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on BRODIE BiRotor METERS 





It’s what’s inside that counts 


Look into the heart of a Brodie BiRotor Meter and find what 
you'll get in terms of performance and service: 


e Just two moving parts in measuring unit 
e No metal-to-metal contact in metering chamber 
e Completely interchangeable unit-built assemblies 


e Static and dynamic balance for vibrationless 
operation 


e Simple dry adjustment to high precision accuracy 
e Welded all-steel meter housing 


These exclusive features of Brodie BiRotor Meters mean mil- 
lions of gallons of service with no measurable wear—less 
maintenance—less repair. Get the inside story on Brodie Bi- 
Rotors today. Write for full details. 





RALPH N. BRODIE CO., INC. . ALVARADO & WEST 137th AVE., SAN LEANDRO, CALIFORNIA, U.S. A. 
Division Offices: 550 SO. COLUMBUS AVE., MT. VERNON, N.Y. + 59 E. VAN BUREN, CHICAGO S, ILL. + 167 PARKHOUSE STREET, DALLAS, TEXAS 
221 9th AVE. M., SEATTLE 9, WASH. + 5401 E. SHEILA STREET, LOS ANGELES 22, CALIF. » REPRESENTATIVES AND STOCKS IN ALL PRINCIPAL CITIES 
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Good ideas are like snowballs 


When you start one rolling, there’s no telling how far it will go or how big it 
will grow. 

For example, several years ago, we received a letter from an oil marketer in 
Michigan, enclosing an invoice for some gasoline he had purchased back in the 
1920’s. He noted that the current price of gasoline, excluding taxes, was no higher 


than a quarter century ago, and he wondered how the actual value of the gasoline 
compared with that of 1925. 


We knew there was a good idea here, and so we decided to do some research 
on the subject. It sounded like an easy question to answer, but we soon discovered 
it wasn’t. We had to trace the separate contributions of the oil and automotive 
industries through the years. We had to develop a continuous record of octane 


(Continued on next page) 
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Good ideas are like snowballs 
(Continued from preceding page) 


numbers, as measured by today’s scale, and we had to determine the road per- 
formance of these gasolines in contemporary cars of the various years. 


Finally our study was completed. We were able to report back to the Michigan 
oil marketer that, by any real standard, the value of gasoline had increased 
approximately 50°, in the last quarter century. In other words, two gallons of 
today’s gasoline will do the work that required three gallons in 1925! 

This was news! Here, in one short sentence, was the whole story of the tre- 
mendous job American petroleum refiners had done for the public in the past 
twenty-seven years! It was a record to be proud of. So we took the ““2=3” story 
to the country in public demonstrations in Detroit; Washington, D. C.; Newark, 
N. J.; Los Angeles; and Chicago. Newspapers across the country picked up the 
story. Magazines ran feature articles about it. 

And the idea is still snowballing! This year, the OIIC is using the “‘2=3” idea 
in its theme for Oil Progress Week, “‘Two gallons of modern gasoline provide the 
same work energy that required three gallons in 1925.” 


ETHYL CORPORATION 


NEW YORK 17, NEW YORK 


Ethyl service is backed by 29 years of antiknock experience 


ETHYL TELLS “2 EQUALS 3’ STORY ACROSS THE COUNTRY 


DETROIT, MICH. WASHINGTON, D. C. POMONA, CALIF. 
September 1950 Oil Progress Week, 1950 April 1952 


NEW JERSEY TURNPIKE CHICAGO, ILL. ETHYL “2 = 3” BOOK 
Oil Progress Week, 1951 August 1952 published September, 1950 
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Keep an eye on the lunch, Lov . . . it’s liable 
to be a long day! By. the time the flat tire was 
patched and inflated . . . and the motor was 
tuned as sweet as a nut... and the endless 
detours were bouncingly detoured . . . it was 
generally time for dinner—or supper! 


But those days folks didn’t mind too much. 
For motoring was a rare and wonderful ex- 
perience—and those who owned cars gladly 
put up with inconveniences. 


Motoring is even better today when just 
about everyone can hop in a beautiful modern 
car and spin off into a bright new world over 
a ribbon of concrete. 


Yes, the automotive and oil industries have 
progressed tremendously and so successful has 
this advance been that modern motor cars, and 
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1901 De Dion Bouton Motorette 


the petroleum products that keep them run- 
ning so well, are symbols of dependability to 
millions of motorists. 


As part of this forward-looking industry, the 
Gulf Companies are working constantly to ad- 
vance the contributions of oil to automotive 
progress, thus contributing to the comfort and 
well-being of American motorists. 


GULF OIL CORPORATION + GULF REFINING COMPANY +- GENERAL OFFICES, PITTSBURGH, PA. 
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SWING YOUR PRODUCT INTO LINE... 


OPW Swing Joints are designed to 
give unlimited flexibility. Expert de- 
signing and engineering are reflected 
in their trim lines, soundness of load- 
carrying principle, exclusion of con- 
tamination and simple lubrication 
requirements. Long and varied field 
tests have amply proved these features, 


OPW Swing Joints represent every 
advancement from bolted or plain 
bearing to the modern ball bearing 
types. The wide range of styles makes 


possible many and varied applications 
for handling liquids of diversified vis- 
cosity at specific temperatures and 
working pressures. 


The best materials, rigid supervision 
and inspection to maintain exacting 
uniformity during manufacture, insure 
a high standard of product operation. 


OPW’s reputation for quality and 
performance of product can be your 
guide in the selection of Swing Joints 
to meet your requirements. 












































Contact your Oil 
Equipment Jobber 
Write for 
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CORPORATION 


VALVES @ FITTINGS @ ASSEMBLIES 
for handling hazardous liquids 
2735 COLERAIN AVE 
CINCINNATI 25, OHIO 
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Today’s Lesson...How to 
do More Business: _ 


LION-BILT Uniforms 
Dress Up The Oil Industry! 


Vi Look Smarter! 





=) A Fit Better! 


er (VY Last Longer! 


=~ You get benefit of Lion’s specialized expe- 

ience! Serving individual dealers with 
quality uniforms at low cost! Complete 
easy-to-order service. Immediate delivery 
from stock. Write today! 























Whos to say when you need tires 7 


You, of course! But, often, it’s at the corner serv- 
ice station you're first reminded that your treads 
are wearing thin. And purchases there, by you 
and millions of other car owners, have made this 
convenient source today’s largest marketer of 
replacement tires, batteries and accessories. 

Most merchandise on sale at service stations 
was sold first to oil companies and oil jobbers. 
Management recognized it as traflic-building 
goods. Sales and merchandising crews viewed it 
as promising volume business. It became part of 
the progressive TBA program because oil men at 
headquarters, in regional offices and in the field 
believed in it, accepted it. It is merchandise that 
has won approval right down the line. 


National Petroleum New| 








First step in moving your products through the 
nation’s best service stations is to place your 
story before oil marketing men. Reach them, tell 
them, sell them through National Petroleum News 
... the oil industry’s marketing magazine! 


Write for complimentary copy of NPN’s 1952 
edition of “TBA Directory and Buyers’ Guide’. 


oe TBA\ is the oil industry's designo- 

tion for tires, batteries and 

accessories now being sold in plonned 

programs directed by oil companies and 

oil jobbers, conducted through the na- 

tion's best service stations, promoted by 
National Petroleum News. 














1213 West Third St., Cleveland 13, Ohio... Offices in New York, Philadelphia, Chicago, Houston and Los Angeles 
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' AU.S.Royal Basis for Business — 


True Quality-Loyal Customers 


Again and again, sales records testify to the overwhelming 
power of U. S. Royal quality. It has no equal in attracting 
customers—sparking them to buy—and keeping them sold. 
No wonder the bulk of the U. S. Royal Dealer’s sales is in 
the top-quality, top-profit zones. 
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UNITED STATES RUBBER COMPANY 
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Progressive 
Farmer 


If, 
if, ” 
Wp“ 


@ Wherever you are... 


4 
a 


THIS ADVERTISING 


hops of start-and-stop city driving, give your 


. Month after month . . . for twenty-nine continuous 
motor a break. Use on/y 100% Pure Pennsylvania , 3 
Motor Oil... made from the finest crude the years ... leading national magazines have carried 
world has ever known It provides that comfort- . . 
ing, monty-saving, extve protection aguinnt the the story of 100% Pure Pennsylvania . . . the oil 
eee se copra mpent by Nipivordtens made from nature’s finest crude . . . to millions of 
action that robs you of the power you bought. . . 
car owners in all walks of life. Whether you do 
business in a major city, county seat, or in the 
BUY 100% PURE heart of rural America, the answer is the same: 
your dealers’ customers and their prospective cus- 


Sak i NSYLVANIA tomers are included in those car-owning readers. 


Chie) a) | 


#100". PURE @ 
ISY LY) 


Keep the power you bought 


Whether you pile up the miles in cross-country 


YOUR DEALERS CAN SELL THEM BY TELLING THEM 


Sell them by offering them your brand of 100% 
Pure Pennsylvania. 


Sell them by pointing out the greater engine pro- 
tection .. . insurance against costly repair bills . . . that 
comes from using 100% Pure Pennsylvania Motor Oil. 


Sell them by displaying Pennsylvania oil in a 
prominent location. 





LVANIA CRADE CRUDE OIL 
ouc P ‘ 


ery, Peswsyivan: ~ 








For your protection, only oils made from 100% Pure Pennsylvania Grade Crude 
which meet our rigid quality requirements are entitled to carry this emblem, 
Y,. an 03 OF 4 the registered badge of source, quality and membership in our Association. 


EO nesocem 


— 


PENNSYLVANIA GRADE CRUDE OIL ASSOCIATION 


Oil City, Pennsylvania 
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AHEAD OF THE NEWS 





NOT INTERESTED—Many jobbers in rural areas of 
the Midwest have decided they won’t bother to fill 
out the forms which are necessary if they desire to 
apply to the Office of Price Stabilization for price in- 
creases on heating oils. For example, members of 
both the Iowa Independent Oil Jobbers Assn. and the 
South Dakota Independent Oil Men’s Assn., have in- 
dicated to their officers that they aren’t interested in 
applying for price increases, and that no more than 
a handful would fill out the questionnaire. Comments 
of Iowa and South Dakota jobbers were along the 
line that “we’re pretty well satisfied with present mar- 
gins,” “it would be an endless job to make applica- 
tion,” and “we couldn’t get the necessary 50% of the 
jobbers to do it.” Jobbers in more populous states, 
such as Illinois, however, are proceeding to assemble 
their figures for OPS and will seek price increases. 


CHANGE YOUR OWN—A West Coast company cur- 
rently is marketing a “quick” oil changer designed 
for use by the individual car owner who wants to 
change his own motor oil. Retailing at less than $10, 
it’s the type of gadget which may attract the mo- 
torist who so far has refrained from changing his 
own oil only because he had to crawl under the car 
and drain it. The prospect of being able to do it 
by the comparatively simple means of pumping it out 
through the fill pipe may swing the borderline cus- 
tomer into the bulk-buying category patronizing chain 
stores, etc. 


TOLL ROAD STATIONS—Administrators in at least 
one of the northeastern states with toll road projects 
in the works have taken a strong liking to the idea of 
having gasoline brand competition on such limited- 
access routes. Their thought, developed in continuing 
discussions with industry representatives, now is to 
lease—not sell—stations separately to marketers, and 
limit the number of stations any one marketer would 
have. 


GASOLINE SAVER FOR DEALERS—Going to the 
printer is the “Stop Gasoline Losses” booklet which 
the API Marketing Division is producing to help re- 
tailers reduce stock losses. This will be the second 
non-technical version to be issued in the series of 
stock loss control manuals gotten up by the API for 
marketers. The first was the popularized version 
(“More Profit, Less Loss”) of a manual for bulk plant 
operators. 
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FUEL OIL CREDIT—Jobbers of South Dakota are 
becoming increasingly concerned about collections of 
fuel oil accounts and, as a result, are organizing pe- 
troleum credit associations locally to assure prompt 
payment. Latest to be formed is the Mitchell Petro- 
leum Assn., headed by Lloyd Boehnen of the Boehnen 
Oil Co., an Independent jobber. Virtually all of the 
fuel oil distributors in Mitchell, S. Dak., are members. 
Strength of the association lies in the refusal of any 
member to sell fuel oil to a consumer who is de- 
linquent in his payments to any other oil man. Other 
local oil credit groups have been formed in Miner 
County, Sioux Falls, Aberdeen and Murdo, and in- 
dications are that the movement will spread rapidly 
throughout the entire state. 


LP-GAS RED TAPE—The Bureau of Internal Rev- 
enue is looking into the “advisability” of relieving 
liquefied petroleum gas marketers of the need for get- 
ting motor fuel tax exemption certificates from pur- 
chasers of LP-gas who aren’t going to use the fue] in 
motor vehicles, motor boats or aircraft. Marketers 
have complained the present requirement to get a cer- 
tificate on every bulk sale is a burdensome nuisance, 
since most of product sold falls in the tax-exempt 
category. 
eee 


TBA CONSIGNMENT PROGRAM —A West Coast 
Independent has been delivering TBA to a select 
number of its dealers on consignment. Object is to 
enable good but financially-limited dealers to stock 
merchandise they wouldn’t be able to otherwise. 
When a sale is made, dealer is immediately responsible 
for collection. Company has signed note from dealer 
assuming liability for merchandise when he enters 
consignment agreement. 


OIL VOICE IN ROAD TEST—The oil industry is be- 
ing assured of having a hand in that granddaddy of 
all road tests which has been projected for somewhere 
in the Midwest by the American Assn. of State High- 
way Officials, with the co-operation of the Highway 
Research Board and numerous other groups. A. B. 
Gorman, head of the automotive division of Esso 
Standard’s marketing department, has been named to 
the economics subcommittee of the project organiza- 
tion. George B. Sowers, Cleveland consulting engi- 
neer, who has done some industry work, is on the en- 
gineering subcommittee. On the so-called working 
committee which has done the initial over-all spade- 
work is the Asphalt Institute’s chief engineer, Col. 
Walter F. Winters. 
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e Built to corner the 
high-profit PREMIUM 
market for you 





e No other PREMIUM tire 
offers so many radically 
new sales advantages 


@ Armstrong, with the introduction of 
this great new Rhino-Flex Premium 
hands you a brand-new PLUS business. 





Here’s a premium so far ahead of any- 
thing the public has ever seen before... 
so loaded with new patented sales ad- 
vantages that you’re instantly in a posi- 
tion to grab off the biggest chunk of the 
premium market—a velvety one-fifth of 
the tire market. And as you know, today’s 
high profit Premium business accounts 
for one out of every five tires sold! 


Don’t miss outonthis ready-made high- 
profit market—get in touch with your 
Armstrong distributor today! He’s got 
the product... he’s got the promotion! 


ARMSTRONG RUBBER COMPANY 


West Haven 16, Conn.; Norwalk, Conn.; Natchez, Miss.; 
Des Moines, lowa; 601 Second Street, San Francisco, Calif. 
Export Division: 20 East 50th Street, New York 22, N. Y. 


20,000,000 


people will see these dra- 


barrage — eye-catching 
matic double spreads! point-of-sale 


window and 
displays! 


Some Armsteong distributer and dealer franchises still available. Write or call Paul Giblin, Sales Manager, Armstrong Rubber Company, West Haven, Conn. 
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the revolutionary VOW 
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World’s first INTERLOCKING SAFETY TREAD! Exclusive all- World’s first UNI-CUSHION CONTOUR! Unlike ordinary tires 
directional tread provides 2640 extra gripping edges for distributes pressure evenly, puts uniform load on each rib. Elimi- 
greater “hold” forward, backwards, sideways. nates fast wear, bumpy rides, hard steering. 





— en 


- ee ‘ ” 
World’s first INTER-TREAD BUMPERS! On curves, ordinary tires World's first SILENT TRACTION DESIGN! (A) Tires “sing” when 
vibrate, squeal. In Armstrong Premiums, bumpers contact tread traction slots and design follow same vibration pattern. Arm- 
sibs— muffle squeal. Called world's first squeal-proof tire. strong's (B) opposing vibrations cancel noise, hum. 


1), the most powerful persuader in tire history . . . 
Dp 7) nemstRONG’s 3-YEAR UNCONDITIONAL GUARANTEE 
eA against all road hazards! No limit on mileage! 
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The solvents and chemicals sold 
under the ENJAY* Oval Trade-Mark 
are outstanding for high quality 
and dependability. Every 

day more industries are 

calling on the long 

experience of the Enjay 

Company ... making 

greater use of the 

diversified line of 

solvents and chemicals 

marketed by Enjay to 

increase product quality. 
*Trade-Mark 

ENJAY COMPANY, IN 

15 W. 51st St., New York 19, N.Y. 


ENJAY markets this 
wide range of 
industrial chemicals: 


Petrohol 91 (Isopropy! Alcohol) 
Petrohol 95 (isopropy! Alcohol!) 
Petrohol 99 (lsopropy! Aicohol) 
Secondary Buty! Alcohol 
Isoocty! Alcohol 

lsopropy! Acetate 

Secondary Buty! Acetate 
Acetone 

Methy! Ethyl! Ketone 

Ethy! Ether 

isopropy! Ether 

Diisobutylene 

Polypropylenes 

Butadiene 

lsoprene 

Dicyclopentadiene 

Aromatic Tars 

Vistanex 

Naphthenic Acids 


PARAMINS-—Additives for 
Lubricants and Fuels 
Paratone 

Parapoid 

Paratac 

Paranox 

Parafiow 


ENJAY products are 
marketed in bulk or in 
quantities to fit 

your requirements. 
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WASHINGTON 





Newsmen are a 
fairly skeptical 
bunch of people. 

Take the prevailing editorial com- 
ment since the government’s sweet 
timing of its “international oil car- 
tel” — federal grand jury — “over- 
charge” suit maneuverings. 

All were exquisitely timed to cap- 
ture headlines—and did. 

This week, however, the companies 
walked into court in Washington and 
took the necessary legal preliminary 
to their coming fight against the un- 
reasonableness and the constitution- 
ality of the Justice Department’s sub- 
poena of their records and documents 
for the past quarter of a century. 

The companies won these early 
rounds. The court gave them addi- 
tional time to prepare their case, 
holding that the Sept. 3 date on the 
subpoenas is just a bit too early. 

They have an excellent chance of 
winning additional rounds. 

But, through virtually no effort of 
their own, the companies won some- 
thing else. The editorial comment in 
most of the nation’s more influential 
newspapers cocked a suspicious eye 
at the timing and the methods used 
by the government in this matter. 

Indeed, the companies have been 
criticized by newsmen for not slug- 
ging back through the press at the 
government. So they are the more 
fortunate in that they received fair 
treatment in the editorials. ; 

The papers generally said they 
wanted to see any real wrong-doing, 
if proved, punished. But they felt 
that “trial by headlines” was not ex- 
actly ethical and they pointed out 
that this is a national election year 
with any propaganda benefits from 
the legal actions accruing to the 
party in power. 

Here’s the way some of them put 
it: 
The Chicago Daily News — “The 
timing of the FTC release (oil “car- 
tel”) . . . suggests that there is in 
the making the contention that such 
a vital resource as oil should not be 
left in private hands. . . It lays the 
ground work for an attack on pri- 
vate ‘monopolies.’ . . Government 
attacks on oil industry are “eloquent 
of political motives.” 


Scripps-Howard papers — Pointed 
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Papers Hit U.S. ‘Trial by Headline’ 
In Cartel Probe as Bid for Votes 


By Glenn M. Green, Jr. 


out that the report was released, 
after more than year, on insistence 
of Democratic vice presidential nomi- 
nee Sparkman, so that “the whole 
proceeding naturally is suspect. 
We trust that one of this country’s 
most important investments abroad 
is not being jeopardized simply to 
make votes for the Democrats.” 

Newsweek magazine—“The probe 
appears to be aimed .. . at divorcing 
the companies of foreign operations 
which they have built up; stripping 
them of affiliates, tampering with 
prices to please foreign nations, and 
timing a Big Business investigation 
with the election campaign.” 


Washington Post — “Perhaps the 
best defense of the oil companies is 
the fact that their international 
agreements have been known to the 
State and Justice Departments for 
years, with no prosecution undertaken 
until now. In many instances the 
companies actually were encouraged 
to enter foreign agreements.” 


Washington Star—“To take puni- 
tive steps against the American firms 
that might merely place them at a 
disadvantage with their foreign op- 
posites could be a dangerous gamble 
with the national security.” 


Detroit Free Press — “The grand 
jury will begin its examination... 
five weeks before election ... The 
administration in the meantime will 
be presenting its side of the case 
and making the headlines.” Noting 
that the public cannot “grasp all the 
angles” in so short a time, the paper 
asks: Was it planned that way?” 


However, a good many people never 
read the editorials and depend on 
scanning of the headlines and news 
columns for information. In the end, 
the companies’ side must be “played” 
in these news columns for the general 
reading public to understand that 
there is more than just the govern- 
ment’s side to this case. 


But some of them know it already. 
One layman, queried on matter, put it 
this way: 


“They got an election coming up. 
So they sock anybody that has ever 
made any money. It’s all right with 
them to give it away; but it’s not 
right any more to make any.” 





On the job! 


Our volunteer speakers are 
saving thousands of lives today 
...in factories and business 
offices . . . at neighborhood 
and civic centers . . . at social, 
fraternal and service group 
meetings all over this land . . . 
by showing people what they 
can do to protect themselves 
and their families against 


death from cancer. 


To find out what you yourself 
can do about cancer, or if you 
want us to arrange a special 
educational program for your 
neighbors, fellow-workers or 
friends, just telephone the 
American Cancer Society 
office nearest you or address 
a letter to “Cancer,” care of 
your local Post Office. One of 
our volunteer or staff workers 


will be on the job to help you. 


American 
Cancer 


Society 
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high powered engines 









GAS SAVINGS 
DOUBLE LIFE 
SMOOTHER PERFORMANCE 


Heres why: 


There are two ports to every ignition spork. 
in the chart shown, voltage starts building up 
in the ignition system at (}) and fuel is ignited 
ot @. With on ordinary spork plug this 
useful “head end” is followed by a hormful 
“tail end™ storting ot GQ) which burns away 
the spark plug electrode . . . covses radio 
ond TV interference. 


With the ignition engineerea Auto-Lite Resis- 
tor Spork Plug there's this difference. The 
vilt-in resistor controls the spark. Voltage 
starts building up in the ignition system at (9), 
delivers a super-spork to ignite the fuel of 
2f k starts, smoother performance and 
gos gs. But it filters out the hormful “toil 
< from (3) on to eliminote radio 
c nterference protects electrodes 
to double spork plug life, 


First Resistor-Type Spark Plug Approved as 


AUTO-LITE SPARK PLUGS—PATENTED U.S.A. 
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FIRST Resistor Spark Plug 


approved as 


original equipment 
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Refiners Must Hike Distillate Yield 
To Avoid Winter Shortage—Warren 


East and Gulf Coast refiners must 
boost middle distillate yields to 31.8% 
of crude runs, instead of the planned 
30.6%, or there will be a serious 
East Coast shortage next winter, 
Deputy PAD J. Ed Warren warned 
Aug. 27. 

He said the 30.6% yield planned 
by the oil industry would mean a 
deficiency of about 45,000 b/d, or a 
total over the heating season of about 
12 million bbls. 

Mr. Warren based his statement 
on a PAD survey which included con- 
ferences at Houston and New York 
City with refiners. The survey is 
summarized in the table at right 
below. 

“About two months from now,” 
Mr. Warren said, “demand for middle- 
of-the-barrel products will begin to 
rise precipitously. Assuming normal 
weather, PAD estimates that middle 
distillate consumption in Districts 1 
and 3 (East Coast and Gulf Coast) 
during the first quarter of 1953 will 
average about 850,000 b/d above the 
third quarter of 1952.” 

He emphasized the importance of 


filling every refinery, terminal, tank 


farm and bulk station as soon as 
possible and said East Coast distribu- 
tors should urge their customers to 
fill tanks now. 

Mr. Warren said the bright side 
of the picture was that on Aug. 16 
middie distillate stocks in primary 
storage in District 1 reached 48 mil- 
lion bbls.—about four million bbls. 
above stocks of the corresponding pe- 
riod last year. 

He said, however, that current im- 
provement in primary stocks appar- 
ently is due to the fact that products 
are not moving at a normal rate from 
refineries and terminals into tanks 
of secondary suppliers and consum- 
ers. 

Gasoline production at U. S. refin- 
eries rose to a new all-time high of 
23,904,000 bbls. in the week ended 
Aug. 23, according to API statistics 
(see summary table on this page). 
This was 491,000 bbls. more than the 
previous record, attained in the week 
ended July 26. Refinery runs re- 
mained just under the record set in 
the week ended Aug. 16. 

Kerosine output declined, but out- 
put of all other major products was 
up. Stocks of all principal products 
rose 


Market demand for crude oil in 


September was calculated at 6,430,- 
000 b/d by the Bureau of Mines, the 
same as for August. 

The bureau’s forecast included es- 
timates of gasoline demand of 103.5 
million bbls., a gasoline yield of 
43.3%, and total crude runs of 6,- 
930,000 b/d. 

Data for June indicated total crude 
runs averaged 6,825,000 b/d, includ- 
ing runs of foreign crude averaging 
599,000 b/d. Crude production in June 
averaged 6,197,000 b/d, stocks of do- 
mestic crude averaged 6,339,000 b/d. 

Data for July indicated total runs 
averaged 6,950,000 b/d, including 
585,000 b/d of foreign crude. Stocks 
of domestic crude oil apparently were 
reduced almost 300,000 b/d in July, 
the bureau said. 

Actual figures on the second quar- 
ter showed total demand only 1.9% 
greater than for the same period last 
year, the bureau reported, with ex- 
ports 15.4% higher and domestic only 
1% greater. 

June gasoline consumption esti- 


mates for 39 states and the District 
of Columbia have been reported by 
API. Figures follow (in thousands of 
gals.): 


Alabama 

Arizona 

Arkansas 

Colorado ......... 
Connecticut 
Delaware ........ 
Dist. of Columbia. 
Florida .......... 
Georgia 

Idaho 

Illinois 

CS 
lowa 
Pere ee 
Kentucky 
Louisiana 

Maine 

Maryland ........ 
Massachusetts .... 
Michigan 

Montana 

Nebraska ........ 
New Hampshire .. 
New Jersey 

New York 

North Carolina ... 
North Dakota .... 
Ohio 

Pennsylvania o* 
Rhode I:land .... 
South Carolina ... 
South Dakota .... 
Tennessee 

Texas Faw dud 
SOND. -cacvieveseces 
Vermont .......-. 
Virginia ......... 
Washington ...... 


— 


ROP NYENNOK PNP 
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West Virginia .... 
Wyoming 


++ {ee} [tet +l it: 


Nevada .......... 


MIDDLE DISTILLATE Output in Districts 1 and 3 


Total production, July 1, 1951—March 31, 1952......... 


Production planned by industry July 1, 1952— 
March 31, 1068 .... 2. .cccvccsscsvccsesee 
Change from year ago 


Required production (PAD estimates)...............+.+- 


Deficiency ..... 


Crude Middle 
Runs Distillate 
3,573,000 b/d 1,073,000 b/d 
3,832,000 b/d 1,175,000 b/d 
7.2% 9.5% 
3,832,000 b/d 1,220,000 b/d 
none —45,000 b/d 


Summary of API Report on Refining Operations 
(U.S. totals — B. of M. basis) 


Week 
Ended 
Aug. 23 


Production 


Crude runs—daily avg. 
Foreign crude included 
Percent operated 
Gasoline 
Kerosine , 
Distillate fuel oil 
Residual fuel oil 

Stocks 
Finished & unfinished gasoline 
Kerosine .. AE TIES ERIE 
Distillate fuel oil . 
Residual fuel oil . 


116,393,000 

. 30,814,000 29,721,000 
99,569,000 
52,104,000 


Week 

Ended 

Aug. 16 
(figures in bodls.) 


7,174,000 7,177,000 
598,000 
97.9 
23,904,000 
2,573,000 
10,359,000 
9,161,000 


22'000 
97.9 
23,128,000 
2,657,000 
10,342,000 
8,720,000 


115,979,000 


95,280,000 
51,959,000 


Summary of B. of M. Report on Crude Oil Stocks 


Week 
Ended 
Aug. 23 


‘ 269,191,000 
Total located in PAW District 1.. 17,815,000 - 
57,297,000 — 


Total crude stocks in US. 
Total located in PAW District 2. 








Change 
from 
Aug. 16 
in bbls.) 
— 1,375,000 
220,000 
85,000 


from 
duly 26 
— 9,010,000 
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WHAT GOES ON! 


Guitch to 
yd 


EXIDE, gives you more to sell—a bigger battery value 
for your customers’ dollars. Exide supplies the program 
and the promotion that make sales climb. Exide pro- 
vides the know-how to help you build a sound, profitable 
battery business. 


A COMPLETE LINE with wide price range—ULTRA 
START ...HYCAP...SURE-START ...STARTEX. 


135,179,740 Exide National Advertising messages in 
1952... will help you do a real selling job right in ULTRA START... 
your own area. New leader of the famous 


EXIDE SURE-START PROGRAM with time-saving - Exide line 
tools and equipment. 


SELLING AIDS that assure quick, profitable battery sales. 
ATTENTION-WINNING DISPLAY MATERIAL 


ACT TODAY.. Switch to 


fue 
THE ELECTRIC STORAGE BATTERY COMPANY, Philadelphia 2 


Exide Batteries of Canada, Limited, Toronto 


WHEN IT’S AN EXIDE... YOU START 














ae 
Effortless -dnand— Rotation 


yf ‘ 


LIQUID SEALED . . . NO METAL-T0-METAL CONTACT 
FULL ANTI-FRICTION BEARING PROTECTION 


ROCKWELL 


MANUFACTURING COMPANY “S™" You Can RELY ON ROCKWELL 


Columbus Konsas City Hy coed 
New wh feumeas i tees ba Tulso 











LET’S TALK 


Lees = 


You're in business to make money... 

a decent profit on tires. Not only in good 
times or in favorable markets or 
occasionally. But every day! 

On every sale! With every customer! 


That's the basic idea behind our new 


Norwalk Plan for Assured Profits. MEMO TO PETROLEUM MARKETERS! Don’: overlook this oppor. 

To help you build.a real tire business on the tunity to meet the challenge of stiffening competition by broadening 
your service to your customers. This new Norwalk “Safety Sipe”, 

firm foundation of profit, we offer you: vigorously promoted and advertised at both local and national 
levels, is tailor-made for you. Investigate! 





The Armstrong-Norwalk Rubber Corp. 
Norwalk, Conn. 


Yes, I'm interested in increasing my tire volume and profits. Please 
mine aa send me details of your offer. No obligation, naturally. 


FULL STORY. Nome 
IT’S WORTH Addr 
HEARING. City or Town 


*Except where prohibited by state law. 
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THE PROVED WAY 
TO INCREASE 
SALES AND P& 


FILTER YOUR PRODUCT 
AND SELL MORE OIL 
WITH... 


BOWS 
Fuel Oil Fi 


Because clean oil improves I 
formance, customers PREFER 
filtered oil. You can keep 
customers, close contracts q 
NEW BUSINESS and reduce 
costs—and you can do it at a 
gallon that is practically nil! 


Bowser Fuel Oil Filters are available 
for truck mounting (above) or for bulk 
plant installation (right). Replaceable 
filter cartridges remove micronically 
small particles and condensed moisture. 


HERE'S PROOF! 


Read the statements by 
typical dealers who in- 
creased sales and profits 
with Bowser Filters . . . 


e WRITE FOR “BULLETIN 839." 
IT TELLS HOW OTHERS DO IT. 


BOMAPR BOWSER, INC., 1301 CREIGHTO 


MAKERS OF TIME-PROVED 





) om me) 


i ie ie a) 


NATIONAL PETROLEUM NEWS 








HOW MANY 
SALESMEN IN 
THIS PICTURE? 


A snappy, DULUX-finished 
pump is an “extra salesman” 
on your island 


—And it’s this “extra salesman” that 
gets first crack at making a good im- 
pression on the approaching motorist. 
Forasmart, well-groomed pumpcatches 
the eye at a distance . . . can be the 
chief factor in bringing the motorist in- 
to your station. 


That’s why more and more station 
operators today are finishing pumps and 
other equipment with handsome, long- } 
lasting Du Pont DULUX Enamel. They : 
know that brilliant DULUX colors re- ~ ; 
flect your expert, courteous service at B= 
a glance. They’ve seen how DULUX «a 
holds its high gloss for months despite 


hard knocks, gas and oil spillage, 4 & he 
weather exposure . . . looks freshly 
painted after every wipe-down. These | 


qualities reduce maintenance worries, 
cut maintenance costs in the long run. 


So make your pumps “extra sales- ~ 
men” for your station. Be sure to speci- x ccteahtechenadiiy ectatian aaa te aites do 


fy Du Pont DULUX Enamel. E. I. ccxthed and Siustrated tn 0 now book which ongpeste 
du Pont de Nemours & Co. (Inc.), Fin- eee ce taead reptagioowo fine eh 


ishes Division, Wilmington, Delaware. your free copy today! : 








E. I. du Pont de Nemours & Co. (Inc.) 
Finishes Division, Dept. NPN-9, Wilmington 98, Delaware 


Please send me, at no cost, the new Du Pont Color Condition- 
ing book. 





ENAMEL 


CHEMICALLY ENGINEERED 





080% Anwnivervsary 








SETTER THINGS FOR BETTER LIVING 
. . THROUGH CHEMISTRY TO DO THE JOB BETTER 
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TO THE TOP 
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August 1, 1952 


Dear Champion Dealers? 

For years we've been 
the many reasons why Champion is the 
the spark plug field. We feel that you fellows in 

5 know all these facts even better than the 
bus, aircraft, poat, etc-» 
Champions by far than 

So, assuming that you ere well 

better performance, greater 
etc., we propose in the 

spread to tell 

business 50 


using these pages to point out 


outstanding leader in 
the auto- 


motive busines 
owners who 


any other make of spark pluég- 
ter quality, 


aware of Champion's bet 


show new products such 
on the market. 
shments through- 


these changes and t0 


gap tool we've just put 


page to {llustrate 


as the very efficient 


we'll pass along news of Champion's accompli 


Also, 
will be of gnterest to you and your 


out the 
Italian Ferrari 


NATIONAL PETROLEUM NEWS 











IN THE 
NATION 


cars 
Suuipped with Champions made tn the good olf 0.8.4 ha 
é . * . ve 

copped bout every Grand Prix in Europe, Here they are — Paris, 
Marseilles Turin Siracusa 
: > ? > Switzerland, Naples, Belgium, Monaco 

and Portugal, In addition, Champion-equipped Cars won the 
Grand Prix of France and Rheims. 


ris Pee. Briggs Cunningham took three of his Florida 
a cars to France this Summer to race against 
Bis 8 and other European cars, Ghrysler engines in the 
gham cars are rum exclusively on Ghempions. Enough said 
See you in September. 


Cordially, 
P.s, 
2 "are oumprised ot « cartatn part slug company la 
ads which 
Claim to have pioneered the resistor Plug in 1943 


AMERICA'S FAVORITE 


SPARK PLUGS 
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5 
TANK STORAGE 
TERMINALS — 


Important Marketing 
Centers 





© Port of New York 


ee een 





(Carteret, N. J.) 
@ Port of New Orleans ; ; ib: oe ; : .GENERALA 
(Goodhope, La.) ; a ee ae 7 : : = Wi 
®@ Chicago | IM 
® Houston NYY 


A 


®@ Corpus Christi 





View of Terminal at Goodhope, Louisiana, 


nN 


Modern bulk liquid tank storage terminals with guaranteed pri- 


vacy. Storage facilities, pipelines and closely guarded manifolds 


(designed to protect against contamination) are yours to use. At 


Carteret and Goodhope terminals your bulk liquids can be blended 
to specification, canned, drummed or barrelled for distribution. 


All this without investing or risking your capital! 


GENERAL AMERICAN TANK STORAGE TERMINALS 


A Division of General American Transportation Corporation 
135 South La Salle Street Chicago 90, Illinois 


PUT THIS FAMOUS NAME TO WORK AND... 


SELL MORE TIRES! 








Kellys’ long-standing reputation 
for quality can help you increase 


sales and profits! 


Hang up the sign of this quality line and you’re on your 
way to a bigger volume of tire sales. Motorists every- 
where know Kellys. The Kelly name has long stood for 
tires at their finest—tires that regularly roll up extra 
thousands of safe miles! 


Handle Kellys and you not only get a line with high 
public acceptance—you get the full benefit of Kelly’s 
outstanding program of dealer support: 


® Tires you can sell at top prevailing prices, thus protecting 
your profit margins! 


t) A \ 
Be “ee 


. = 


© A line known everywhere for quality—an excellent pres- 
tige builder for your entire TBA line! 


® An ample trading area in which to grow and build repeat 
business! 


® A complete line for farm, truck and passenger vehicles— 
the right tire to sell to every customer! 


®@ Continuous advertising in leading magazines and a power- 
ful promotional follow-through at the local level! 


There’s lots more to this profit story. Send a post card 
today and we'll give you complete details about a 
money-making Kelly Franchise in your area. Write: 


THE KELLY-SPRINGFIELD TIRE COMPANY 
Cumberland, Maryland 


Proved 
and Improved 


Selling Kelly Tires is a Good Business KELLY 
TIRES 


Truc Trac 


for 58 years! 


Super Flex 
Passenger 


Cruiser 


Grip Trac Passenger 
Passenger 


and Truck 


Dual Trac 
Special Service 


Commercial Heavy 
Tread Truck 
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In the early 30’s Wayne trained, placed 
and maintained service men with full 
stocks of parts at 250 points in the 
United States. Another first in Wayne 
quality service to assure marketers and 
Wayne users service when and where 
needed. 

Today this service is betier than ever 
- ++ more complete than ever. Offers 
one high quality . . . one source of 
supply...one responsibility for pumps, 
lifts, air compressors, high boys, hose 
reels, and many other products—all 


“service engineered” for extra per- 
formance by Wayne. 

When you build your new station, 
or improve your present one remem- 
ber the importance of standardizing 
on Wayne equipment throughout. Re- 
member the importance of Wayne 
“on-the-spot” nationwide service with 
more than 250 points from coast to 
coast, including Canada. Wayne quality 
and Wayne service beost your station 
sales by kéeping equipment on the 
job . . . operating at a profit. 


THE WAYNE PUMP COMPANY 


SALISBURY, MARYLAND 





~ TORONTO, CANADA 








TOTAL $275 saiy 
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NEW CAR DEALERS 


Make tire de-skid- 
ding an extra value 
on every new car. 








fp ee 
6 
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Py 
GARAGES 
Sell “Skid - Defier’’ 





ee ee : ‘ 
j service with brake, 


alignment, balanc- 
ing or tire repair 





SERVICE STATIONS 


Pe, 


Suggest de-skidding 
service with every 
tire and lubrication 














job. 
' jobs. ts 
TIRE DEALERS RECAPPERS 
Convert conven- Add sales appeal 
tional new. tires to L£LL to: your recaps by 
safe, longer wear- “Skid-Defying.” 


ing, “Skid-Defied” 


tires. 


GET FULL INFORMATION FROM 
YOUR JOHN BEAN JOBBER 


WHEEL ALIGNERS AND CORRECTION TOOLS 
TOOLS WEIGHTS 





STEAM CLEANERS . 





° WHEEL BALANCERS AND BALANCING 
HEADLIGHT TESTERS 


CAR WASHERS) e 
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Oil Companies Win Cartel Case Delays; 
Seek 60-Day Postponment of Hearings 


NPN News Bureau 
WASHINGTON—The Justice De- 
partment “international oil cartel” 
investigation shifted this week to 
the courts, where the companies won 
the early rounds, with a more ¢ru- 
cial test coming up Sept. 5. 


On that day Standard-Vacuum Oil 
Co. will argue for a full 60-day ex- 
tension of the time allotted to it to 
fulfill DJ’s subpoena requirements. 
During that 60 days, it will contend, 
the company will gather and compile 
sufficient evidence to show that the 
subpoena is invalid and unconstitu- 
tional. 


It gave a preview of its case in 
winning, earlier in the week, a delay 
from Sept. 3 to Sept. 5 for produc- 
ing the records DJ subpoenaed, The 
grand jury originally was scheduled 
to begin hearing the government's 
“cartel” testimony and the companies 
were to produce their records and 
papers on Sept. 3. 


At week's end, because of the de- 
lays won by Standard-Vacuum and 
other companies, and because it faced 
several court fights, the government 
seemed certain to request a _ post- 
ponement of the grand jury pre- 
sentation. 


Millions of Pages—Arguing for the 
delay, Standard-Vacuum attorney 
Fowler Hamilton declared that the 
company would have to produce at 
least 20 million pages of papers from 
the company’s New York files alone. 
He said that was only a small part 
of the records that must be produced 
from the company’s foreign offices 
if the firm is to comply with the 
subpoena as now prepared. 

Furthermore, he said, the company 
is confronted with vexing problems 
on whether it can divulge documents 
which foreign governments consider 
confidential—as in case of India. He 
said that disclosure of Indian nego- 
tiation records might well jeopardize 
heavy expenditures made there by 
the company for oil exploration and 
future development. 


The Sept. 5 court hearing will be 
a more decisive test, leading as it 
does to a company motion to “quash 
(void)” the subpoena entirely. That 
would force DJ to fall back and com- 
pletely revise its strategy for the 
investigation. 

However, the ball began rolling 
earlier in the week when Standard 
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Oil Co. of California appeared in 
court and obtained a delay until Sept. 
10 in order to present “certain mo- 
tions.” One of these motions prob- 
ably will be either to quash the sub- 
poena or to require DJ to more 
Sharply limit and define the scope 
of its investigation. 

Postponements during the week 
were granted to several other com- 
panies, among them, the Standard 
Oil Co. (New Jersey). 


It was known that at least one of 
the major companies involved had in 
mind a motion to bring the investi- 
gation within more sharply-defined 
boundaries, requiring DJ to present 
each of the companies with a “bill 
of particulars.” That would list the 
specific charges against each com- 
pany and would require the investi- 
gation to be limited to those detailed 
items. 

Return Date Short—Arguing for 
Standard of California, New York at- 
torney John T. Cahill declared that 
“this subpoena has got the shortest 
return date that I’ve ever seen. It is 
one of the most sweeping subpoenas 
that has ever been served.” 


He said that millions of records 
were involved covering “‘a quarter of 
a century” of the company’s busi- 
ness operations (the subpoena seeks 
wide range of company documents 
dating back to 1928). 

Mr. Cahill said the company would, 
when time comes, show “that we 





Counter-Attack Begins 


The government is running 
into opposition in its campaign 
to pin the “cartel” label on oil 
companies operating abroad. 


Editorials in some of the 
country’s biggest newspapers 
have sharply criticized the gov- 
ernment methods, and stated 
the campaign is a threat to na- 
tional interest (see p. 31). 

The oil companies themselves 
are not taking the attack lying 
down. Their denials of partici- 
pation in cartels accuse the ad- 
ministration of seeking elec- 
tion-year headlines. They prom- 
ise a counter-attack in the 
courts and before the public 
(see p. 30). 











have done a magnificent job for the 
United States in the Near East.” 

Assistant Attorney General Leon- 
ard J. Emmerglick, chief of DJ's 
special “cartel task force,” fought 
Mr. Cahill’s motion vigorously. Later, 
he opposed the motions by Standard- 
Vacuum and other companies but, in 
view of delay granted Standard of 
California, did not contest the sub- 
sequent motions as strongly. 


DJ in Hurry—Mr. Emmerglick 
told the court that “time is of the 
essence” and that delay should not 
be granted ‘“‘because of the impact 
on extremely important world rela- 
tions which are bound up in these 
proceedings.” 

He called the subpoena “very mod- 
est” considering the relatively great 
scope of oil industry international 
operations. 

Meanwhile, things came to at least 
a temporary standstill on Capitol 
Hill. Chairman Sparkman (D., Ala.) 
said that further action by his Sen- 
ate Small Business Committee would 
await the return next month of Sen- 
ator Long (D., La.) from abroad. 
Mr. Long heads the group’s anti- 
monopoly subcommittee. 


Hearings Dropped—The committee 
called off tentative “cartel” hearings 
scheduled for two days this week 
when the companies declined the com- 
mittee’s invitation to testify. 


This followed receipt of letters by 
committee from The Texas Co. and 
Socony-Vacuum Oil Co. 

Texaco Chairman W. §S. 8S. Rodgers 
wrote Mr. Sparkman, turning down 
the invitation, and declaring that “un- 
supported” cartel and Mutual Se- 
curity Agency “overcharge” claims 
and the publicity given them “have 
given the Kremlin a fine talking point 
in the countries in which we operate.” 

“It is difficult enough to carry on 
operations in foreign countries with- 
out being discredited by such actions 
by our own government,” Mr. Rod- 
gers asserted. “It has hurt not only 
the oil companies involved but it will 
do serious damage to the people of 
the U. S. to our foreign policy, and 
tc our military effort.” 

Mr. Rodgers renewed the com- 
pany’s full denial that it is a party 
to any cartel or other illegal arrange- 
ment, directly or indirectly. 

Mr. Sparkman replied that the 
committee activity in obtaining re- 
lease of and printing the Federal 
Trade Commission's “international 
oil cartel” report and in looking into 
charges was “routine” committee 
business. He said he understood why 
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Texaco would not care to testify with 
DJ actions pending in court. But he 
said he could not agree that release 
of the report would harm U. §. for- 
eign relations—that U. S. had noth- 
ing to fear “if we keep our own eco- 
nomic house in order and have the 
courage when necessary to conduct 
a public audit of our business mor- 
ality.” 

No Testimony Now-—Socony-Vac- 
uum Chairman George V. Holton also 
wrote Sparkman declining the invita- 


tion, saying that under normal cir- 
cumstances his company “would glad- 
ly supply the committee with facts. 


“Such an opportunity would be 
particularly welcome at this time 
when so many untrue and unfair ac- 
cusations are being made or implied 
against this and other oil companies.” 

But, Mr. Holton said, the company 
does not wish to volunteer testimony 
elsewhere while the “cartel” grand 
jury investigation and “overcharge” 
suit are pending. 


‘Not Guilty'—Oil Companies Tell Public 


All oil companies under attack by 
the U. S. government for alleged “in- 
ternational oil cartel’ operations have 
stoutly denied their activities are in 
any way illegal. 

In a lengthy statement last week, 
Socony-Vacuum strongly criticized 
the “timing” of the government’s ac- 
tions, and charged that the oil coni- 
panies are being made “whipping 
boys” during an election campaign. 


What Socony Said—Complete text 
of the Socony statement follows: 


“Our company, being a big, suc- 
cessful company, is a natural target 
for those who find it to their advan- 
tage to attack bigness, as some do 
every four years at least. The cur- 
rent attack deals with the way it is 
claimed large oil companies, includ- 
ing ours, carry on their business 
abroad. In this connection the term 
‘international oil cartel’ has been 
rather generally and unjustifiably 
bandied about. So far the attack has 
been made along three lines, converg- 
ing on the same objective: 

“1. Press reports say we are 
named in a Federal Trade Com- 
mission report long kept secret 
from us while public interest in it 
was whetted by a kind of strip 
tease technique of official sup- 
pression and unofficial, partial 
disclosure. 

“2. According to press reports, 
though we have not seen the 
complaint, we are being sued by 
the federal government seeking 
to recover millions of dollars 
which we are accused of having 
obtained by overcharging for Mid- 
dle East oil deliveries to Marshall 
Plan countries. 

“3. The Department of Justice 
has threatened criminal and civil 
proceedings and, for a beginning, 
has instituted a grand jury in- 
vestigation in Washington, be- 
fore which we have been sub- 
poenaed to appear. 


“While we deplore the cost in 
money and in diversion of time and 
effort from more productive activi- 
ties that it involves in defending our- 
selves against such attacks, they may 


afford us a good opportunity to dis- 
pel the fog of unfounded accusations 
of mysterious wrong-doing in foreign 
lands that have been made against us. 


“Regarding the Federal Trade 
Commission report, we have interests 
in foreign oil fields with a number 
of other companies. These have been 
widely publicized. Prominent among 
them are the Iraq Petroleum Co. and 
the Arabian American Oil Co. Our 
entry into Iraq Petroleum Co. came 
directly at the instance of the United 
States government. The appropriate 
departments in Washington were also 
fully advised when we acquired par- 
ticipation in the Arabian American 
Oil Co. four years ago, and they of- 
fered no criticism. 


“We have been guided here by law- 
yers recognized as outstanding au- 
thorities on the American antitrust 
laws and abroad by lawyers familiar 
with local requirements. Our manage- 
ments in the field receive this guid- 
ance with strict instructions to con- 
form their activities accordingly. We 
believe they have done so and that 
our operations abroad, as in this 
country, have been carried on in ac- 
cordance with the spirit and letter 
of the applicable laws. 


“As for the suit to recover alleged 
overcharges, on Friday (Aug. 22) 
about 5 p.m., when it is commonly 
known that our executive offices are 
closed for the week end, suit was 
filed by the Department of Justice 
against this company accusing us of 
substantially overcharging the Eco- 
nomic Cooperation Administration 
and the Mutual Security Agency for 
oil delivered to certain European 
countries under the Marshall Plan. 
Our first notice of this was through 
the newspapers Saturday morning 
(Aug. 23). 

“While we have not yet seen the 
complaint, press reports say we are 
accused of using a two-price system, 
by which the government was 
charged a higher price for crude oil 
than the price charged for identical 
oil shipped simultaneously from the 
same source to other markets. Still 
according to press reports, this is al- 


leged to have been done between 
May, 1949, and June, 1952. During 
all of this time Socony-Vacuum has 
charged only one price for its Mid- 
dle East crude oil. As far as we are 
concerned, there is absolutely no 
basis for this two-price accusation. 
“Accompanying the filing of suit 
on Friday was the preposterous state- 
ment reportedly made by the attorney 
general to the effect that we and 
other oil companies have been en- 
deavoring to block efforts of gov- 
ernment agencies ‘to protect gov- 
ernment funds committed to Euro- 
pean recovery and defense.’ It is hard 
to believe such a prejudicial state- 
ment could actually have been pub- 
licly’ made by an attorney involved 
in a pending lawsuit. In any event, 
the statement is absolutely false. The 
question of our pricing to these for- 
eign countries has been under view 
for several months with the appro- 
priate government agencies, and our 
denial of charges such as are now 
being made was entered some time 
ago. We feel sure that if and when 
this case is ever tried, the court will 
find Socony-Vacuum blameless of 
these charges and that the public 
will recognize that we did an out- 
standing job in supplying oil to the 
Marshall Plan countries... 


“It is ironic that after having made 
a real contribution to the objectives 
of the Marshall Plan and to the res- 
toration of Europe’s economy, we 
should now be charged with wrong- 
doing on a theory so strained that it 
is impossible to understand without 
having seen the complaint. 


“Regarding the criminal and civil 
proceedings threatened by the De- 
partment of Justice, we can know 
only in a general way of what we 
are accused until an indictment is 
returned by the grand jury or we are 
served with a complaint in a civil 
proceeding. The implication appears 
to be, however, that we, in conjunc- 
tion with certain other oil companies, 
have been carrying on our foreign 
trade in such a manner as to violate 
the American antitrust laws. This 
we deny. 


“Our company, almost from the 
time of its foundation, has been in 
business abroad. There has never been 
any secrecy about these operations. 
The facts and agreements relating 
to them have been fully disclosed in 
reports to proper government agen- 
cies. 

“We believe our foreign operations 
have helped materially to provide 
greater economic strength for the 
countries in which conducted. In 
other words, for years we have been 
following a course which as part of 
President Truman’s point IV program 
has received great support from the 
present administration. 

“While we believe in the long es- 
tablished practice of refraining from 
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making statements during pendency 
of a lawsuit, we feel some statement 
is now called for because of what 
seems to be part of a deliberate pro- 
gram to make this and other oil com- 
panies engaged in international trade 
‘whipping boys’ during an election 
campaign.” 

Jersey Views—Jersey Standard said 
last week it intends to “support” its 
record in international operations be- 
fore the public here and abroad, as 
well as before the grand jury sched- 
uled to investigate cartel charges. 


Net effect of Federal Trade Com- 
mission’s cartel report, Jersey said, 
will be to undermine the integrity of 
Americans whose foreign investments 
are of great value to nations wherein 
they have been made, and to the 
economy and security of the U. S. 

The full statement follows: 


“It can be readily understood that 
it is not possible for us by this time 
to review properly a document of 
around 300 pages which has been 
nearly two years in preparation. Un- 
til now we have never seen this FTC 
report, nor were we given any op- 
portunity during its preparation to 
comment on the material in it. On 
even a quick review, however, it is 
plain that many of the actions and 
events which are commented on in 
the report have a significance en- 
tirely different from that implied by 
the report. 

“The net effect of this report, how- 
ever, can hardly be other than to un- 
dermine the integrity of Americans 
whose investments abroad are of 
great value not only to the econo- 
mies of the nations where they are 
made, but also the economy and se- 
curity of our own country. Such in- 
vestments of this company have been 
made openly, with the knowledge of 
our government, and with the fullest 
regard to the legal and ethical con- 
ditions under which we must do busi- 
ness. 

“The Department of Justice has is- 
sued subpoenas to our company and 
to others in preparation for a grand 
jury investigation of the activities of 
oil companies doing business abroad. 
We are confident our record is clear 
and we intend to support that record 
before the grand jury and before the 
people of this country and of the 
foreign lands where our investments 
have been made. 

“The grand jury proceeding obvi- 
ously makes impossible any detailed 
comments at this time on the con- 
tents of the report. At the heart of 
the FTC report though, is the pre- 
sumed existence of an ‘international 
oil cartel’ in which our company is 
alleged to participate. We have re- 
peatedly denied that Standard Oil Co. 
(New Jersey) is a party to any such 
arrangement.” 

Other Majors Too—Gulf, Standard 
of California and Texaco have also 
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made strong public denials of cartel 
activities. 

API Denial—API President Frank 
M. Porter on Aug. 26 acknowledged 
reference to the API in Federal Trade 
Commission’s cartel report by declar- 
ing the Institute never has engaged 
in anything which could be consid- 
ered “even remotely of a cartel na- 
ture.” 


Mr. Porter’s complete statement 
follows: 

“The American Petroleum Institute 
does not engage nor has it ever en- 
gaged in activities that could be con- 
sidered even remotely of a cartel 
nature. Any such procedure would 
be entirely foreign to the Institute's 
functions. The charges made in the 
Federal Trade Commission’s report 
arise from a complete mistinderstand- 
ing and misinterpretation of the In- 
stitute’s efforts in the field of crude 
oil conservation when, in 1929, at the 
insistence of a governmental agency, 
the Federal Oil Conservation Board, 
it made through committees recom- 
mendations to that Board looking to 
the conservation and prevention of 
waste of this irreplaceable natural 
resource. Time, study and experience 
have clearly shown that the progres- 
sive increases of oil production have 


been specifically related to conserva- 
tion. The petroleum industry has the 
ability to demonstrate on any fair 
basis that it has conducted itself and 
its operations in the public interest.” 


Shell Transport—F. J. Hopwood, 
managing director of Shell Transport 
& Trading Co., has added his voice 
to those denying an international oil 
cartel exists. 

Said Mr. Hopwood: 

“It is a matter of common know!l- 
edge that measures of co-operation 
between members of the industry 
have been necessary and indeed spon- 
sored by governments in order to en- 
sure that the requirements of the 
world, both military and civil, should 
be met. However, I can state that 
there is no international oil cartel. 
In fact the oil industry is keenly com- 
petitive.” 

Anglo-Iranian said today its Lon- 
don headquarters has advised it, re- 
garding Federal Trade Commission’s 
cartel report, that: 

“The company will study the doc- 
ument with care when a copy is re- 
ceived (in London). In the meantime, 
it denies that it is a party to any 
cartel activities or to any action 
contrary to the laws of any of the 
countries in which it operates.” 


Press Blasts U.S. Attack on Industry 
As Grab for Votes, Threat to Nation 


Many of the nation’s leading news- 
papers have rallied to the cause of 
the oil companies involved in alleged 
oil “cartel” activities. 

Editorials in the past week con- 
cede that any illegal operation should 
be prosecuted. But they harshly 
criticize the government’s method of 
assuming the oil companies are 
guilty until proved innocent. 

Generally, the editorials see great 
danger to oil supplies from the Middle 
East to Western countries. They 
wonder why, if the supposed cartel 
activities are so serious, the govern- 
ment has delayed so long in attack- 
ing the oil companies. 

The consensus is that the adminis- 
tration has timed its case to make 
the greatest “anti-Big- Business” im- 
pact possible, with an eye on the No- 
vember election. 

Following are some of the editorial 
comments: 

Detroit—The series of attacks on 
large oil companies coming shortly 
before election has aroused suspicions 
of Detroit Free Press. An editorial 
asks: 


“Why are all these separate items 
now wrapped up in one ball of wax 
and tossed into the arena of public 
interest and discussion ? 

“The timing is suspicious. . . . The 


public may be pardoned if it rejects 
the theory that any relationship be- 
tween these events and the eiection 
is purely accidental... . 


“What easier way to divert public 
attention from the Administration's 
failure to clean out the crooks that 
prey on the taxpayers than to dress 
(Attorney General) McGranery up in 
shining armor and send him forth to 
do spectacular battle with ‘malefac- 
tors of great wealth?’ 

“All the administration is now do- 
ing, if it ought to be done at all, 
should have been done a long time 
ago. 

“Waiting until the eve of the elec- 
tion to explode this bombshell, and 
thus give the people something be- 
sides governmental corruption to 
think about, ‘is a very old trick— 
which has often succeeded.” 

New York—Scripps-Howard's New 
York World-Telegram and The Sun 
said editorially Aug. 27 the govern- 
ment’s “whole proceeding” in the 
cartel investigation is “suspect.” 

The editorial said in part: 

“The U. S. government is investi- 
gating American oil companies op- 
erating in the highly explosive Middle 
East. If these companies have done 
anything which warrants criminal or 


31 











THE WEEK’S OIL NEWS 





civil action on the part of the gov- 
ernment, the law should take its 
course, But is the situation such that 
it cannot be settled out of court, 
without inviting international compli- 
cations? 

“Inasmuch as the contemplated ac- 
tion is based upon a report made by 
the Federal Trade Commission more 
than a year ago, which only now has 
been made public upon the insistence 
of Senator Sparkman, the Democratic 
vice presidential candidate, the whole 
proceeding naturally is suspect. 

“There is no disposition on our part 
to countenance any wrongdoing. But 
we trust that one of this country’s 
most important investments abroad 
is not being jeopardized simply to 
make votes for the Democrats.” 

Hearst’s New York Journal-Ameri- 
can on Aug. 28 carried an editorial 
page column by E. F. Tompkins cap- 
tioned “New Deal Strikes at Our Se- 
curity,” and saying the government’s 
cartel action almost looks as if some- 
body in the New Deal wants Russia 
to have oil needed for the defense of 
Europe. 

Wrote Mr. Tompkins: 


“By another misuse of the anti- 
trust laws, the New Deal has under- 
taken an action which may have the 
effect, if it has not the purpose, of 
compelling the American oil industry 
to withdraw from the Middle East. 

“Should that occur, the world’s 
greatest proved oil reserves would be 
virtually abandoned to Soviet Russian 
exploitation, except for sucn resist- 
ance as the British and Dutch may 
make. And certainly the British are 
not doing very well in Persia, where 
the Anglo-Iranian Oil Co.'s develop- 
ments, including the world’s largest 
refinery at Abadan, have been arbi- 
trarily confiscated by a native gov- 
ernment which may go Communist 
at any time. 

“Fact, British experience should 
have warned the New Deal as to the 
grave danger of discrediting Ameri- 
can enterprise in the restless Arab 
regions. Nor is this a _ visionary 
danger. Almost, it looks as if some- 
body in the New Deal wants Russia 
to have the oil on which the defense 
of Western Europe must depend— 
just as somebody in the New Deal 
wanted the Communists to possess 
China.” 

Recounting that government policy, 
expressed in Webb-Pomerene Act, 
was aimed at permitting American 
business to build up and maintain 
strong positions abroad, Mr. Tomp- 
kins concluded: 

“And no other possible way exists 
‘to keep the world’s richest oil fields 
out of the hands of Soviet Russia and 
its Red Armies. Why, then, has this 
action been taken at this critical and 
warlike time?” 


Chicago—Government attacks on 
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the oil industry are “eloquent of po- 
litileal motives,” the Chicago Daily 
News said Aug. 27 in an editorial. 
Instead of cleaning up corruption in 
Washington, the Justice Department 
“has found a dragon to attack,” the 
paper declares. 


Daily News comments: 

“Inasmuch as the overcharges are 
alleged to have been going on for 
more than three years, and inasmuch 
as the FTC report itself is more than 
a year old, the elaborate hoisting of 
the issue at this time is eloquent of 
political motives. The wickedness of 
big corporations is perennially pop- 
ular as campaign material... . 


“The timing of the FTC release 
Suggests that there is in the 
making the contention that such a 
vital resource as oil should not be 
left in private hands. While the re- 
port itself avoided any recommenda- 
tion either for government regulation 


or ownership, it lays the groundwork - 


for an attack on private ‘monopolies.’ 


“The faet is that the enterprise and 
resources of the private oil companies 
must be credited with developing and 
consolidating nearly 90% of the world 
oil supply. Russia and her satellites 
control only 7%... . 

“Thus it would seem that this was 
the world’s worst time to consider 
breaking up the large and efficiently 
integrated companies into little ones, 
or to agitate for the entry of govern- 
ment into the oil business. 


“First Mexico, then Russia, and 
now Iran provide a demonstration of 
the tangles that follow an effort to 
make federal monopolies out of the 
oil industry. Doubtless the seven 
companies had numerous understand- 
ings on production, transportation 
and marketing. 

“Were it otherwise, the charge 
probably would be that they had en- 
gaged in cutthroat rivalry, wasting a 
precious resource, and _ disrupting 
world commerce by villainous com- 
petitive practices.” 


Cleveland—No government report 
“ever oozed out to the public under 
conditions more favorable to public- 
ity, it is safe to say” than Federal 
Trade Commission's “international oil 
cartel” report, John W. Love, busi- 


ness commentator, observed last 
week in his Cleveland Press (Scripps- 
Howard) column. 

“The report was masterfully han- 
died for the utmost of attention and 
publicity value. Publicity specialists 
should look at the method,” Mr. Love 
said. 

“. . . Inasmuch as it’s now public, 
: there is no clear reason it 
shouldn’t have been released months 
ago. Our international relations had 
not improved in the meantime, and 
one can see how they might now 


worsen a bit. This is where the po- 
litical suspicions come in. Everybody 
concerned in congress is running for 
election or re-election.” 

Frederic Sterbenz, foreign news 
editor of the Press, commented in his 
column that the “cartel” denounced 
by FTC “is in part creation of the 
government of the United States,” as- 
serting that “our government black- 
jacked both the Dutch and the British 
into granting concessions to Ameri- 
can companies in the East Indies and 
Middle East.” 

Also, said Mr. Sterbenz, “it has 
lent assistance to those companies in 
developing external oil resources. It 
has a detailed working agreement 
with the British, of treaty stature, 
that seems to be made in the interest 
of a working agreement among the 
oil companies.” 

Mr. Sterbenz added: 


“Some principles and some details 
of operation may require correction. 
That is hardly the kind of case the 
Truman Administration tries to 
make.” 


An editorial in the Aug. 31 Cleve- 
land Plain Dealer states: 

“Once again the administration has 
jumped on its white horse and gal- 
loped off in all directions. This time 
it has to do with Moslems and Mecca, 
oil and cartels. The outcome is 
doomed to be more of that ideologi- 
cal chaos in which the people in 
Washington seem to revel.” 

Criticizing Senator Sparkman for 
his part in releasing the FTC re- 
port, the editorial asks: “Did Spark- 
man, by some devious reasoning, be- 
lieve this would aid the party in the 
campaign? Wasn’t he aware that 
such a report, at a time when the 
whole Near East is in social ferment 
and fanatically worked up against 
the West, could only undermine what 
toeholds the West retains in that 
region ? 

“If Sparkman and his political bud- 
dies are no more conscious than this 
of the implications of domestic ac- 
tions on foreign relations, they prom- 
ise no relief from the irresponsibility 
that has marked the Truman admin- 
istration.” 

The editorial stresses that the FTC 
report gives anti-American elements 
in oil-producing Arab states new 
grounds for discontent. 


Washington — Three Washington 
newspapers have generally taken the 
stand that although violations, if any, 
should be prosecuted, government 
should not use trial by public rela- 
tions or smear techniques against oil 
companies. 

All three point to the complexity 
and importance of international oil 
operations and cite points of defense 
for oil companies. 

Washington Post commented: 
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“Much of the validity of the report 
depends upon the assumption of the 
basest motives. In a few particulars, 
for example in the contention that 
the oil companies undertook to stress 
conservation because there was a sur- 
plus of oil, the assumption wears a 
little thin. 


“Perhaps the best defense of the 
oil companies is the fact that their 
international agreements have been 
known to the State and Justice De- 
partments for years, with no prose- 
cution undertaken until now. In 
many instances the companies ac- 
tually were encouraged to enter for- 
eign agreements. In order to get oil 
it has been necessary to deal with 
foreign companies, sometimes under 
restrictive terms. Also, some foreign 
governments have preferred to do 
business with a single operating com- 
pany rather than with several com- 
panies. This has made combinations 
inevitable, and has contributed to the 
difficulties of newcomers. The com- 
panies, of course, contend that the 
charge of restrictionism is refuted by 
the fact that they are constantly 
seeking new sources of supply. 


“Whether the sum constitutes a 
reasonable antitrust suit we do not 
pretend to know. The antitrust laws 
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are so vague that prosecutions de- 
pend pretty muci on the vagaries of 
the Department of Justice; and few 
laymen have the technical knowledge 
to assess so complex a subject. If 
the grand jury sustains the charges 
that the companies have conspired to 
charge high prices and freeze out new 
competition, obviously they ought to 
be prosecuted vigorously. In the 
meantime, fRowever, they should not 
be subjected to what may be termed 
trial by public relations. Corpora- 
tions, no less than individuals, are 
innocent until proved guilty.” 

Washington Star said, in part: 
“The oil industry has been forced to 
develop the strength to defend itself 
both politically and legally in this 
country and in others. It has often 
been the fashion to attack it in the 
United States during years of polit- 
ical decision. It has, however, been 
the instrumentality for searching out 
and developing the sources for this 
most important commodity in times 
of either peace or war. To take 
punitive steps against the American 
firms that might merely place them 
at a disadvantage with their foreign 
opposites could be a dangerous 
gamble with the national security.” 

Times-Herald said, in part: 

“There are enormous differences 


between operations here and opera- 
tions elsewhere in the world. The 
present President and his predecessor 
have both congratulated foreign 
countries on having the courage to 
steal American investments. When 
private capital is driven from a for- 
eign country by these excesses, the 
Administration does its utmost to see 
that government largess from this 
country takes private capital's place 

“Vacillation, plain ineptitude, and 
quasi-treason have all done their bits 
to keep in a turmoil the Middle East 
where most of the easily-come-by oil 
is concentrated. 

“All these factors move prudent 
management to charge prices that 
will recoup its original costs more 
quickly than is deemed necessary in 
the United States. Perhaps the Ad- 
ministration feels as malevolently to- 
ward investors in this country as it 
does toward investors abroad, but if 
so it still dissembles its designs. No 
oil company keeps a cement bin in a 
Texas field to plug its wells when the 
rioting starts... 

“If margins on finding and selling 
offshore oil are cut to where these op- 
erations are no longer profitable, risk 
considered, the result will not be low- 
er costs to the American taxpayer 
It will be no offshore oil.” 
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OPS Sees Little Hope for Decontrol 
Or Suspension of Oil Prices Now 


NPN News Bureau 

WASHINGTON The Office of 
Price Stabilization got a new boss 
this week—former Rent Controls Ad- 
ministrator Tighe Woods—and an- 
nounced a complicated set of stand- 
ards on price controls suspension and 
decontrol. 

It also announced that it would per- 
mit 100% pass-throughs of all in- 
creased costs occasioned by its re- 
cent price boosts given steel, copper 
and aluminum, but only when those 
metals are a direct raw product used 
in a manufactured or processed item. 

Thus, the additional cost to oil pro- 
ducers for oil country tubular goods 
must be absorbed by the producers. 


The agency’s announced “work 
program” on suspension and decon- 
trol also held out little hope for the 
oil industry. 

OPS said that “suspension is still 
limited to fields in which prices are 
‘materially below ceiling’ and where 
there is no prospect that reimposi- 
tion of controls will be necessary in 
the foreseeable future” plus some 
other “prerequisite” conditions. 

Agency officials do not now think 
that petroleum fits this category. 

On decontrol, the commodity or 
service must either be insignificant 
in the cost of living or continued 
control must impose an undue bur- 
den. Again, the agency takes a dim 
view of petroleum in this connection. 

Division directors in the Washing- 
ton office were instructed, however, 
to survey the commodities and serv- 
ices under their jurisdictions with the 
new standards in mind and to rec- 
ommend any suspension or decontrol 
actions they deem advisable. 

Some petroleum fields might con- 
ceivably be seriously considered— 
perhaps crankcase drainings for re- 
refined motor oil and, less likely but 
still possible, petrochemicals. 

Here were the week’s other devel- 
opments on the price control front: 

Herlong Benefits—OPS issued Gen- 
eral Overriding Regulation 33 de- 
signed to extend to all wholesalers 
and retailers the provisions of the 
Herlong Amendment to the Defense 
Production Act. The agency said it 
might apply to wholesalers and re- 
tailers of petroleum. 

The Petroleum Branch is consider- 
ing some type of Herlong modifica- 
tions of existing petroleum pricing 
orders. GOR 33 would seem to help 
pave the way, although the branch 
has not yet solved all of the prob- 
lems connected with extending Her- 
long. 

The Herlong rider requires that 


34 


OPS regulations, whether issued be- 
fore or after July 31, 1951, “provide 
resellers with their customary pre- 
Korean (May 24 to June 24, 1950) 
margins or charges above cost for 
commodities they handle,” the agency 
noted. 

GOR 33 reverses previous OPS at- 
titude, for one thing, in that it ap- 
plies to dollars-and-cents markups as 
well as to percentages margins. 

In issuing the new order, OPS said: 

“Any reseller who claims that ex- 
isting regulations do not provide his 
industry with its customary pre- 
Korean margin or charge, may apply 
to OPS, Washington 25, D. C. The 
application must contain evidence to 
establish the proper margin or charge. 
Adjustments will be granted for 
groups of sellers comprising an in- 
dustry or for groups of products sold 
by an industry. This follows the in- 
tent of Congress in not providing 
Herlong adjustments for individual 
sellers or on individual products.” 


It was not immediately clear how 
ruling out the “individual” approach 
would affect the oil industry’s whole- 
salers’ and retailers’ status under 
GOR 33. Thist presumably will be 


ironed out by the branch during its 
present study. 

East Coast Pricing—Still plagued 
by various “loose ends” and issues 
raised by its East Coast heating oils 
price increase, OPS this week again 
declared that distributors who lack 
bulk storage facilities are not eligible 
for the 0.15c tank wagon increment 
of the over-all 0.8c per gal. price 
boost. 

An official said: 


“Bulk plant operators are entitled 
to the 0.15c increase on sales to con- 
sumers, even though such bulk plant 
operators make direct deliveries and 
by-pass their bulk plants between 
terminals (where they pick up sup- 
plies) and consumers. Those distrib- 
utors who do not have bulk plants 
do not fall into this category and 
they are not by regulation entitled 
to the additional 0.15c.” 

(Remaining 0.65c of the 0.8c hike 
is applied at tank car). 

However, distributors without bulk 
plant storage are eligible for in- 
creases under the current “jobber 
earnings standard” procedure and 
might be eligible under any Herlong 
adjustment procedure being worked 
out by the Petroleum Branch. 

Meanwhile, OPS said that inland 
refiners along the East Coast who 
were caught by the general price 
freeze with their prices at a sub- 





Defense Orders for the Oil Industry 


(Issued Aug. 26-Sept. 1, inclusive) 
This description of oil defense orders pro- 
vides a weekly summary of government regu- 
lations that may affect NPN readers. We will 
appreciate our readers letting us know when 
they think that we have omitted a regulation. 


Complete copies of the official text of these 
orders can be obtained from Platt’s OIL-Law- 
GRAM Reports, 1213 West Third St., Cleveland 
13, Ohio, a publication which reproduces and 
mails out the orders on oil upon issuance. 
Minimum charge for single copies, $1.00, 
postage paid. One year’s service, $100. Less 
than one year’s service pro rata plus $5.00 
for handling. 

CODE: NPA—National Production Author- 
ity; ESA — Economic Stabilization Agency; 
PAD—Petroleum Administration for Defense; 
ODM—Office of Defense Mobilization; DPA— 
Defense Production Administration; DTA — 
Defense Transport Administration; WSB — 
Wage Stabilization Board; 
Price Stabilization, 


List of Orders 


NPA—National Production Authority 

M-80, Sched. 5 as amended—Columbium and 
Tantalum. 

CMP Reg, 1, Dir. 4 as amended—Foreign 
and used steel without allotment. 

M-46, Dir. 4—Oil country tubular goods. 

M-46A, Dir. 2—Oil country tubular goods, 


OPS — Office of 


Stabilization 
CPR 98, Amdt. 5—Iron and steel resellers. 
Stabilization 


B—Salary Board 

GSSR 2, Amdt. 1—Profit sharing and Bo- 
nuses reporting requirements. 

GSSR 4 revised, Admt,. 1—Stock Option and 
Purchase Plans Reports and Record-keeping. 

GSSR 6, Amdt. 1—Pension plans, filing and 
record keeping. 

GSSR 1, Int. 11, revised—salaries. 
PAD—Petroleum Administration for Defense 

PAD Order No, 2 as amended—Natural gas. 


What Orders Do 
National Production Authority 


COLUMBIUM AND TANTALUM—Sched. 5 
as amended to M-80—Grants permission to 
sell or use certain columbium-bearing stainless 
steel shapes and forms that have been in 
inventory for 6 mos. or longer. 


FOREIGN AND USED STEEL WITHOUT 
ALLOTMENT—Dir. 4 as amended to CMP 
Reg. 1—Authorizes steel consumers to acquire 
and use foreign and used steel free of allot- 
ment restrictions of CMP. 


OIL, COUNTRY TUBULAR GOODS—Dir. 4 
to M-46 and Dir. 2 to M-46A—Authorizes 
orders for oil country tubular goods—alliows 
third quarter orders even though they call for 
delivery after the end of the quarter. 


Office of Price Stabilization 


RE-USABLE BOILER AND PRESSURE 
TUBES—Amat. 5 to CPR 98—Authorizes re- 
sellers to change pre-Korean differentials on 
tubing upon which special reconditioning serv- 
ices have been preformed, 


Salary Stabilization Board 


REPORTING AND RECORD-KEEPING — 
Amdt. 1 to GSSR 2, Amdt. 1 to GSSR 4, 
and Amdt. 1 to GSSR 6—liberalizes the re- 
porting and record keeping requirements for 
Profit-sharing, Bonuses, Stock Option and 
Purchase Plans, and Pension plans. 

SALARIES—iInt. 11 revised of GSSR 1— 
substitutes appropriate section references. 


Petroleum Administration for Defense 


NATURAL GAS—PAD Order No. 2 as 
amended, liberalizes existing limitations on 
the delivery of natural gas for space heating 
and large-volume use. 
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normal level may possibly obtain re- 
lief as a direct result of the East 
Coast heating oils order. 

That order permits the inland re- 
finers and suppliers who are selling 
competitively with supplies originat- 
ing at East Coast points specified in 
the order to obtain the same 0.65c per 
gal. upward adjustment. 

Therefore, where prices were frozen 
subnormally for inland refiners, they 
might obtain relief by showing that 
the price was out of line with the re- 
finer’s customary practice of relating 
his price to an East Coast terminal 
market price. 

USED DRUMS—tThe Used Steel 
Drum Industry Advisory Committee 
asked OPS this week to: 

1. Help it denounce to the Inter- 
state Commerce Commission as “un- 
fair’ new freight classification rules 
requiring shippers of used empty 
drums to certify to railroad carriers 
that the immediate preceding trans- 
portation of filled drums was by rail- 
road freight service. 

2. Insure that any ceiling increases 
allowed for new steel drums as re- 
sult of the basic steel price boost bé 
allowed on a proportionate basis for 
used drums. 


DPA Hopes to Ease Curbs 
On Building Early in 1953 


NPN News Bureau 

WASHINGTON—By April 1, and 
perhaps sooner, service station build- 
ers and other small users of materials 
will be permitted to self-authorize or- 
ders for up to 25 tons of carbon and 
alloy steel a quarter, Defense Produc- 
tion Administration said last week. 

DPA had originally planned to ease 
building restrictions generally by the 
fourth quarter of this year, but the 
steel strike caused delay. The agency 
has told the building industry com- 
mittee it will consult it again late 
in October to discuss the possibility 
of earlier relaxation, perhaps by Jan. 
1 instead of April 1. 

Williston Refinery Allotment — 
Meanwhile, PAD has alloted 2,026 
tons of steel for second quarter 1953 
use, and 4,702 tons for third quarter 
1953 use, by Standard Oil Co. (Ind- 
iana) for the proposed new 30,000 
b/d refinery at Mandan, N. Dak. 

PAD said these totals will not meet 
the full project’s needs, but that other 
allotments will be made later. 

Gas Pipe Lines—The pipe situation 
for “critical” gas pipe line projects 
appears to have improved. 

At one time, PAD had feared that 
a pipe shortage would delay comple- 
tion of important lines needed for 
the winter heating season, and the 
agency considered establishing a prior- 
ity system. 
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MANUFACTURING 


PETROLEUM, MARINE ano 
HM DIAW Edis) 


PROCESS 


MODELS FROM 3/4 TO 300 G.P.M.— CAPACITIES TO 1000 P.S.I. 
SPEEDS UP TO 1800 R.P.M. FOR PUMPING CLEAN LIQUIDS 


Four-port design offers 8 optional 
piping arrangements. Equal size 
helical gears run in axial hydraulic 
balance. Standard or bronze fitted; 
packed box or mechanical seal. 
Up to 300 P.S.1.—1 to 300 G.P.M. 
for clean liquids. 


For hydraulic service, fuel transfer 
or fuel supply. Features helical 
gears and exclusive Venturi suc- 
tion and discharge principle in 10 
through 50 G.P.M. sizes. ‘Packed 
box or mechanical seal. 150 P.S.1. 
— 3/4 to 50 G.P.M. 


GEO. D. ROPER CORPORATION 
475 Bleckhawk Park Ave. 
Rockford, Ilinois 


SERIES H 


Widely used for hydraulic mech- 
anisms and other applications 
where high pressures are required. 
Spur gears provide high volumetric 
efficiency. Packed box or mechan- © 
ical seal. Pressures to 1000 P.S.I. 
— 5 to 75 G.P.M. sizes. 


SERIES 3600 


For general purpose work han- 
dling thin or thick liquids with 
suction lift up to 15 feet. Standard 
or bronze fitted; with or without 
built-in relief valve. Pressures to 
60 P.S.I. — 40 to 300 G.P.M. 


— 


Kola 2 Y Fiumps 
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New Imports Agreement Cuts Tariff 
To 5.25c or 10.5c, Based on Grade 


WASHINGTON—The White House 
and State Department disclosed terms 
on Aug. 29 of a new Venezuelan 
Trade Agreement which knocks out 
the existing quota system and sub- 
stitutes import duties on Venezuelan 
petroleum products of 5.25c per bbl. 
on crude oil, topped crude and fuel 
oils under 25 degrees gravity API 
and 10.5c per bbl. on oil testing 25 
degrees API or more. 

U. S. could have, and observers at 
one time felt it would have, granted 
a drop in duties to 5.25c per bbl. 
“straight across the board.” There- 
fore, the formula method represents 
a “compromise” position. This ap- 
proach was adopted because of a 
three-to-three “split decision” by 
Tariff Commission on advisability of 
lowering duties. 

Under the reciprocal trade agree- 
ments machinery, the new rates will 
apply to all other countries auto- 
matically with the exception of Rus- 
sia and Communist-dominated coun- 
tries. 

New rates go into effect 30 days 
after ratification—exchange of proc- 
lamation by President and instru- 
ment of ratification by Venezuela- 


a step which State Department offi- 
cials said should be accomplished this 


week. If so, agreement could be ef- 
fective in the first part of October. 

In a message to Congress, the 
President pointed out that 10.5¢ per 
bbl. rate was in effect from 1943 
through 1950 under the Mexican 
Trade Agreement, adding: 

“Experience during 1943-50 indi- 
cates that imports at 10.5¢ will un- 
doubtedly prove no deterrent to dril- 
ling and development programs now 
under way in the United States.” 

New Schedule—Here are new rates 
as listed in agreement “schedule” (im- 
port tax rate is listed on per gal. 
basis. Per bbl. figure is determined 
on basis of 42 gals. to bbl.): 

Petroleum asphaltum (solid)—free. 

Crude petroleum, topped crude pe- 
troleum and fuel oil derived from pe- 
troleum (including fuel oil known as 
gas oil): testing under 25 deg. API— 
0.125c per gal.; testing 25 deg. API 
or more—0.25c per gal. 

Liquid derivatives of crude petro- 
leum (except mineral oil of medicinal 
grade and except any product de- 
scribed in any other item of this 
schedule )—0.25c per gal. 

Gasoline or other motor fuel—1.25c 
per gal. 

Lubricating oil—2c per gal. 

Paraffin and other petroleum wax 
products—0.5c per gal. 

It was revealed for the first time 
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that the Tariff Commission split in 
half when the question of lowering 
duties on Venezuelan oil was argued. 
By law, commission is required to tell 
the President when it feels such pro- 
posed action will place domestic in- 
dustry in “peril”—-under so-called 
“peril point” provision. 

Three commissioners found that 
10.5¢ rate would not “cause or 
threaten serious injury” to domestic 
oil industry. Other three members 
found that existing quota arrange- 
ment “represented the peril point.” 

President and State Department 
thus followed the “formula” method 
which State spokesman pointed out 
was close to commission’s conserva- 
tive view on lighter crude and prod- 
ucts and was in line with other half 
of commission on heavy residual oils. 


Also included in pact for the first 
time is “escape clause’ which would 
permit either U. S. or Venezuela to 
“suspend the obligation in whole or in 
part or to withdraw or modify the 
concession” should commodities listed 
in the pact, including petroleum, at- 
tain import status in “such relative- 
ly increased quantities and under 
such conditions as to cause or threat- 
en serious injury to the domestic in- 
dustry” of either country. 


Truman Statement—-In message 
to Congress, President pointed out 
that most domestic crude has spe- 
cific gravity of 25 degrees API or 
higher with national average about 
35 degrees—that, for example, less 
than 1% of crude produced ‘n West 
Texas is below 25 degrees API; that 
most of heavier crude is being pro- 
duced in Rocky Mountain area, Cali- 
fornia and some of Gulf Coast. 

Generally, he said, imports of such 
heavier crude oils as asphalt, some 
of topped crude and residual fuel oil 
which will benefit under the lower 
excise tax “sell in markets different 
from those in which domestic low- 
gravity oils sell.” 

“Furthermore,” Mr. Truman said, 
“the lower gravity oils have a lower 
value in the market than the higher 
gravity petroleum products. It is 


- believed appropriate, therefore, that 


these commodities of less worth 
should be suitable at a lower specific 
rate and that the more valuable oils 
should pay a higher rate.” 

State Department was frank in 
acknowledging to reporters that pe- 
troleum concessions were made to 
Venezuela because it was feared that 
Venezuela would withdraw entirely 
from reciprocal trade agreement with 
the U. S. unless it received treatment 


similar to old Mexican agreement 
rates. 

Loss of agreement with Venezuela, 
it was stated, might have meant “a 
terrific increase” in duties on many 
American manufactured items now 
exported to Venezuela, which is de- 
seribed as “second largest customer’ 
for U. S. in Latin America. 

But officials described resulting 
agreement as “a good example of a 
balanced trade agrement” with both 
countries giving concessions—U.S. on 
oil and Venezuela on various manu- 
factured and other items. 


They said it was “tailored” in such 
a way that it gives Venezuela con- 
cessions and, at the same time, “‘min- 
imizes the impact at home.” 

State said that Venezuelan crude 
petroleum and residual fuel imports 
amounted to $288 million in 1950 or 
about 90% of U. S. imports from 
Venezuela. On the basis of 1950 
volume, the department said that it 
estimates some $175 million of im- 
ports would be “affected” by the new 
rates. 

Of this $175 million, officials said 
they estimate that about $17 million 
worth would have come in during 
1950 at 5.25c per bbl. rate and re- 
maining $158 million at 10.5c rate. 


However, the department said it 
had no statistics on gravity scale 
breakdown; that it could not give fig- 
ures on per/bbl. basis; and that esti- 
mates ignored any possible increase 
of imports and effect of agreement 
on imports from sources outside 
Venezuela. 

New pact replaces 1939 Venezuelan 
Trade Agreement—now in effect 
which provided rate of 10.5c on im- 
ports from all sources on yearly quota 
basis equal to 5% of amount of crude 
petroleum processed in refineries in 
continental U. S. during preceding 
calendar year. Rate of 21c applied 
on imports above quota. 

President also told Congress: 

“The imported oils which would 
pay the lower tax are among those 
which are in relatively short supply 
in the United States and generally 
throughout the world. 

“It is not expected that the lower 
tax applicable to such oils will cause 
an undue increase in imports above 
the quantity which otherwise might 
be imported 

“It would appear, accordingly, that 
the lower tax on residual fuel oil 
would not serve to disturb the rela- 
tionship which now exists in the 
United States between this fuel and 
other sources of heat and energy.” 

Mr. Truman stressed that residual 
fuel oil subject to lower rate is used 
mainly in gas and electric power 
plants, smelters, mines and manu- 
facturing industries with some of it 
used as heating oil in industrial 
plants, chiefly along the East Coast. 
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ls Oil Getting The Bums’ Rush Before Election? 


It is going to be hard, even for the oil industry let 
alone the general public, to make much head or tail out 
of the controversies over oil now going on at Washington. 
And it will be difficult for the average man, in or out 
of oil, to pass fair judgment on them, which, as a forth- 
right citizen, he should and must do in order to have 
anything like good government and a sound industry. 


The reasons are several; the subjects are complicated 
and overlapping; they cover events of 30 and more years; 
they reach into about all the countries of the world; they 
concern problems, situations and areas with which even 
the average oil man is little familiar; they follow laws 
and practices of these countries that are often consider- 
ably different from the laws of the U. S. governing busi- 
ness activity; and above all the pity is that the adminis- 
tration at Washington undoubtedly will do as it did in the 
famous Madison case, use every means to confuse judge 
and jury as to the basic facts and to give to the general 
public the worst possible interpretation of what the oil 
industry actually has done and is doing. 


Furthermore the record of the case, as so far written, 
is necessarily long and hard to read. Who is going to 
wade through the fine print and statistical and factual 
“synopsis” of 378 pages of the Federal Trade Commis- 
sion’s staff report about “Resources and Concentration 
of the World Petroleum Industry” and its related subjects 
finally made public after much maneuvering. The writer 
in line of duty has been struggling with it the past few 
days but it is hard and slow going and there will be 
much more to come that in justice to all concerned should 
be accurately digested and clearly understood. 


But even after you have finished this voluminous Trade 
Commission report, you do not know that you have gotten 
all the facts that can give you an accurate picture of the 
situation. The Federal Trade Commission has no particu- 
lar reputation for correctness of reporting or even honest- 
ty of statement where it is involved in a “cause” in which 
it and the administration are concerned. If what the Com- 
mission’s report says about the OILGRAM and its price 
reporting is a fair sample of the other 348 pages of the 
report then those oil companies involved indeed have had 
a rough and most unfair and untruthful going over. (More 
about its wholly inaccurate reference to OILGRAM 
later—Ed.) 


Foreign Lobbyists Get Their Licks In 


There will undoubtedly be much politics mixed through- 
out the cases at least so long as the Truman administra- 
tion or a Democratic successor is in office. As has al- 
ready been indicated in NPN news reports, there will 
even be some foreign politics as the Iranian government, 
it is known, has had a lobbyist fussing about Washing- 
ton and government departments to needle the oil com- 
panies in its behalf. And it is not impossible to imagine 
the strong and radical Labor Party of Britain trying to 
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get into the oil business as it has steel and other im- 
portant industries and as it tried to do with oil at the 
end of the war when the entire oil business in the British 
Islands was still under absolute government war control. 
France, Italy and other countries all have a heavy hand 
on the oil business in their borders and all have indulged 
in or evidenced strong liking for government control of 
industry. Even the co-ops who also are strong abroad, 
are trying to deal themselves a big hand in international 
oil and can be counted on to keep at it. 


The tremendous known and discovered oil deposits of 
the Middle East and South America and Mexico will 
attract all manner of people and countries, including 
Russia, to take the fullest possible advantage of attacks 
on the oil industry at home. 


This is not to argue ahead of the presentation of all 
the facts that the American and also their British associ- 
ates may not have been wrong in some of their myriad 
operations all over the world. Nor does it attempt to set- 
tle the highly important legal question of whether Am- 
erican investors in foreign operations are guilty of violat- 
ing American law when the operators of these foreign 
investments conform to the practices and laws of those 
foreign countries which may not be the same as American 
law. If Americans as American citizens have violated 
American law, then under American jurisdiction let the 
courts say so, but don’t have Americans sacrificed on the 
alter of political expediency. 


But this statement is to argue that there are a lot 
of wolves out after the American oil industry, and 
they won’t care how they may grab it so long as 
they can control or get the slice they want. 

This also is to point out that there is unquestion- 
ably much of politics in what is going on at Wash- 
ington today against the oil industry. A great big 
profitable and luscious industry stands to be sliced up, 
so the boys already are crowding about the chopping 
block. 


Newspapers Label Cartel Attack as Politics 


It is interesting and most important to the oil industry 
the way so many good newspapers have labeled the at- 
tacks on the oil industry as politics, and it is interesting 
how critical some of their comment has been. It is doubt- 
ful if there has been so much support given a big in- 
dustry under government attack before. 


The major oil companies have contributed much to this 
by their excellent policy of better public and newspaper 
relations of the past dozen years. Today they make it 
easy for the newspaper men to get the facts and to as- 
sure themselves that they are the facts. 


The majors also have contributed to a “good press” by 
showing their every intention of standing up and fighting 
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every inch of the way for what they think are their 
rights. This is indicated by the official company state- 
ments that were promptly issued by the majors even be- 
fore they had copies of this long and complicated Fed- 
eral Trade Commission report. These statements were 
vigorous, even slugging, as you can see by reading them 
printed in this issue. In the past the majors’ policy has 
been, “Oh we mustn’t be harsh or disrespectful to the 
government, they are not only ‘our government’ but there 
is no telling where or how they will retaliate.” 


Now, however, the thought is “Jones (be he a senator, 
secretary or president), when you lie about me I am not 
only going to call you a liar but I will prove it and keep 
fighting you until you retract if you have enough decency 
to do so. And if you are a crook, I'll prove that also.” 


What industry has long been blind to is that “Jones” 
holds or is after a political job—a job that pays his live- 
lihood—and if a reliable group of citizens successfully 
proves that he is a liar he cannot get that job because 
the voters won’t want that kind of a man. Proving 
“Jones” a liar may be a little mussy and even bloody but 
once it has been demonstrated to the “Joneses” of the 
country that they will be nailed to the cross of truth 
every time they make a false statement about business, 


they will seek some other way to get votes than to lie 
about business. 


And the same holds true of government and congres- 
sional investigations and of law suits. Those things can- 
not make votes for “Jones” if he fails in his inquisition 
or law suit. He cannot eat with adverse publicity. 


Fair Deal Hunts Scandal to Hide Behind 


What the Truman administration needs and needs 
badly is a loud explosion of a big scandal outside its bor- 
ders, to try and attract attention away from its own 
tremendous amount of corruption, more than has ever 
been disclosed in any other presidential administration. 
Stevenson is unquestionably a far better man than Tru- 
man ever dreamt of being, but no matter how much he 
may protest, Truman and the Republicans are going to 
insist that Stevenson run on the crooked and welfare state 
record of the past 20 years of Roosevelt and Truman. 


Considering this dire need to save the Truman hide and 
the Democratic party, it is easy to see how the cases 
against the oil companies were maneuvered for disclosure 
at this time with every hope of causing a grand jury 
to bring down a blistering indictment against a lot of 
oil men and oil companies just before election day. It 
would be so blistering that the oil companies would not be 
able to prepare their answers and get any publicity on 
them in time to refute any false statements in the indict- 
ments. Then, of by any chance Truman and the Demo- 
crats lose, the indictments would be exceedingly hot po- 
tatoes for the succeeding Republicans to handle, especial- 
ly as the Democrats would probably have a powerful 
group still in Congress. 


The political motive behind the calling of the grand 
jury and filing damage suits seems quite evident from 
the fact that all this ground has been covered over the 
years by various Congressional and department investi- 
gations and negotiations, and the filing by the oil com- 
panies of reports of their foreign operations, to say 
nothing of the definite and specific encouragement the 
government has given the oil companies to help develop 


these foreign operations. This encouragement including 
ofttimes specific approval, has been so definite that judg- 
ing from what little the government has made known 
of its present attack, the charge may well lie that the 
Truman government is again double-crossing the indus- 
try just as Roosevelt did in the Madison case. 

That the Truman administration is trying to give 
the oil companies the bums’ rush for the most ob- 
vious purpose of getting the grand jury started so 
it can produce political propaganda in time for the 
election, is indicated by the suddenness with which his 
administration has moved on matters long in discus- 
sion and long known not only in the administration 
but outside, including Congress. 


Subpoenas Call for Tons of Exhibits 


The administration’s subpoenas for the grand jury were 
not issued until Aug. 7 and then only to a few compan- 
ies, yet they called for tons and tons of exhibits from all 
over the world to be in Washington Sept. 3. These records 
go back even 30 and more years. It will take time and 
a thorough search by competent officers of the compan- 
ies to find this stuff, sort out what is wanted, and make 
sure that they have all that is wanted. The government 
attorneys would certainly put up a loud cry in court if 
they found that any company had overlooked some piece 
of paper that was in a warehouse in far off Borneo or 
China, no matter how many revolutionists might have 
mussed up the files in fighting around and even in the 
warehouse. One also can hear the government attorneys 
crying out in loud disbelief if some of the records had 
been in a bombed out warehouse. All this could be true 
because one company might turn in a copy from their 
files in Paris or London or even the U.S., while the other 
companies’ copies were way off in Hong Kong, or in 
bombed out Berlin. 

Then the companies probably will want to photostat 
these exhibits just in case of a lot of things happening 
while in government custody. That will take time. 

There will undoubtedly be many tons of records 
turned in just as there was in the Madison case, and 
probably just as in the Madison case the government 
attorneys will not examine but a small fraction of 1% 
of all the tons turned in. Had they done an honest job at 
Madison of course they would have found they did not 
have a case, which would have been somewhat embar- 
rassing. 

When the defense attorneys last week at Washington 
asked for more time to study how they wanted to meet 
the grand jury subpoenas, whether to attack their legality 
or respond, and also for time to get the papers if they de- 
cided on the latter course, the assistant attorney general 
in charge of the grand jury matters, L. J. Emmerglick, 
pulled a long face and talked about our “national secur- 
ity” and the credit standing of many nations being in 
peril by such a delay. The obvious question is—as the 
grand jury is going to look for something back as far 
as thirty years, and that according to the oil companies 
the information is already in government files, and as the 
interpretation of government purchase contracts on which 
the suits have been filed have been under discussion for 
most of the three years of their existence—why should 
the government have waited all this time if every day’s 
delay “has a great bearing on national security” and 
imperils the credit of other nations? 
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ATLANTIC COAST 


Numerous Weighings Make Going Rough 
For Truckers Driving in Pennsylvania 


By Raymond E. Bijorkback, Eastern Editor 


The heavy work- 

outs being given 
certain Pennsylvania township truck 
Scales are keeping very much alive 
the dog-eat-dog struggle between 
truck operators and Eastern railroads 
in the Keystone state. 

Talk to almost any driver there 
of a big “over the road” and he’ll 
soon be telling you indignantly how 
many times he gets weighed in cross- 
ing the state. 

He’s likely also to tell you that 
still another weighing station is be- 
ing built at such-and-such a location. 

The first four months of this year 
saw the state police arresting more 
than half again as many truck drivers 
on overloading charges as in the 
whole calendar year of 1951. Author- 
ity for that statistic is Bennett G. 
Lewis, director of audits of the state 
auditor general's office, who cited it 
in a recent talk before the Pennsyl- 
vania Motor Truck Assn. 


And records of the state police 
themselves show that an overwhelm- 
ing majority of the drivers’ loads 
were found to be within the legal 
limits. 

In the first six months of this year, 
the state police report, they weighed 
186,886 trucks—and 167,874, almost 
90% were found to be within the 
legal and tolerance limit. 

Also, Mr. Lewis pointed out, the 
state police activity wasn’t evenly 
distributed over the state. One-third 
of the arrests in January-April, he 
said, were made in 15 out of Penn- 
sylvania’s 67 counties comprising two 
police general areas in East-Central 
Pennsylvania and three along the 
New Jersey border. 

Persons who have suggested to 
the head of the state police that it 
looks as though certain police cap- 
tains are over-zealous, report being 
told the weighing activity is regarded 
as “normal.” 

Most of the trouble involves the 
tractor and tandem-axle semi-trailer. 
The Pennsylvania weight limit on 
this rig is 45,000 Ibs. In Ohio, it’s 
67,000; in New York 61,500; in Mary- 
land, 65,200; and in New Jersey and 
Delaware, 60,000. 

Local carriers in northeasternmost 
Erie County, Pa., do a thriving busi- 
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ness picking up the “overage’’—for 
Pennsylvania—of rigs crossing the 
continent from the West. Carriers 
who are “legal” all the way from 
Oregon to New York, except for 
Pennsylvania, thus get part of their 
loads hauled across about 40 miles of 
Erie County by the local truckers to 
avoid conflict with the Pennsylvania 
law. 


The 10% or so of drivers who 
stubbornly take a chance with over- 
loads and get caught make rich pick- 
ing for the townships having truck 
scales where the police are active. 


This is so because the state doesn’t 
get any of the $25 and $50 fines that 
are levied—those are required by law 
to go into the treasuries of the town- 
ships and boroughs in which viola- 
tions occur, and to be used for con- 
struction, repair and maintenance of 
local highways. 


Citing latest available figures show- 
ing that in 1950 second-class town- 
ships alone collected $1,333,622.61 in 
fines from truckers, the motor truck 
association says this revenue throws 
an “interesting sidelight” on the op- 
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position expressed by some township 
supervisors, minor judiciary and other 
local officials to the “fair truck bill,” 
which Gov. Fine vetoed a minute 
before deadline last January. 

Also, the association, which isn’t 
one to take anything like the current 
situation lying down, points out that 
the solicitor of West Hanover Town- 
ship in Dauphin County (Harrisburg) 

—1950 collections in fines $137,750 
is a member of a law firm which the 
Pennsylvania Railroad employs, and 
has been credited by a local news- 
paper with “establishing” West Han- 
over Township's truck scales. The 
association reminds you that it was 
the Pennsy’s efforts to “limit motor 
truck competition” which “brought it 
into opposition” to the truck rules bill. 

With an advertisement in the Penn- 
sylvania Newspaper Publishers Assn. 
trade paper, the association has 
pointed out to the publishers the fact 
that not a cent of the overload fines 
goes for use on the state highway 
system. Further, it told the pub- 
lishers that: 

“Pennsylvania Motor Truck Assn. 
holds no brief for overloading. The 
legislation which it sponsored in the 
1951 session of the legislature would 
have imposed drastic fines, starting 
with a flat $100 and rising by $2 
per hundred (lbs.) of overload with 
mandatory unloading, provision for 
impounding of vehicles, etc. but, Penn- 
sylvania’s outmoded weight laws do 
create a barricade to interstate com- 
merce and impose an unfair burden 
upon Pennsylvania industry.” 


Major's ‘Public Service’ Pamphlet 
Tells Motorists Why Voting Is Vital 


By Leonard Castle, 


As a public 

service to its cus- 

tomers, the Pure Oil Co. later this 

month will begin distributing through 

its service stations a 16-page booklet 

urging everyone to vote at the No- 

vember election and outlining quick 

facts about voting that every Amer- 
ican should know. 

Attractively designed and contain- 
ing color drawings, the pamphlet 
opens with an admonition to “Vote 
as You Please, But Vote.” 

“A new all-time high in voting is 
predicted for Nov. 4. You won’t want 
to be left out. Remember, ‘A vote 
that isn’t cast is like taking a third 
strike with the bat on your shoulder. 


Midwest Editor 


You didn’t even swing for your coun- 
try.” 

In discussing “the ballot of a free 
man,” Pure’s booklet says: 

“The right to vote—to vote in se- 
cret and have your vote count—is 
a great right. 

“It is grounded in the faith that 
the average judgment of all of us 
together in the long run will be right 
—that ‘you can’t fool all the people 
all of the time.’ It has many flaws. 
It has been corrupted, abused and 
neglected, but by means of it the 
American People over more than a 
century and a half have done pretty 
well for themselves. 

“Through agents chosen by you 
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and others like you all laws are made. 
No man, regardless of his station 
in life, wields more power than you 
in the voting booth. 

“You can also vote by not voting, 
for by staying away from the polls 
you can help a self-seeking minority 
make the wrong decision. 

“Don't be afraid to ‘lose your vote.’ 
The vote that doesn’t elect a man still 
influences what he does. A candidate 
who just squeaks through knows that 
you and others like you can repudiate 
him next time. 

“In this atom-splitting age you are 
voting on the gravest issues in the 
history of mankind. 

“When you reach voting age you 
become a member of the ‘ruling class’ 

-the one and only ruling class of 
this country. 

“Use this power to vote.” 

At the end of the booklet is a 
scoreboard of the presidential elec- 
toral votes for each election since 
1916, with spaces for keeping a tabu- 
lation of the 1952 results. 


* * * 


Jobber conventions next winter 
will have an opportunity to view the 
Ethyl Corp.’s new sound film, “Fire 
Power,” which is an outgrowth of 
the live fire power show which was 
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enthusiastically received at various 
meetings during the past five years. 
The movie portrays and describes 
proper methods of handling gasoline, 
in addition to a concise discussion of 
its benefits and hazards. In an inter- 
esting series of non-technical demon- 
strations, the common causes of gaso- 
line fires are shown, plus the basic 
principles involved in fighting them. 
One of the fundamental facts set 
forth in the picture is that all fires 
are based on a combination of fuel 
in the form of vapor, sufficient heat 
for ignition temperature, and oxygen 
from the air. Each of these factors 
is demonstrated and its relation to 
everyday handling of gasoline is ex- 
plained. Since all methods of fight- 
ing fire depend on the elimination of 
one or more of these elements, the 
importance of a working knowledge 
of the part each one plays in the 
combustion process is emphasized. 
Ethyl Corp. believes that the pic- 
ture will convince all viewers that 
gasoline should be used wisely, han- 
dled safely and its power kept under 
control at all times, and points out 
that “the simple, effective precau- 
tions shown will be of particular as- 
sistance to industry in its educational 
efforts to eliminate unsafe practices.” 


Major Invites Professors to Study 
Its Operations in ‘Good Will’ Move 


By Frank Breese, Pacific Coast Editor 


This month 

Standard of Cali- 

fornia will be host to a group of pro- 

fessors as part of its program to pro- 

mote better understanding between 
education and business. 

Last year when the seminar was 
held for the first time, Standard re- 
lated measures it took to combat the 
serve-yourself movement after it had 
made inroads in the gallonage of 
conventional stations. Using mate- 
rial obtained during his two-week 
visit, David E. Faville, professor of 
marketing, Stanford University, pre- 
pared a marketing report recently as- 
sembled with other departmental re- 
ports and transcripts of group dis- 
cussions. 

Dr. Faville outlined the rise of self- 
serves, then recalled the misleading 
advertising some self-serves engaged 
in by exaggerating the savings. Dr. 
Faville observed, “Better Business 
Bureaus and authorized legal agencies 
took little interest in the problem.” 
The state code, he said, prohibited 
that type of advertising. 

“The oil company began an educa- 


tive campaign posting blown-up price 
placards on the street at regular serv- 


ice station locations to make people 
more conscious of the quality they 
were getting at the price paid,” Dr. 
Faville’s report stated. 

“It prepared a 10-minute movie 
for dealer use, ‘Penny Wise and 
Pound Foolish,’ which showed what 
was likely to happen to a car if neg- 
lected at the service station point, 
plus the inconveniences attached to 
self service. 

“These activities achieved the pur- 
puse of compelling more accurate 
posting of comparative gasoline prices 
by the self-service units. 

“Many new service stations were 
constructed so that they could easily 
be converted to the self-service plane 
if this type of service became the 
vogue. Gradually a large segment of 
self-serve customers tired of the 
novelty of self-service, and as a result 
of the oil companies prominently dis- 
playing their actual prices, found 
there was little real saving. 

“Self-service stations ‘found it nec- 
essary to give more service, which 
increased their costs. True price dif- 
ferentials narrowed to 2c to 2.5c in 
most instances, and the gallonage 
average of the self-service stations 


dropped from the 250,000 gals. per 
month high in 1949 to 65,000 gals. 
in 1951. 

In the ensuing discussion, Dr. Fav- 
ille remarked, “I might comment re- 
garding self-serve stations. One rea- 
son it is necessary to get out a film 
for dealers is there is a great deal of 
effort made from outside sources to 
convert these dealers into self-serves. 
I borrowed a book by Dan Lundberg 
on how to get into the self-serve busi- 
ness.” 


* + os 


A question was asked about the 
organization problem of class df trade 
versus product sales division. 

H. R. Cuyler, marketing official, re- 
plied, ‘We have certain divisions cat- 
ering to classes of trade, with others 
selling through with products. In 
some cases, it is confusing to people 
we do business with. He cited a case 
of a salesman calling on Safeway to 
talk about wax and being asked 
about lube oil. The wax salesmen 
would send a lube oil salesman who, 
when asked about Diesel fuel, would 
refer to another salesman. Finally 
the Safeway official decided to talk 
directly to the Standard sales man- 
ager about everything. 

Mr. Cuyler commented, “The point 
brought out is that class of trade so- 
licitation as such does lend itself to 
an arrangement which would permit 
us to serve accounts in their entire- 
ty, which ties in with our program 
of knowing people and doing our 
business with them. The problem is - 
certainly something worthy of study.” 


+ * * 


Dr. Faville’s report touched on 
various phases of operations. 

Referring to the Seattle and Port- 
land distribution plants, the report 
noted, “An interesting feature is an 
oil homogenizer which enables the 
company to transport by tanker a 
limited number of proper base blend- 
ing stocks, which the oil homogen- 
izer combines into finished oils meet- 
ing the same specifications as finished 
oils manufactured in the refineries. 
This process has greatly reduced the 
inventories to be maintained to fill 
sales demand.” 


On a visit to a combination ma- 
chine shop, TBA warehouse, petro- 
leum warehouse and tank yard, said 
Dr. Faville, it was observed that 
tanks are set up without anchorage 
and with flexible pipe attachments 
so as to survive earthquake damage. 
Gasoline tanks are firesafe, because 
they are kept full, and the vapor at 
the top is so dense it will not burn 
or explode, said the report. There 
are some 3,900 tanks in the com- 
pany’s total operations, reported Dr. 
Faville, adding that costs have 
doubled in 10 years, while mainte- 
nance costs have gone up even faster. 
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THE “JUDGE”—C. D. Chamberlin, who played prominent part in fight by National 
Petroleum Assn. against unfair rail rates and Standard Oil monopoly in early years of 
this century. He was association secretary 


50-Year Fight 


For Free Competition 


By WARREN C. PLATT 


One good thing about an anniver- 
sary is that it is an excellent occasion 
to look back and see what has been 
worth while and, if the organization 
has survived to its 50th anniversary, 
it naturally follows that there is much 
in its history that is worth looking 
back to. 


So let us look back over the fifty 
years of the National Petroleum 
Assn. which is celebrating that half 
century birthday at Atlantic City this 
month, the place of its official birth. 
This look-back will not burden the 
reader with a history of those years 
either of the association or the indus- 
try, nor will the look envelop any 
“Coal Oil Johnny Get Rich Quick” 
stories that have given the industry 
an unfortunate play-boy glamour that 
it does not deserve. 

Rather this look-back is the occa- 
sion for bringing out sharply the pic- 
ture of the great growth of competi- 
tion in the oil industry, how oil men 
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nurtured that great growth, and mack 
it orderly and constructive for the 
public benefit and how this NA- 
TIONAL PETROLEUM ASSOCIA- 
TION contributed so much to that 
development that the association 
might well be considered almost the 
father of today’s oil industry com- 
petition, 


And all of this was without instiga- 
tion by government or economic and 
professorial planners. 


To hear some people talk these 
days, especially down in Washington, 
business men never do anything for 
the public, but only for themselves, 
they do not believe in competition, 
nor do they further it. In fact, quite 
the contrary, ’tis said, they work day 
and night for “conspiracies”, and “dis- 
crimination”, “trusts” and “cartels”, 
all in restraint of trade. Only the 
extra pure, who have read some books 
on law and economics and have sat 
at the feet of the noisier but not 
always truthful preachers against 


“trusts” and “big business”, have 
managed to “save the world” so fat 


from these “monsters of industry.’ 


The entire oil industry, in all of 
its now great world wide ramifica 
tions, can most justly today pay 
tribute to the National Petroleum 
Assn. for the job it has done in th« 
oil industry on behalf of competition. 
Companies that are members of it 
today could weil tell the story of this 
association in advertisements over the 
country. And the American Petroleum 
Institute could well honor it and its 
history with a special session and spe- 
cial speakers at the Institute's big an- 
nual meeting this November, for th« 
Institute owes its establishment at 
least in important part to the associa- 
tion. 


It was the National Petroleum 
Assn. with the then recently formed 
Western Petroleum Refiners Assn., 
that organized the operations and 
output of the Independent refiners of 
the country and operated a pool of 
their tank cars in solid train service 
to Eastern ports, thereby supplement- 
ing the supplies of the major re- 
fineries that kept the Allied armies 
and navies and air force, from stall- 
ing in World War I. From that co- 
operative effort of these two impor- 
tant refinery groups with the major 
companies under the benediction of 
the federal government, represented 
also by an independent oil man, came 
the API. Had the effort been a failure, 
the API would have been born much 
later, if at all, and there might even 
have been an official government pool 
or cartel or petroleum suppliers in its 
place, which undoubtedly would have 
meant that today’s oil industry would 
have been directly under some form 
of government operation. 


When the National Petroleum Assn 
as such came into existence 50 years 
ago, the oil industry, then mostly in 
Pennsylvania, was in economic and 
competitive turmoil due to the 
failure of the oil men, as with most 
business men at the time, to recognize; 
the law of supply and demand. Thers 
were no statistics worthy of the name 
in the first place by which a surplus 
on the market could be determined, 
let alone projected. But people did 
not understand the plain economics 
of what unneeded surplus did to mar- 
ket prices. 


Fight for Competition 


When the group that was the asso- 
ciation back in 1902, finally under- 
stood the problems offered by econ- 
omic forces, and the courts in those 
days were not particular about cer- 
tain efforts, in attacking such forces, 
the group turned to prevailing on the 
federal government to enact laws and 
regulations that would tend to give 
all equal access to the new and grow- 
ing markets, under the same econ- 
omie competitive conditions. Chief 
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WORLD WAR I saw National Petroleum Assn. helping organize efficient flow of oil 


from Independent refineries to allied military forces. 


Photo shows British tank in Chi- 


cago, ready for fueling by tank truck of Riverside Oil Co. 


among these plans was to require the 
railroads to treat all shippers alike, 
especially as to rates, and thus to 
open up to Independent refining 
groups the strikingly growing de- 
mand of the newly refined internal 
combustion engine for gasoline and 
lubricating oils. 


That was when C. D. Chamberlin— 
for most of his life from then on to 
be known as “The Judge’’—was hired 
to be secretary and later general 
counsel, and Fred W. Boltz, a rate 
expert, to be traffic manager and to 
aid in presenting evidence against un- 
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fair and highly restrictive railroad 
rate structures to the then revivified 
Interstate Commerce Commission. 


The four years between the first 
organization meeting in 1902 and 
1906 had permitted the refiners to 
learn how NOT to do some things and 
also to find out how to work together 
to do what they finally did do in the 
big and over growing program on be- 
half of more and more competition 
developed under the jurisdiction of 
“Judge” Chamberlin, a title that here- 
after we will give to him without 
quote marks, for convenience sake. 


- tees 
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They had problems controlling their 
very business lives and out of sheer 
need of living they tackled those prob- 
lems—mostly by trial and _ error. 
None, it is safe to say, were filled 
with any great “cause” to save the 
oil industry and build up competition 
as such to save the world. Most of 
them, the writer knows, would have 
been just as well pleased if they could 
have lived without the harsh and 
bitter competitive fights they had. 

But as they sought solution for 
their troubles, they more and more 
saw the value of free competition and 
the need for rules to insure that 
such competition be fair, because 
they awoke to the fact that it was 
might, and money in the organization 
of the then Standard Oil Co. that 
made the competition they had to 
contend with difficult to surmount. 


There also had been much written 
about unfair competition in oil as 
well as in other industries and the 
then President, “Teddy” Roosevelt, 
had begun to make political capital 
of it. 

So, without design, the employment 
of a full-time secretary and rate man 
to fight for fair access to the gaso- 
line market, came at a time when 
there had been considerable education 
of the public and legislatures on the 
subject, and also at the time of the 
arrival of two other most important 
factors; one of those was the dis- 
covery of the first of the truly big 
new oil fields along the Gulf coast, 
in northern Texas and of similar 
fields in Kansas and Oklahoma. The 





RAIL RATE FIGHT carried on by National Petroleum Assn. gave Independents a chance to compete for automobile gasoline busi- 
ness and to supply competitively priced product to such early stations as this Detroit outlet operated in 1910 by Central Oil Co. 
Station is claimed by many to be first real drive-in 
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PRESENT OFFICERS of National Petroleum Assn. Left to right, they are: Fred G. Bannerot, Jr., Elk Refining, second vice presi- 
dent; Fayette B. Dow, general counsel; Earle M. Craig, Freedom-Valvoline, president; and A. W. Scott, Wolf's Head Refining, first 


vice president. 


other big factor was the internal 
combustion engine, perfected enough 
to be put on wheels so that Henry 
Ford could find how to make auto- 
mobiles cheaply for the pocketbooks 
of all, rather than just for the 
very wealthy few. 


Maybe this was all accidental, but 
maybe there was a Providence that 
guided these happenings and meshed 
them together for the greater benefit 
of mankind and the development of 
the oil industry. 


Rail Rate Battle 


The National Petroleum Assn., this 
group of fighting Independent Penn- 
sylvania refiners (Judge Chamberlin 
and Fred Boltz, to be still more ex- 
act), then launched what, we be- 
lieve is unquestionably the biggest 
fight for more competition in the 
nation’s history. 

The old Standard Oil Co. had built 
a few crude lines from its Eastern 
refineries to new fields in Mlinois 
and finally into Kansas and Okla- 
homa. A new refinery was built at 
Whiting, Ind. to take care of the de- 
mand from the Chicago and Midwest 
territory, and then in North Texas 
and Kansas. 

As the Standard built these plants, 
it obtained for their products from 
the railroads special “commodity” 
rates from those plants alone, in 
place of the much higher “class rates” 
that were the basis for all freight. 
It was the practice to establish com- 
modity rates as specific traffic was 
offered in order to develop the growth, 
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manufacture and shipment of those 
commodities. But not so with oil, as 
Rockefeller by this time had built 
up a refinery capacity supplying up- 
wards of 85 to 90% and more of the 
demand. He had enough shipments 
and financial connections to prevail 
on the roads not to establish the 
lower commodity rates to new mar- 
kets for the old Pennsylvania re- 
finers, nor for the new Independents 
in Illinois and Kansas and Oklahoma 
as those new fields of crude came in. 

But the National Petroleum Assn., 
starting in 1906, smashed into this 
old set-up by a variety of attacks. 
It got a congressional investigation 
which provoked much publicity and 
brought more favorable changes in 
the laws strengthening the Interstate 
Commerce Commission. The associa- 
tion had much to do with developing 
and trying the famous “dissolution 
suit” that by 1911 broke up the old 
Standard into its parts. Judge Cham- 
berlin even participated in the draft- 
ing of the court’s “dissolution” de- 
gree. The association instigated a 
number of state legislative investiga- 
tions resulting in various suits 
against the old Standard. The asso- 
ciation also got many legislatures to 
enact an anti-discrimination law that 
protected fair competition, and to 
eliminate much of the chicanery in 
the administration of oil inspection 
laws that were used to get informa- 
tion on small competitors. 

What was particularly devastating 
was the wholesale attack by the as- 
sociation on oil rates from Pennsyl- 


G. B. Hunter, Quaker State Refining, is treasurer 


vania refining points and, because of 
several members in Kansas, from 
Mid-Continent refining points to the 
rapidly growing markets to the north, 
Quite a few thousands of these cases 
were filed in a dozen years. Hardly 
a week passed when the ICC was in 
session, but the Judge and Boltz 
traveled to Washington or to other 
hearings in these numerous cases. 

These attacks were most effective 
because they asked for the same per 
ton per mile yield to the railroad as 
given by the special rates made by 
the railroads, presumably of their 
own free will and at least without 
an ICC order, from Standard Oil re- 
fining points. The Independents 
argued they were entitled to the same 
cost per mile from their refineries to 
the same marketing points as were 
enjoyed by the Standard refineries, 
and whatever difference there was in 
longer mileage the Independents 
would take their chances on making 
up in better operations. 

All these attacks, together with the 
problem of trying to keep up with 
probably one of the most rapidly 
growing markets in history -— the 
automobiles’ demand for gasoline 
quickly reduced the Standard’s per- 
centage of the business even to as 
low as 15% and less in some areas. 


Benefits to Nation 


All Independent refiners from the 
Rockies east benefited from these 
competitive gains established by this 
small group of Pennsylvania refiners 
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Your Special Design Problems 


BUTLER Custom-Built Truck Tanks 
Are Your Best Long Term Investment. 


D. you have a special truck tank design 
problem? Depend on Butler experience to 
solve it. In the last six years alone, Butler 
has met the truck tank design specifica- 
tions of more than 2,000 individual cus- 
tomers .. . from the largest major to the 
smallest independent. Each had his own 
individual needs and operating conditions. 
Each individual problem was specifically 
solved by Butler engineers. 


Butler engineers know from long experi- 


ence exactly what tank design will fit your 
special needs. They have the ability to add 
special features you need to get your job 
done and to give you a truck tank that 
lasts longer. 


Whatever your operating requirements 
may be, Butler can design and build for 
you a truck tank that will solve your deliv- 
ery problem .. . efficiently, economically. 


Don’t delay—consult Butler today. 


STANDARD Wovens 





Butler brings invaluable “know-how” to the design and construction of aircraft 
refueler truck tanks. Vast experience in solving the specific needs of many types of 
refueling operations is your assurance of an efficient unit. Standard Oil refuels aircraft 
from this sleek Butler 2,000 gallon truck tank. 


BUTLER MANUFACTURING COMPANY 


Kansas City, Missouri 
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The smooth, streamlined appearance of this Butler 2500 gallon 
truck tank designed specifically for gasoline hauling attracts attention wher- 
ever it goes. There’s ample space for company and product identification. 





SINCLAIR 


Standard quality features and special, 
specified features are combined in the construc- 
tion of this unit. All features blend into a func- 
tional, profitable unit for fuel oil deliveries. This 
truck tank was built by Butler for Sinclair Refining 
Company. 2,000 gallons capacity. 


For additional information, address office nearest you: 


BUTLER MANUFACTURING COMPANY 
7454 E. 13th St., Kansas City 3, Missouri 

954 Sixth Ave., S. E., Minneapolis 14, Minnesota 

Dept. 54, Richmond, California 


Here's a valuable aid in planning the design of your custom-built truck tank. Get 
the Butler Truck Tank Guide. It lists standard Butler construction features throughout 
a typical unit...and can suggest to you variations you may desire on your own unit. 
Write today for your copy or copies. 
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and a few Mid-Continent plants. Even 
the later big Gulf and Texas and Pan 
American, and [ater the Sinclair com- 
panies, all grew under the impetus of 
these lower rates and better market- 
ing conditions, even though they did 
not, at least directly, contribute to 
the treasury of this fighting Na- 
tional Petroleum Assn. group. 


It can undoubtedly be safely said 
that the great and rapid growth of 
the automobile demand would most 
certainly have swamped the facilities 
of the old Standard Oil companies, 
not only their physical facilities and 
manpower but the abilities of the 
management. While demand will 4l- 
ways develop a supply somehow, 
nevertheless it can well be said that 
the readiness with which the Penn- 
sylvania refiners could and did jump 
in to reduce freight rates and pro- 
tect competition, undoubtedly permit- 
ted gasoline supply to keep pace with 
the automobile manufacturers. AT 
no time was there a shortage of gaso- 
line, in fact there generally was 
enough excess to keep down the price 
of petroleum and all its products, so 
that the price of the fuel never could 
be said to have been a deterrent in 
the use of the automobile. 


The National Petroleum Assn. and 
particularly its early pioneers, are 
owed a great debt by not only the oil 
industry but by the general public 
for what they did in nurturing and 
developing competition in oil. They 
should be publicly honored today be- 
cause the industry needs this story 
to be told the public, effectively and 
vigorously, in refutation of all the 
charges that are again being made 
at Washington, and which undoubted- 
ly will be numerous in this presi- 
dential campaign. 


To the members of the National 
Petroleum Assn., their officers and 
their sturdy pioneers, NATIONAL PE- 
TROLEUM NEWS and the writer re- 
spectfully salutes you and your truly 
glorious history of 50 years. 


National Petroleum Assn. 
To Review Own History 


National Petroleum Assn. will take 
a look back at its half-century of 
achievement at the association’s 50th 
annual meeting Sept. 10-12. 


Among the special anniversary 
events at meetings in Hotel Tray- 
more, Atlantic City, will be an “Old 
Timers’ Hour,” with H. A. Logan, 
president of United Refining Co., in 
charge. Donald C. O'Hara, the group’s 
associate counsel, will present the 
“History of the National Petroleum 
Assn.” 


The group will also hear speeches 
on transportation, the impact of the 
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steel strike and jet fuels. 
Following are highlights of the pro- 
gram: 


Tuesday, Sept. 9 


10:30 a.m.—Group Meeting: Central Com- 
mittee on Railroad Transportation, API. 

11.00 a.m.—Group Meeting: Planning Sub- 
committee of Oil Industry Information Com- 
mittee. 


Wednesday, Sept. 10 


9:30 a.m.—Group Meeting: Lubrication Com- 
mittee, API. 

11:00 a.m.—Board of Trustees Meeting, Na- 
tional Petroleum Assn. 

2:00 p.m.—General Session. 

Speech: ‘‘Free Markets Mean Free Men,”’ 
by T. O. Yntema, Ford Motor Co. 

“Old Timers’ Hour’’ 

Presentation of history of National Petrole- 
um Assn. 


Thursday, Sept. 11 


10:00 a.m.—Group Meeting: Department of 
Traffic and Transportation. Speakers: 

“Some Random Thoughts on Transporta- 
tion,”” by Fred Carpi, Pennsylvania Railroad. 

“Post War Development of Tank Trucks,”’ 
by S. F. Niness, Leaman Transportation Corp. 

10:00 a.m.—Joint Meeting: Department of 
Manufacture and Department of Standards and 
Tests. 

A Symposium: ‘Jet Fuels—Present and 
Future.”” Taking part will be men from oil 
and aircraft companies and government 
agencies. 

2:00 p.m.: General Session 

Speech: ‘“‘The Aftermath of the Steel 
Strike,’ By Thomas F. Patton, Republic 
Steel Corp. 

Movie Showing: Premiere of OIIC’s film, 
“Crossroads, U.S.A.”’ 

6:30 p.m.—Annual Banquet. 


Friday, Sept. 12 
10:00 a.m.—Annual Breakfast Party. 


Rumors Fly as W. A. Jones Visits Iran 


A trip abroad by W. Alton Jones, 
president, Cities Service, which be- 
gan the week before last as an ex- 
tended combined vacation and busi- 
ness trip to Europe and the Middle 
East, had by this week acquired a 
status fraught with reports and de- 
nials of international oil implications. 


Last week Burl S. Watson, Cities 
Service executive vice president, in- 
dicated it was possible—as a press 
service reported—that Mr. Jones was 
in Tehran in the role of a mediator 
in the Iranian oil stalemate at the 
invitation of Premier Mossadegh. 
Subsequently, these reports were is- 
sued from various sources bearing on 
the situation: 


Aug. 26—The State Department 
said that Mr. Jones is “in no sense 
a representative of this (U.S.) gov- 
ernment” in his discusvions wi*h the 
Iranian government. Michael McDer- 
mott, department press secretary, 
told newsmen that the State Depart- 
ment did not “endorse” or “encour- 
age” Mr. Jones’ visit to Iran, but de- 
clined to divulge just what had 
passed between the Cities Service 
executive and the department before 
he departed. 

Mr. McDermott also said that State 
does not “favor the entry of an Ameri- 
can concern” in Iran, although he 
said he does not know whether the 
Jones visit violates any agreement 
between the oil companies not to “in- 
tervene” in the Iranian situation. 


Aug. 27—In London a Foreign Of- 
fice spokesman said he did not think 
the question of mediation in the An- 
glo-Iranian oil dispute arose in con- 
nection with Mr. Jones’ visit to Iran. 

Aug. 28—Joseph McConnell, Na- 
tional Broadcasting Co. president, 
cabled Mr. Jones in Iran offering free 
air time, anywhere, to discuss the 
world oil situation. 


Aug. 29—President Truman denied 
he asked Mr. Jones for a report on his 
activities when he returns from Iran 


and said that the Jones’ trip to Iran 
did not require presidential approval. 
He said he had not made any request 
of Mr. Jones during a recent visit 
to the White House before the Iranian 
trip. 

Cities Service’s Executive Vice 
President Watson discredited a press 
dispatch from Paris which indicated 
that the audience with Iran’s Premier 
Mossadegh had been arranged for 
representatives of Cities Service and 
three other U. S. oil companies last 
year but was blocked by British in- 
tercession with the State Department. 
The dispatch quoted a New Yorker 
—William L. Taub—as Saying he 
made arrangements for the Tehran 
meeting. Said Mr. Watson: 

“Cities Service has never at any 
time had anv business re'ationship 
with a Mr. Taub, either directly or 
indirectly. No such person ever rep- 
resented Cities Service in any con- 
versations with respect to Iranian 
oil or anything else. Cities Service 
was never associated with other com- 
panies in any such enterprise as the 
Paris dispatch purports to describe.” 

Meanwhile, in London U. S. Am- 
bassador Walter Gifford conferred 
with Foreign Secretary Anthony 
Eden on the Iranian oil dispute. It 
was reported that Iranian Premier 
Mossadegh had flatly rejected the 
latest Anglo-American formula for 
solving the disagreement. It was un- 
derstood that the new British offer to 
Iran mentioned terms on which spe- 
cific aid could be granted to rescue 
the nation from economic chaos and 
possible Communist uprising. 


A Reuters report from Hamburg, 
Germany said Iran has contracted to 
sell her oil to American and Italian 
organizations at 20% below current 
world market prices. The report was 
attributed to Senator Hussein Makki 
of Iran, who heads the National 
Iranian Oil Co. which took over the 
oil wells of the dispossessed Anglo- 
Tranian Oil Co. last year. 
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SIXTH ANNUAL CONVENTION of National Congress of Petroleum Retailers, Carter Hotel, Cleveland, Aug. 19-22, was directed 


oy these association officers: 
treasurer. 


Seated, left to right, Nelson Maynard, Decatur, Ga., president; and Adrian M. Ogle, Berkeley, Calif., 
Standing, left to right, are Victor V. Postillion, Chicago, first vice president; John W. Nerlinger, Jr., Detroit, secretary; 


Charles J. Swarthout, St. Louis, second vice president; and W. D. Crawford, Seattle, third vice president 


Retailers’ Congress Asks Suppliers 


To Offer Five-Year Station Leases 


By NPN Staff Writer 


CLEVELAND—National Congress 
of Petroleum Retailers adopted at its 
annual convention here, Aug. 19-22 a 
resolution calling on oil suppliers to 
enter into five-year service station 
leases with their dealers, transferable, 
and non-cancellable except for a sub- 
stantial breach, such as non-payment 
of rent. 

A total of 102 registered at the 
meeting, representing 66 state and 
local affiliated groups. 

Other resolutions put the group on 
record on these points: 


1, TBA business is vital to every 
dealer. Complete freedom of action 
for the dealer and elimination of pres- 
sure from the gasoline supplier, as 
provided by law, would be beneficial 
to supplier-dealer relations. 

2. Rising cost of dealer operation 
is a growing problem. A committee 
was empowered to study and recom- 
mend to state groups methods of de- 
termining individual and group opera- 
tion costs, and remedial legislation. 


Price Relief — At same time the 
Retailers Congress will seek an 
amendment to OPS procedural regu- 
lations so that dealers may be af- 
forded a broader basis for price re- 
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lief throughout the country. Dealers 
seek adjustments both on gasoline 
margins and on service charges so as 
to reflect higher station rentals, high- 
er wages, and other increased costs. 


The Congress will use all its re- 
sources to pursue and defeat all vio- 
lations of antitrust laws. State and 
local groups will be advised on what 
constitutes violations to eliminate dis- 
crimination and subsidies. Closer 
liaison will be maintained with Fed- 
eral Trade Commission and Depart- 
ment of Justice. At same time, the 
group will push for exemptions from 
regulations enforced by FTC and DJ 
so that service station operators may 
have “wider area of activity similar 
to that afforded labor organizations.” 

A committee was authorized to 
study to what extent state dealer 
groups might, by petition of 51%, 
compel manufacturers and distribu- 
tors to invoke price protection of the 
state fair trade laws now made valid 
by the McGuire Fair Trade bill. 

A committee was established to 
study gasoline marketing monopolies 
on limited access highways and to 
work with other petroleum groups 
similarly interested. 


Divorcement Tabled—The subject 
of divorcement was considered, but 


was referred to the executive com- 
mittee without further action. 


By resolution, the group went on 
record as not opposing Oil Progress 
Week, but as continuing its past 
status as observer and not as partic- 
ipant. 

Condemnation of all forms of indi- 
rect discounts such as premiums, 
gifts, or trading stamps was ex- 
pressed, and a policy adopted of at- 
tacking them by publicity or legal 
action as local circumstances permit. 
Also cofidemned were schemes for in- 
discriminate acceptance of all kinds 
of credit cards, coupled with the 6% 
charge assessed against the dealer 
for billing and collection through a 
central point. 

All advertising bearing an oil com- 
pany name should be paid for by the 
supplying oil company, said another 
resolution; and a committee was au- 
thorized to look into the matter of 
drawing up a joimt code of business 
conduct or a platform of principles 
governing oil company-dealer rela- 
tions. 

A speaker at the meeting was L. T. 
White, director of education and busi- 
ness research for Cities Service Pe- 
troleum, Inc., New York. A review 
of his address on how public rela- 
tions can help dealers boost their 
sales will appear in a later issue. 

The Congress elected three direc- 
tors: Cash B. Hawley, Detroit; Lionel 
Berdou, New Orleans; and Walter 
Faxlanger, Buffalo. 
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J. P. Mosher, Jr., 
7-5901 ¢ Washington (4), 1046 Ni 


Open Market Trading 


Open market activity in the various districts across 
the nation remained relatively light during the final week 
of August, with tightness of gasoline in all areas and 
distillates at Gulf tending to restrict trading to large ex- 
tent. 

Although prompt gasoline was almost unobtainable, 
and winter distillates closely held, refiners continued to 
eye bulging residual fuel storage facilities, and in some 
cases, offered “precious” winter No. 2 to any buyer will- 
ing to buy prompt No. 6 from them. 


Gasoline probably will continue tight throughout Sep- 
tember in most areas, trade sources believe. At the Gulf, 
in the East and Midwest, refiners for the most part still 
are trying to catch up on production lost during the re- 
finery strikes which occurred earlier in year. For the 
first time since the strikes ended, a few small refiners 
without pipe line connections in the Mid-Continent re- 
ported “surplus” stocks, but these reports were isolated. 
In the Great Lakes Pipe Line system, gasoline remained 
tight. 

Distillate prices in the Midwest and Mid-Continent 
ranged 0.25c higher at end of week, and resellers found 
their suppliers had raised their prices in most cases. One 
Mid-Continent reseller, for instance, said No. 2 that had 
been available to him at 7c was priced at 7.25c toward 
the end of the week. 

Offerings of No. 2 at New York Harbor at 9.4c, or 
0.25c under price generally quoted for barge lots, failed 
to attract buyers, reports said. Although suppliers along 
the East Coast continued to describe spot interest light 
at current prices, big demand, even with mild winter, still 
is expected and refiners say this demand will require 
“every drop” they have on hand now. 

That a large volume of potential gasoline and light oil 
buying power still hangs over the cargo market at the 
Gulf was indicated by trade sources who pointed to the 
following as a “few” of the inquiries in market: 

Argentina—Cargo of 48 D. I. gas oil for early October 
lifting. 

West Germany—-Two cargoes of 70 oct. (Motor Method) 
unleaded gasoline; originally wanted August and Sep- 
tember, now trying to get both during month of Septem- 
ber. 

Domestic buyer—Cargo of 86 oct. gasoline; buyer will- 
ing to “swallow” cargo of No. 6 if required. 

Major buyer—Two cargoes of 70-72 oct. leaded; was 
offered one cargo contingent upon taking cargo of No. 6 
also. 

Major buyer—Wants 70 oct. gasoline, with max. 2 cc’s 
lead. 

The wholesale gasoline market continued tight, but the 
retail gasoline price war in Denver broke out all over 
again, following some “weekend specials” offered by sev- 
eral stations. 

NPN sources said at the end of week “about 800” re- 
tail outlets—-some 200 independents, the rest major brand 
stations—were involved, with majority of independents 
posting 13.9c and major brand outlets 14.9c (ex 8c state 
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Light; Gasoline Tight 


and federa] taxes). “Normal” prices in Denver, sources 
said, are 20c for major brands and 18.4c for private 
brands. 

Heavy fuel was available in the Midwest at anywhere 
from $0.70 and up, Group 3 basis, to resellers but buyers 
were not much interested, according to reports. 


At the Gulf, one buyer tried to locate a cargo of bunker 
“C” fuel at $1.30, but coastal refiners turned that bid 
down, trade sources said. Some heavy fuel reportedly 
was available at “discounts” along the coast, but no firm 
offers or sales below $1.50 were disclosed. 

A coal strike next month could revive the long dormant 
residual market, trade sources pointed out, and as re- 
sult, there were signs of some “seller resistance” in a 
few cases. 

Liquefied petroleum gases and natural gasoline were 
in better shape at end of week. Natural, grade 26-70, was 
quoted at 6.375c, FOB Group 3 basis, and 5.875c, FOB 
Breckenridge basis, with several manufacturers unable 
to report either open market quotations or sales because 
of tightness of supplies and contract commitments. 

LP-gas market experienced a brief flurry in spot trad- 
ing, and prices were slightly firmer (see p. 59). 

Lubricating oils remained slow, for most part. Light 
neutral was quoted 0.5c lower in Western Penna. but 
despite generally light demand, traders said there was 
little evidence that refiners were “anxious” to sell. 

In transportation, lack of shore storage made for con- 
tinued quiet in tanker chartering during week. 

Asking rates for spot voyages were off from week 
ago, except for Gulf-New York clean tanker trade, report 
of Dietze, Inc., New York ship brokers showed. 

For dirty voyages, Gulf-New York, ship owners asked 
$3.14 to $3.42 per ton (USMC plus 10/20%) as compared 
to $3.71-3.85 (USMC plus 30.35%) week ago; for NWI- 
New York, $2.84 to 2.97 (USMC plus 5/10%) as against 
$3.24-3.51 (USMC plus 20/30%). For NWI-U. K. Contin- 
ent, owners offered tonnage at $6.88 to $7.21 (USMC 
plus 5/10%) as compared to last paid of $8.18. 

Following foreign business was reported in lubricating 
oil trade circles: 

China—Approximately 32,800 gals. Navy Symbol 3080 
sold to Central Trust of (Nationalist) China, for delivery 
in September to Formosan port; price 47.618c per gal., 
delivered in drums. 

France—Government in market for 10,500 bbls. 95_v.i. 
solvent bright stock for army; bulk lifting, September 
October, bids accepted until Aug. 28. 

Also, Argentine Government Oil Fields, Ltd., was in 
market for approximately 460,000 bbls. of crude oil. In- 
quiry calls for 240,000 bbls. of sweet crude (max. 0.5% 
sulfur)—one cargo for end of September lifting and one 
for end of October—and approximately 120,000 bbls. of 
“Middle East type” crude for shipment first half of 
November. 

On crude oil side of marketing picture, Creole Petro- 
leum Corp. reduced its prices for Pedernales (Venezu- 
ela) crude 13c bbl. (see p. 59). 
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Summary of Daily Gasoline Prices (Aug. 26 through Sept. 2) 
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GULF COAST 
Light Products Demand Continues Heavy 


A ready market for all products except heavy fuel con- 
tinued at the Gulf the last week in August but reports 
generally indicated that the most sought after items- 
gasoline, Kerosine, and No. 2 fuel—still were unobtain- 
able in the open market on other than an exchange basis. 

Withdrawal of his cargo quotations for all products 
was reported by an Independent refiner who said that he 
was sold up on “everything” for the balance of 1952. 
But aside from this, there were no new developments 
pricewise. 

Inquiry for all grades of gasoline continued active from 
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domestic (both East Coast and upriver) buyers as well 
as foreign buyers. Trade sources said, however, that 
there were no indications of easier supply at least through 
September with some expecting product to continue tight 
“right through the winter.” Several] refiners described 
the situation as “nip and tuck” in meeting contracts 
commitments on gasoline, and buyers generally said prod- 
uct was “practically impossible’ to obtain—low octane 
grades as well as better quality material—-even in small 
lots. 


While some refiners said their inventories of No. 2 
fuel were large and they're pressed for storage space, 
they expected their requirements to demand “every drop” 
they have, later on, even with a mild winter. Potential 
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buyers of kerosine and No. 2 outnumbered interested sell- 
ers by “10 to 1,” some trade sources said. 

Reports in some quarters were that a spot cargo of 
No. 2 “might be” available if buyer were willing to take 
equal quantity of residual, and a cargo of kerosine re- 
portedly was available for fall lifting but seller wanted 
a prompt cargo of gasoline in exchange, 

Buyers still showed no interest in heavy fuel. Two 
refiners said product was a “drug on the market,” al- 
though one added that there had been signs of “some 
seller resistance” the past week in anticipation of coal 
strike next month. Buyer bidding $1.30 for a cargo of 
bunker “C” was said to have found no takers, and while 
some sources reported material available at “discounts,” 
no firm offers or sales below $1.50 were disclosed. 


WESTERN PENNA. 
Lube Oil Continue Slow 


Light neutral oil was quoted 0.5c lower but aside from 
this, prices generally were unchanged in Western Pennsyl- 
vania in week ended Aug. 30. Lubricating oil trading con- 
tinued slow, interest in crude scale wax picked up, and 
light products for the most part were steady. 

Neutral oil, 150 vis., appeared to be the only lubricating 
oil which refiners were anxious to move. Supplies were 
plentiful and 25 pour test oil was quoted at 25.5 to 26c, 
down 0.5c on the low. Product was said to be available 
“considerably lower” on an inter-refinery basis. 

Despite general slack demand for other base lube 
stocks, there was no evidence that refiners were anxious 
to sell, trade sources said. Bright stock in most cases 
was held at 30c, the low quoted price for 25 pour test, and 
200 vis. 25 pour neutral also was held at the low quotation 
reported by most refiners—28c. Both oils could be ob- 
tained in moderate quantities but were not freely avail- 
able, according to most reports. 

Cylinder stock price remained firm with some grades, 
especially 630 flash, still tight. Total volume of un- 
covered foreign inquiries for high flash stocks was sub- 
stantial, refiners said. 

There was a spurt in demand for white crude scale 
wax, according to several refiners. One stated that he 
was sold up through September, adding that the volume 
represented by inquiries he had received the past week 
was several times what he was getting a few weeks ago. 
Another refiner was in the market as buyer. 

Although some sales of scale wax were reported at 4c, 
the low quoted tank car price, there were continued 
indications of lower prices. To meet seaboard competi- 
tion, several refiners said they would have to quote con- 
siderably under 4c. 

Quotations for kerosine and No. 2 fuel ranged higher 
in the Bradford-Warren district following 0.65c increase 
by one refiner to 11.65c and 11.15c for the two products, 
respectively. To date, four refiners in the field have re- 
ported similar increases since OPS granted higher ceilings 
to refiners serving the East Coast late in June. 


MIDWESTERN (Chicago-E. St. Louis Area) 
No. 2 Fuel Prices Up 0.25c 


Quotations for No. 2 fuel ranged higher in Midwest 
last week when one refiner raised his price 0.25c. Tank 
= marketers also reported price boosts from their sup- 
pliers. 

Gasoline supplies at Great Lakes Pipe Line terminals 
still were rigidly tight, although Minneapolis sources said 
receipt of pipe line shipment there once more brought 
relief to an off-and-on tightness that began with the re- 
finery strikes early in the summer. 

Heavy fuels remained soft with spot prices quoted to 
resellers mostly at $0.75 to $0.80, Group 3. One reseller 





Explanations of Price Tables 


The reader’s attention is directed to the fol- 
lowing explanations which apply to the Sum- 
mary of Daily Gasoline Prices appearing on page 
49 and the price tables appearing on pages 52-57 
of this issue. 


The letter “X” indicates a change in prices; if 
the change is on the low of the price range, the 
“X” is adjacent to the low; if the change is on 
the high of the price change, the “X” is adjacent 
to the high; a change from one flat price to a 
higher or lower flat price, or elimination of the 
low of a price range, is indicated with an “X” 
to the left of the new price; elimination of the 
high of a price range is indicated with an “X”’ 
to the right of new price. 


Parenthetical figures indicate number of com- 
panies quoting when two or more companies 
quoted the price shown. In the Gulf Coast Cargo 
table on p. 55 all prices reported are shown. 
In all other tables, only the lows and highs of 
the ranges of prices are shown; no attempt is 
made to show prices within the lows and the 
highs, and therefore no attempt is made to indi- 
cate the number of companies contacted for 
prices for each product. Nearly 200 primary sup- 
pliers (refiners and tanker termina] operators), 
plus an even larger number of other sources 
(jobbers, compounders, consumers, distributors, 
brokers, tank car marketers, etc.) are contacted 
for prices at regular intervals. 
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said he had been offered No. 6 by a refiner at flat price 
over September of $0.75. A railroad purchasing agent 
said he was filling his September requirements of No. 6 
at $0.90—no change from August. Quotations reported 
by refiners for No. 6 to the trade ranged from $0.90 to $1. 


A few refiners said approach of September had stimu- 
lated jobber demand for light fuels. According to others, 
however, distillate buyers the past week weren’t even 
sufficiently interested to shop for bargains. 


Prices for No. 2 fuel ranged from 7.5 to 8.125c, up 
0.25c on the low, following a like increase by a refiner. 
Marketers offered No. 2 from 7.375c, with bulk of their 
offerings at 7.5c. Sale of No. 2 at 7.375c was disclosed by 
a marketer. 


CHICAGO DISTRICT 


Three Sales Give Lift to Dull Trading 


Three transactions—two in gasoline and one in dis- 
tillate—gave life to an otherwise dull trading period 
in Chicago District last week. Suppliers generally had 
full tanks of light fuel in readiness for the heating sea- 
son, but customers were still slow to take out their com- 
mitments. 

Heavy fuels remained easy, according to large sup- 
pliers, but “routine” demand kept prices for these grades 
steady from weakening further. Gasoline was strong 
with buyers still in market for large quantities for prompt 
shipment. 

Two sales of 84 Oct. regular-grade gasoline totaling 
60,000 bbls.—one at 12.375c and another at 12.55c, FOB 
Chicago District—were disclosed by an Independent term- 
inal operator. Quotations for regular-grade ranged from 
12.1 to 12.75c. 

Sale of 70,000-bbl. tow of No. 2 fuel at 9.75c, delivered 
dockside, Chicago, was disclosed. Terminal operators also 
reported sales of No. 2 in transport lots at 10.25c, Chi- 
cago district, to the trade. Quotations for No. 2 ranged 
from 9.9 to 10.375c. 
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CENTRAL MICHIGAN 


Gasoline, Residuals Pose Problems 


Gasoline and residual fuels posed opposite problems to 
Central Michigan refiners last week. 

With gasoline, their problem was how to stretch low 
inventories, or where to buy additional amounts. With 
heavy fuel, the problem was how to reduce stocks. Sum- 
mer-long situation of too much heavy fuel was un- 
changed, the seller’s prices remained weak where buyers 
indicated they could take immediate shipment. No changes 
were made in refiners’ prices. 

With approach of labor day weekend, trade sources 
said tight supply situation in gasoline came into sharp 
focus as independent refiners, major oil companies and 
their jobbers tried to buy auxiliary supplies. Local re- 
finer said he had purchased a sizeable amount for prompt 
delivery, but did not disclose price. 

Spot purchase of No. 6 fuel at 4.5c, FOB Central Michi- 
gan, for out-of-state shipment and resale, was disclosed. 
Quotations for No. 6 to the trade ranged from 6.75 to 
8.25c. 


Light fuels generally remained quiet. Refiners said 
jobbers were taking out more distillate, but generally 
this movement was laid to nightly near-freezing tem- 
peratures in the northern part of the state. For the most 
part, however, jobbers and distributors have as yet shown 
little interest in filling their storage. 


MID-CONTINENT 


Burning Oil Demand Rises 


Increase in burning oil demand (and prices for Nos. 2 
and 3 in Oklahoma) featured reports from Mid-Continent 
trade sources the past week. Improvement in distillate 


market, however, was offset to some extent by reports 
that gasoline demand continues to ease, while residual 
market remains “in the doldrums.” Little open market 
activity was disclosed. 

Several refiners said heavy fuel in Kansas was in “bet- 
ter shape” and majority was confident they could get 
at least $0.90 for their fuel from railroads during Sep- 


tember. In Oklahoma, however, No. 6 was available 
from $0.70 and up to resellers, with few buyers interested 
regardless of price. 

Most trade sources say residual in the Mid-Continent 
has not strengthened “to amount to anything” since steel 
strike ended, and with some big Gulf Coast contracts 
ending soon, more “distress” material may start show- 
ing up. One marketer, commenting on situation, said “we 
need a hard, cold winter and 4 coal strike” to get resi- 
dual “back in good shape.” 

No great movement of burning oils was reported dur- 
ing week, either, but refiners are more optimistic about 
this market. Many expect a tight market, and are un- 
willing to sell at “discounts” which most buyers are cur- 
rently seeking. Inquiries, both for prompt and winter 
material, were plentiful but few sales were disclosed. 
Prices for two grades of distillates—Nos. 2 and 3 fuels— 
ranged 0.25c higher in Oklahoma, when one refiner re- 
ported increasing his quotations. A tank car marketer 





Crude Oil Prices 


Creole revises its prices for several Venezuelan 
crudes, effective Sept. 1 (see p. 59). No other 
changes were reported in crude oil prices during 
the week ended Aug. 30. For complete crude 
price schedules see p. 43-44 of Aug. 27, 1952, 
NPN. 








NPN Gasoline Index 


Cents Per Gal. 
Dealer T.W. Tank Car 
15.36 11.65 
15.36 11.65 
Wee Be 6 avhndsccssencsese» 5.20 11.67 

Dealer index is an average of dealer tank wagon prices 
ex tax in 50 cities. 

Tank car index is weighted average of following wholesale 
markets for reguiar-grade gasoline, FOB refineries or ter- 
minals; Okla., Midwest, W. Penna., Calif.. N. Y¥. Harbor, 
Philadelphia, Jacksonville, Boston and Gulf Coast. 
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said he had been buying No. 2 at 7c, Group 3, for resale, 
but added that all his suppliers are now asking 7.25c and 
up. 

While gasoline generally remained tight at northern 
pipe line terminals, a few refiners said they were “caught 
up” on production lost during oil strike and one in Kan- 
sas said he had “surplus gasoline”. In Oklahoma, some 
82 oct. material was said to be available at 0.5c “under 
published prices” to resellers, and cycled gasoline, 85-86 
oct., showed up in large amounts in South Texas. 


ATLANTIC COAST 
Fuel Oil Trading at Standstill 


General inactivity in fuel oil trading was reported 
along the East Coast the last week in August. Gasoline 
continued tight although inquiries were beginning to fall 
off. Suppliers’ prices for all products were unchanged for 
all points. 

Crowded storage facilities of secondary suppliers almost 
completely checked interest in spot offerings of both 
light and heavy fuels made by primary suppliers. The 
latter, on the other hand, appeared more anxious to make 
commitments than for some time past. Their inventories 
also were top-heavy, on the lighter fuels as well as the 
heavy grades. 

At New York Harbor several barge offerings of kero- 
sine at 10.4c and No. 2 fuel at 9.4c failed to attract buy- 
ers. These prices were 0.25c lower than the barge postings 
reported by most suppliers. Interest in kerosine particu- 
larly was slow, and buyers of No. 2 fuel who recently 
had been willing to pay 9.4c were said to have scaled 
down their bids the past week. 

Contract customers have resumed taking low sulfur 
heavy fuel and in “customary amounts” since end of the 
steel strike, according to several large suppliers, but 
open market demand has not revived sufficiently to 
rid the market of “distress” material. 

As compared with price of $2.20 quoted by most New 
York Harbor suppliers for barge lots of low sulfur, No. 
6 oil offerings reportedly were available at various times 
during the past week at $2.00 to $2.10 per bbl. Late in the 
week a Liberty cargo of low sulphur oil was said 
to have been offered at $1.88, delivered New York. 


Oil Price Index Rises 


WASHINGTON—Increase in natural gasoline index of 
11.8% also brought Bureau of Labor Statistics’ over-all 
petroleum products price index up 0.1% to 108.4 for week 
ended Aug. 26. Complete index, based on Platt’s Oilgram 
quotations, is shown below for week ended on dates in- 
dicated (1947-49 equals 100) : 


Aug. 19, 

1952 
Crude and products... . . 108.3 
Crude . 109. 109.0 
Refined products . 108.3 
Gasoline 
Kerosine 
Distillate fuels 
Rectidual fuels ........ 
Lubricating oils ...... 
Natural gasoline ..... 
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Prices at Refineries and Terminals and by Tank Wagon 


PRICES IN EFFECT SEPT. 2 


Prices herewith are reproduced from Platt’s OILGRAM Daily Oil 
Price Service, associated with National Petroleum News, whose rep- 
resentatives in all NPN-OILGRAM offices devote their time exclusively 
to reporting oil industry prices everywhere. 

Prices shown in tables are sales prices or quotations or general offers 
or posted prices by refiners, by pipeline terminal operators, and by 
tanker terminal operators; for current sales and shipments; for the busi- 
ness day or period stated; except Tank Wagon prices, prices are for 
bulk lots such as tank car, truck transport, barge; prices applying to 
barges or cargoes or truck transport lots only, so designated; FOB re- 
fineries or terminals; in cents per gal., except per bbi. where $ sign is 
shown; wax and petrolatums in cents per pound; ex all fees and taxes; 
for crude oil and its products lawfully produced and transported; re- 
ported as received by OILGRAM and National Petroleum News but not 
guaranteed; for subscribers’ private use only and not for resale or 


GASOLINE 


OKLA., Group 3 (Okla. shpt.) 


88 Oct. Prem. 
82 Oct, Reg. 
80 Oct. Reg. 
60 Oct. M & below 


88 Oct, Prem, 
86 Oct, Prem, 
80 Oct. Reg. 


(3)11.5-11.875 60 Oct. M & below 


(4)10.5-10.875 

9.625—10.125 Oct. 
Oct, 
Oct. 
Oct. 


Prem. 
Prem. 
Prem, 

Reg. 

Oct. Reg. .... 
Oct. M & below 


OKLA., Group 3 (Northern shpt.) 


88 Oct. Prem. (5)11.375-11.75 
82 Oct. Reg. (5)10.375-10.625 
60 Oct. M & below 9.5-9.875 
WESTERN PENNA, 
Bradford-Warren: 
90 Oct. Prem. 

86 Oct. Reg. 

Ol City: 

90 Oct. Prem. 

86 Oct. Reg. 
Pittsburgh: 

90 Oct, Prem, 


MIDWESTERN (Group 3 basis) 


88 Oct, Prem .. (3)11.375-11.75 
- (4)10.375-10.5 
9.75(2) 


TEX. (Texas & New Mex, shpt.) 


13.2-13.25(2) 
12.75(2) 
(2)12-12.75 
12 


10.75-11.7 

10.75-11.25 
10. 75—-11.5x 
9.75-10.8 


. Prem, 

. Prem, .. 

. Prem, ...... 
. Prem, ... 

. Reg. 

. Reg. 


90 Oct, 
86 Oct. 
84 Oct. 
82 Oct. 


Prem. 
Prem. 
Reg. 


—  Serces 
. M & below Reg. 


OHIO—Quotations of 8.0. Ohio for delivery to 


TEX, (Texas & New Mex. shpt.) Ohio points: 


86 Oct. Reg. 


12.5 
12.5-12.75 
12(2) 
12 


10.75-11.25 
10.75-11 
10.75—11 
10.25-10.5 


i 
Oct. 
Oct. 


TEX. (Truck transport lots) 


Oct, Prem. 2 


1 
11,.75-12.75 


eeenee 


a i prabaaty (2)11.75-12 
: 11.7 


10. 75-11.25 
(2)10.75-11 


9.875-10.5 


CENTRAL MICHIGAN 
(FOR Central Michigan refineries) 


ore 


ARK. (For shipment to Ark, & La.) 


KANSAS (For Kansas destinations only) 


. 


distribution or publication. During period of short supply, some sellers 
and at times all sellers, withhold quotations to new customers or the 
posting of firm prices but give OJLGRAM the prices they otherwise 
would quote to the trade in general and which they confine to their 
regular customers only, and such prices appear in the price tables. 
Gasoline ratings are by ASTM Research Method and are minimum 
ratings, except where letter M is used to indicate that octane rating is 
by ASTM Motor Method. For further details of price conditions apply 
to any NPN—OILGRAM office or see back of any OILGRAM Price 
Service invoice. 


For complete price service delivered daily from nearest OILGRAM 
publishing office, New York, Cleveland and Houston, address Platt’s 
Price Service, Inc., 1213 West 3rd St., Cleveland 13, Ohio. Annual 
Subscription rate in U. 8S.: $150 per year, payable in advance. 


CALIFORNIA 


Los Angeles dist.: 
90 Oct, Prem. 
GO Gets TAME, svc csccccces 


11.75 
10.75 
9.625 


13.3-16.5 
12-14(2) 


San Fran. dist.: 


90 Oct. Prem. .. 


eeeeces 16.25-17 
80 Oct. Reg. ...c.sceeses 


14.25-14.5 
11.6-12.375 
11.5-12.125 
11.375 
10.5~11.125 
9.5-10.875 


San Joaquin Valley dist.: 


90 Oct. Prem, ........... 
80 Oct. Reg. 


16.25-17 
14.25-14.5 


LUBRICATING OILS 


WESTERN PENNA. 


Prices are for sales made, or offers reliabiy 
reported, to jobbers & compounders only. 


13.75-14 
12.75(2) 


13.75-13.9 
12.75-12.9(2) 
Viscous Neutrais—No. 3 col, Vis. at 70° F. 200 
13.9(2) 
12.9(2) 


(2)13.5-14.25 
«13.25—13.75(2) 

€2)12.5-13.125 

(2)12.25-12.75 . 

Bright Stocks 

145-155 vis. at 210°, 540-550 fl. No. 8 col 
32.5 
31.5 


14.0 (2)30 33 


UNITED REFINING COMPANY, WARREN, PENNSYLVANIA >Ca==U 


FIFTY YEARS OF 
LEARNING HOW 


@ Into every gallon of 100% Pure Pennsylvania 
lubricating oil refined by UNITED, goes fifty years 


of experience. Constant devotion to quality of 


88 Oct. 


product, plus the fine spirit of cooperation which 


characterizes all relations with UNITED, have 
made many friends of long standing among jobbers 
and marketers. May we show you what our Fifty 





REPUBLIC OIL REFINING CO. 


Refiners of 
Marketers Products 
Main Offices: Refinery, 
Pittsburgh, Pa. Texas City, Texas 
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Years of Learning How can mean to you? 


100% PURE PENNSYLVANIA OIL 


MEMBER P. G. C. O. A. PERMIT No. 24 
0 ee ee ee ee: 


REFINING ' COMPANY 
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Cylinder Stocks 
600 s.r, filterb’! 
650 


Re nt tee etenecs 25(3) 
~~ bbbbabbhebteaton 3013) 
Oa on oh ces 5 ace 30(2) 
MIDCONTINENT LUBES 


FOB Tulsa basis, for domestic shi 
Bright Stocks, vis. at 210° a oe 
100°, 0-10 ne 0° Neutrals, vis. at 


Neutral vent ~ "anton 


sos 
vis, Ys Pee ecccccees 
86-110 vis, Dihbadsheneed 195-35 ; 
150 vis, Meucksdeksas a 13.5-14.5 
180 vis, Ss vccesenenss 14.5-15 
200 vis. A: Secateueene 14.5-15.5 
= =. Bs cc cecevocnec 1 
vis, . 0 sowcceecees 
RES SPs ea : 
Bright wr COE 
200 vis. D: 
wnt cudiiitben s 31 
150-160 vis. D: 
EE OS ns Cita tits ond 27-28 
“ERGO p sek Dee ~ 
120 vis, D: —— 
., ) ae 26-27 
Bright Stock—Solvent 
150-160 vis. 0-10 p.p., 95 v.1. 33.5-34(2) 
Neutral ral Oils—Solvent (95 v.i.) 
STN. cheesddpes nave (2)21-22 
200-210 Vis, ......00.s00ss (2)22-23.5(2) 
DML neh on cévceebens one (2)24-24.5 
Cylinder Stocks 
600 s.r., olive green ...... 21 


GULF COAST—Solvent Refined Lubes. 


From Mid-Continent grade crude. Prices FOB 
ship at Gulf for export. 
Bright stock—Vis. at 210° 

150-160 vis., 0-10 pour 

test, 95 v.i. 32-34 
Neutral Olls—Vis. at 100°; ‘95 v.l.; 0-16 p.t. 
BE TSS citee dina edd ce Sele 20-21(2) 
200 vis. 21-22x 
300 vis 23-—23.4x 
500 vis, 26—26.7x 
SOUTH TEXAS LUBES 
(Vis. at 100° F, FOB 8S. Tex., refineries for 


domestic and/or export shipment. ) 
PALE OILS: 
Vis. olor 


i CE (3)12-12.5(3) 
ee WP sae ccteboesscvdes (3) 13-13.5(3) 
SD ME eget cuales eotess 14(6) 
S00 2U-BY%. ce cece seuss 15(6) 
ee ge Pr err 16(6) 
Se OE ddvecccswunscotes (3)17-17.5(2) 
2000 4 (3) 18-19(3) 
RED OILS 
Vis. Color 
100 5-6 (2)12-12.5(3) 
Se OD woccccccveweneses (3)13-13.5(3) 
14(6) 
15(6) 


16(6) 
(3)17-17.5(3) 
(3)18-19(3) 





INDUSTRIAL 


FUEL OIL 


SPECIALISTS 
x 2 CaS 
“Ss - 3 


“~, > 
. 
re 


WATER TRUCK 


| PHOENIX OIL CORPORATION 





Refinery & Terminal Prices (Continued) 


PRICES IN EFFECT SEPT. 2 


KEROSINE, GAS & FUEL OILS 


OKLA., Group 3 (Okla. shpt.) 


GRD TG. 2 ccccccctdencds 8.75-9.25 

, oe i CTR 8.75~-9.25 

a oil . bac 8.75(3) 
8 & above DIL Diesel joe (3)8.5-9 

a SS eee rere 8-9 

No, 2 fuel ° x7.5-8.5 

No. 3 fuel «7.5—7.875(2) 

No. 6 fuel .......0-++e00+. (2)§0.90-1.20 


OKLA., Group 3 (Northern shpt.) 





41-43 w.w, (4)8.75-9(2) 
42-44 w.w (5)8.75-9(4) 
Range oil 8.75(2) 
58 & above D.I (6)8.5-8.875 
BHO. 2 GRE ccccccccccosecs 8-8.75(3) 
No. 2 fuel x7 5—-8.125(2) 
No. 3 fuel ; x7.5-7.875(2) 
BNO, 6 TUG cccccccscccccne (2)$0.90-1.15 
MIDWESTERN (Group 3 basis) 

41-43 WLW, ccc ccceees cose (2)8. 75-9 

42-44 WLW, nce ccsceececees (4)8.75-9 
Mange Cl 2... cccccscsavese Tr 

58 & above D.I. Diesel (4)8.5-8.75(2) 
NO. 1 TUE] 2... cccccesceees 8-8.75 


No. 2 fuel x7.5-8.125 
No, 6 fuel (2)$0.90-1.00(2) 


N. TEX. (Texas & New Mex. shpt.) 


GA<GB GDuW. ccc cc cccceacees (2)8.75-9.5(2) 
3-44 G.W. 2000000 cess eee 9 

58 & above D.I. Diesel eee 8.5-9.25 
No, 2 fuel .... ees 8.25-8.5 
No. 6 fuel (2)$1.00-1.65 


W. TEX. (Texas & New Mex. shpt.) 


41-43 WLW. 2 .cceseces PTT iT 8.75 
42-44 w.w. ..... 9.25-10.25 
58 & above D.I, Diesel 

Be. 2 BNE ccccccecccsccse 8. 75-0. 25(2) 
No, 2 fuel 

No. 6 fuel $0. ret 75 


E, TEX. (Truck transport lots) 


OB-EB GW, ccocecececccscs 9-9.25(2) 
OS Pe eee 9(3) 
58 & above D.I. Diesel 8.25-9.25 
TE SB BO sco vcocecceccecs 9.125 
Me. B SUG .ncccrcccesccces 
No. 6 fuel . $1.15-1.85 
CENT. W. TEX. (Truck transport lots) 
41-48 G.W. ccccvceccccscce 99.5 
58 & above D.I. Diesel ... 8.75-9.25 
U.G.1, gas oil 8.5 
o. 1 fuel ove 
No, 2 fuel 8 
No, 5 fuel see 
No. 6 fuel $1.40-1.50 










LUBRICATING OILS 


for 


Tank Car 
Buyers 


UNIFORM 
HIGH QUALITY 


DEEP ROCK OIL CORPORATION 












New York 





Marketer of Petroleum Products 


NEW ENGLAND PETROLEUM CORPORATION 
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KANSAS (For Kansas destinations only) 


42-44 WLW, nc cccnecceneee (2)9-8.875 
52 & below D.I. Diesel ... 9-9.3 

58 & above D.I. Diesel (2)9-9.5 

BOO, 2 BNE 2 ccccccvesesevs 8.7-9.625 
MO. B GB ccc ccccccccvess 7.875-9.25 
NO. & fUCl ..cceceecseeess eves 
WO. B GO ccccccccvccecss $1.50-1.575 
Bo. GB Bed .ccccccossecese (2)$1.10-1.40 


ARK. (For shipment to Ark, & La.) 


43-44 GW, ccccsccccsececs 9.25 
Tractor fuel ... 9.5 
Diesel fuel 52 & below 8.875 
Diesel fuel 58 & above 9.25 
BES, B GO ccccvccce scenes 8.375 
Be, BS BRE nccccccscccoess * 

No, 4 TUG] .....ceeees $1.80 
We, B GOS ccocccccsecs $1.60 
No, 6 fuel $1.45 
WESTERN PENNA. 

Bradford-Warren: 

Kerosine 11-11.65x 
Be. 2 GEER ccccccccccccess Ses 
No. 2 fuel 10.5-—11. 1h 
Bo. 3 TUG .nccscccccscces 10.5—10.55 
36-40 gravity fuel ........ 10 
Ol City: 

HESUGGERS 6 00 0c se ove ceetees (2)11-11.65 
No. 1 fuel 10.5-11.15 
BNO, B BUGE .nccsccccsveces 10.25--10.9 
No, 3 fuel .. evoovens 10.25 
36-40 gravity fuel TrTie Te. 10.25 
Pittsburgh: 

Kerosine cc coeseecveonece 11.4-11.65 
BO, 2 MUG .nccecceccesese 11.35 
No, 2 fuel eocenees 10.65(2) 
No. 3 fue coe 
36-40 gravity fuel sbeneesa 10.65 
CENTRAL MICHIGAN 

(FOB Central wremepeges refineries. ) 

Range oil ....... 11.55-12.2 
46-49 w.w. kero. 11.55-12.4 
P.W. distillate . 11.4—-12 
No, 2 fuel coeeeeeses €2)10.75-11.05(2) 
NO, 3 2UG) ccccssesvsecees 10.5~11(2) 
U.G.T, Gas Off) .. ccc ce eenee paper 
Bee. | BO. casensecices &.5(2) 
No. 6 fuel 6.75-—8.25 


OHIO—Quotations of 8.0. Ohio for delivery te 
Ohio points: 





KMerosine . nce cecssecseecs 11.9 
No, 1 — 11.7 
No. 2 10.7 
Diesel (Light & Med.) 11.7 
CALIFORNIA 

San Joaquin Valley: 

40-43 w.w. .. 12.6-13 
Heavy fuel (Ps 400) tr $1.95-2.05 
Light fuel (PS 300) ...... $2.25(2) 


Diesel fuel (PS 200) ...... 10.4—11.5 


Stove dist. (PS 100) ...... 11.9-13 

San Francisco 

40-43 WLW, 6 ccc cccecewene 12.5-13 
Heavy fuel (PS 400) ...... $1.95-—2.05 
Light fuel (PS 300) ...... $2.25(2) 
Diesel fuel (PS 200) ...... 10.4-11.5 
Stove dist. (PS 100) ...... 11.9-13 

Los Angeles: 

40-43 w.w, .. ececes (2)12-12.5 
Heavy fuei (Ps 400) peecse $1.75-2.00 
Light fuel (PS 300) ...... $2. 15-2.20(4) 
Diesel fuel (PS 200) ...... 8.25-11.4 
Stove dist. (PS 100) 9-12.9 


HEMICALS 
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CHICAGO DISTRICT PRICES 


Prices to jobbers & distributors in tank car 
and/or truck transport lots FOB cohnesten, 
pipe line terminals and barge 
terminals, 


Motor Gasoline 
12.85-13.75 
(3)12.1-12.75 


(2)10.9-11.25(2) 
No, 2 fuel ..... (2)9.9-10.375 
Heavy Fuel Otis 
No. 5, low sulfur 6. 
No, 5, high sulfur 6.8-7. 
No. 6, low sulfur (2)5.9-6.175 
No. 6, high sulfur (2)5.7-6. 


eee eeeeee 


WESTERN PENNA, (T.C., in Bulk) 
White Crude Scale: 


122-124 A.m.p. 
124-126 A.m.p. 


SEABOARD 


Melting points are AMP, 3° higher than 
EMP, Prices are for carload lots. Domestic 
prices are FOB refinery; scale in bags or 
bbis.; fully refined, slabs loose. Export prices 
are FAS; scale in bags or bbis., fully refined 
in bags or cartons, 


Crude Scale 
124-126 white 


4(4)x 
4(4)x 


N.Y. Domestic N.Y. Export 
5.6(2) 5.6(2) 


7.45 
7.45(3) 
7.45(3) 


(FOB Group 3) 
Stoddard solvent .......... 
Cleaners naphtha ......... 
V.M.&P. naphtha ......... 
Mineral spirits ........... 10.875(4) 
Rubber solvent ....... 11.875(3) 
Lacquer diluent .......... *(2)12. 125-12.375 
diluent ............(2)13.125-13.625 


11.375(3) 
11.875(2) 
11.875(4) 


WESTERN PENNA. 
Ou City: 
Stoddard solvent ......... 4 


Pittsburgh: 


Stoddard solvent ......... 15(3) 


ae of 8.0. Ohio for delivery to 


Ohio points 
V.M.&P. Naphtha . 


spirits & stoddard sol 


17.0 
solven' 16.0 
BOBVEME occ ccccccccceccccs 


14.875 


E, TEXAS (Truck Trnspt. lots) 


Stoddard solvent ......... 11.25 


CENT. W. TEX, (Truck Trnspt, lots) 


Stoddard solvent ......... 10.5 


KANSAS (For Kans. Dest’n. only) 

Stoddard solvent .......... 11.8 

ATLANTIO COAST 
V.M.aP. Mineral 
Naphtha 


Spirits 
New York 


17(4) 
Philadelphia . .(3)16.5-17 
Boston 17:5¢4) 


16(5) 
(4)15.5-16 
15.5(3) 
16.5(5) 
16.5( 


Refinery & Terminal Prices (Continued) 


PRICES IN EFFECT SEPT. 2 
ATLANTIC & GULF COASTS 


Prices are of refiners, FOB their refineries & tanker terminals 
FOB their terminals. Ships’ bunkers prices are exclusive of ligh 


N. Y. Harbor 

do barges . 
Albany ..... 
Baltimore .. 


Charleston .. 


Pensacola ... 
Philadelphia . 
do barges . 
Pt. he mena 
an ee 
Savannah ... 
Tampa ..... 
Wilmington, 
N, C, 


eee 


14.95-15.7 
13.3-14.475 


13.06-14.55(2) 


Gas House 


No. 2 Fuei* 


N. Y. Harb. 
do barges . 
Albany ..... 
Baltimore .. 
do barges . 
Baton Rouge. 
do barges . 
Boston ....-. 
Charleston .. 
Houston .... 
do barges 
Jacksonville . 
Miami .....- 
Mobile ...... 
New Haven . 
New Orleans. 
do barges . 
Norfolk 
Pensacola ... 
er . 
do barg 
Pt. Bversiades 
Portiand .... 
Providence .. 
Savannah ... 
Tampa ..... 
bet ser asin 
N, 


9.75(19) 


9.75(6) 
8.4 
9.95(16) 
9.9(5) 


8.625-9 
. (2)8-8.5 
(8) 


10.4 

10. 

9.5(2) 
9.95(10) 
8.5-8.7(3) 
8.7 
9.75(6) 
9.5 


1.68 

2.12(3) 

1.63(3) 

2.08 (3) 

2.13(8) 

1.95(2) 

2.18(2) 

2.11-2.12(3) 

2.03(5) 
90(5) 


13.85-14.35 (3)12.85-13.6 
13.75-14.25 


12.5-13.4 
14.2-15.2 (3)12.7-13.7(5) 
12.9-13.25 11.9-13.5 
12.8-13 1L.8-12 


14.96-15.2(2) 
13.3 


13.7(7) 

12.3-12.475 
12.5 11.5 
12.25-13.3 (2)11.25-11.3 

(2)12-12.25 11.25-1L.3 
— 12.6(7) 


12.6 
13.4 12.4(2) 
15 13.5(3) 
12 11.6 
12 11.6 
12.9-13.2 11.9-123.3 
13.4 12.4 
15.15 
15.06 
13.6 
15.05-15.2 
14.95-15.2 
13.3(2) 
13.3-13.4 


13.05-13.2 12.05-12.55 


No. 5 Fuel 
Gas oOil* (0-10 p.t.) 
9.85 (10) $3.06-3.56 
eee (11)3.03-3.46 
10.45 3.75 
9.95 3.06(3) 
eese 3.03(3) 
8.8 cece 


No. 5 Fuel 


$2.61 
2.58 


3.195 
3.01 
(3)3.08-3.10 


No. 6 Fuel 


Ne Sulfur No. 6 Fue 
Guarantee 
Barges 


Max. 1% 
Sulfur 
$2.20-2.25(3) 
228 
2:30 


$2.10(13) 
2.10¢4) 
1.60 


2.15(5) 
2.00(3) 
60 


1. 

(3)1.60-1.85(2) 
1.97(6) 
1.95(2) 
1.65 


2.12 
1.60(3) 
2.05 (4) 


2.30 


00: 
1.87(4) 


(15-60 p.t.) 


83 Oct. 
Reg. Gasoline 


i2.7-13.7(2) 
11.9-13.5 


ii 


11.25-11.5 
12,3-12.6 


i24 
13.5(2) 
11.25-11.3 
11.2-11.25 
11.9-12.6 
13.7 

13.6 

13.8 

13.7 
12.3-12.6 
12.3-12.4 
12.05-12.55 


and of tanker terminal operators, 
terage. 


Kerosine 
No, 1 Fuel* 
10.75(19) 
10.65(19) 
11.05(9) 
10.85(10) 
10.75(5) 

9.7 
10.95(16) 
(3)10.7-10.9(2) 
9.25-10.25 
11.4(11) 


11.15(8) 
(3)10.7-10.9(4) 


Light Diesel 


Plants* Ships’ Bunkers 
(50 cet., 65 d.1.) (45 cet., 46 d.i.) 


(8)10.15-10.25 


10.45(4) 
10.25(5) 
3.8 
10.356) 
10(2) 
(2)8.5-9 
10.4(6) 
10.5(2) 
10.35(5) 
8.7-9.1(2) 
10.15(4) 
9.5 
10.25(8) 
10.5(5) 
10.45(4) 
10.35(4) 
10.45(5) 
10.25(6) 


10(2) 


$4.24(4) 


4.24(4) 
3.49 
4.27-4.28(2) 
4.18(2) 
3.49(6) 
4.431(5) 
4.473(2) 


3.49(3) 
4.19-4.24(2) 
4.24(4) 
4.473(3) 


4.28 
4.452(5) 
4.368 (5) 


4.18(3) 


2.10¢4) 
1.60(2) 
2.15(5) 
ret 


mL “So. 35(3) 
SJ ae 6) 


N. C. 
(*) At Atiantic Coast refineries and and terminals, and at Albany and Tampa, prices of some sellers to 
bulk commercial consumers are 0.15¢ higher than prices shown above. 
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Refinery & Terminal Prices (Continued) 


PRICES IN EFFECT SEPT. 2 
GULF COAST—CARGOES, DOMESTIC & EXPORT, ALL PORTS 


Cargo prices are FOB ship at U. 8. Gulf, minimum of 20,000 bbis., and are by refiners only to 
other refiners, export agents, or tanker terminal operators. The figure in parentheses after each 
price indicates the number of companies quoting that price. 
Aviation Gasoline (MIL-F-5572) 

Grade 115/145 .. edcccccccccsesccocccosoe 29.98 


seeeccceccccsccesccess 1616.75 
-% 


92 Oct. Premium 

90 Oct. Premium ...... 
86 Oct. Regular . 

83 Oct. Regular 

79 Oct. 


12-12 .25(2) 
11.75-12-12.25 
11(2)—11 . 25-11 .5(2) 
10. 75-11-11 .25 
10.5-11(2) 
10-10.25-10.75 

Kerosine «& Light Fuels 

41-43 w.w. kerosine nce ed be ws bond 06 ceca ee ee 

eh Fee 8(5)-8.25(1) 
Diese! & Gas Vils 

43-47 Diesel index 

48-52 Diesel index 

St ME MEME ss cccecvoandaps eesyebennt sce 
Heavy Fuels—Cargoes 

No. 5 Fuel, 0-10 p.t. . 

Bunker C Fuel 


8-8 .125-8 .25 
8 .125-8 . 25-8 .375-8 .5 
8. 25-8 .375-8 .5-8.625 


$2 .35(2)-$2.50 
$1.50(5)-$1.75-$1 .85(2) 


MIDDLE EAST CRUDE PRICES 


Posted Export Prices of Socony-Vacuum Overseas Supply Co, for Sale in Cargo Lots. 
(Prices are per bbl. of 42 U. 8S. gals., exclusive of local port or other governmental charges, 
sales taxes, etc., if any; FOB point indicated, for gravities shown; 2c per bbi. differential per 
degree of gravity applies for gravities below and above those shown.) 
Type of Price 


FOB Point 
Ras Tanura, Saudi Arabia 
Umm Said, ‘Qatar 
Sidon Lebanon April 1, 
Tripoil, Lebanon ‘ April 1, 
Fao, Iraq Dec. 24 


VENEZUELAN CRUDE PRICES 


Prices are of Creole Petroleum Corp. for sale and/or purchase of cargo-lot quantities FOB 
deepwater terminals at ports named, and are subject to crude availability and company’s require- 
ments; 2c per bbl. differential per degree of gravity applies for gravities below and above those 
shown, except for Lagunillas Heavy for which price shown applies regardless of gravity. Price 
applicable for each cargo is that in effect at time vessel tenders for loading. For purchases made 
in fields, prices shown are basis for such purchases with deductions being made for terminaling 
and pipe line services in accordance with published tariffs, 


Effective 
Date 
Nov. 1, 
Nov. 1, 


Price Effective 

Crude Gravity API $/Barrel FOB Date 

Bachaquero 14-14.9 1.61 Las Piedras or Amuay Bay July , 1952 
Tia Juana Heavy ...... 19-19.9 Amuay Bay Sept. 1, 1952 
Lagunilias Heavy ..... Flat Las Piedras or Amuay Bay July , 1952 
Tia Juana Medium .... 26-26.9 Amuay Bay July , 1952 
Tia Juana 102 L.P. 26-26.9 Amuay Bay cay 3 24, 1952 
Tia Juana asa 30-30.9 Amuay Bay July , 1952 
BED: 0i0m446.0¢46.0s Oneal 30-30.9 Las Piedras or Amuay Bay July 1952 
Cumarebo ... 48-48.9 Tucupido July , 1952 
San Joaquin 42-42.9 Puerto La Cruz July , 1952 
Oficina Puerto La Cruz July , 1952 
Malata Puerto La Cruz Sept. 1952 
Jusepin eS Te s- Puerto La Cruz July , 1952 
Quiriquire ........... Caripito July 1952 
Tembiador Caripito July , 1952 
Pedernales Capure (Pedernales) Sept. 1952 


AVIATION GASOLINE PRICES 
(Prices are for tank cars, — or truck transport lots; aviation gasoline, meet specification 
MIL-F-5572, unless otherwise noted. 
District Grade 100/130 Grade 91/96 


17.6-18.6 16.1-17.2 
18.2 16.7 


+ SNE NNNNNNNNH 
SBRASSESERSSSs 


Philadelphia Pa. @esesece 

Baltimore, Ma. 

Norfolk, 42 

Charleston, 8. C. . ee ev0 
New Orleans, La. (Baton Rouge) cevcee 
Houston, Tex. ....... 


eee ee eee ee nenee 


90 Oct, Premium .. .o-.. 


10.35-10.95 
11.2-11.7 
10.2-10.95 
tobe 4 7.35(4)x 
9(2) ° 7.1(4)x 


11.95(3) 
11.45(4) 





ty SCULLY SIGNAL COMPANY cognac Sto. aT ror 
customer tanks tank installat 


Conadian Licensee: EMPIRE BRASS MFG. CO, LTD. Toronto, Ontario 


SEPTEMBER 3, 1952 


PETROLATUMS 


WESTERN PENNA. 

(Bbis., carloads; tank car, 1 to 1.5¢ less.) 
Snow white . (2)6.875-7.375 
Soft white ......+6«+- . (3)6.625-7.25x 
Lily white .. (2)6.375-7 
Cream white ee a> 

iw 
Soft yello as ae 
(3)4.75—5x 
(2)4.5-4.75 


PACIFIC COAST 


Ships’ Bunkers, Diesel Fuel Bunker © Fue 
a (P.8. 200) (P.8. 400) 
$3.44(5) $1.70(5) 
3.65(4) $1.75(4) 
3.86(4) $2.00(4) 


Seattle, Wash, . 3.86(4) $2.00(4) 


MEXICAN BUNKER PRICES 


U. S. DOLLARS PER BBL. OF 159 LITERS 
Bunker © Diesel 
(Ships Bunkers) 
Mexican Gulf 
Tampico 
Veracruz 
Minatitlan 


Manzanillo ........ 
Salina Cruz 


LPG PRICES 


(Of refiners, FOB refineries, in cents per gal., 
tank cars or transport trucks) 
Commerical Industrial 
District Propane Propane 
N. Y. Harbor ... 8(2) 8(2) 
Philadelphia .... 8(3) 
Baltimore eeee een 


NATURAL GASOLINE 


(Group 3 & Breckenridge prices are to biend- 
ers on freight basis shown below. Shipments 
may originate in any Mid-Continent manufac- 
turing district.) 


FOB GROUP 3 
Grade 26-70 


FOR 1 pret 
Grade 26-70 


6.375( Quotations) 


5.875( Quotations) 


HARTOL 


PETROLEUM CORPORATION 
INDEPENDENT MARKETER 


Maine to South Carolina 
FIFTH AVENUE NEW YOR 2 w OY 








paragon 


EXPORT 
onummine OMS 


NEW YORK CITY 16.N 








Oil PRICE SECTION 





Tank Wagon Prices 


Prices for gasoline do not include taxes; they do, however, —y~4 
inspection fees as shown in next column. Gasoline tazes, shown in 
separate column, include 2e federal, and state taxes; also city and 
Kerosine tank wagon prices 
also do not include taxes; kerosine taxes where levied are indicated in 





county taxes as t in f 


* 





footnot , if any, are shown in footnotes. Thele prams oo 


Atlantic 
White Flash 

(Regular Grade) Kero.& 

Gasoline No, 1 
Dir. Cons. Fuel 
T.W. T.W. Taxes T.W. 
Allentown, Pa.. 15.3 15.3 7.0 
Altoona 
Erie eee eee 
Greensburg ... 15.6 15.6 
Harrisburg .... 15.3 15.3 
Philadelphia .. 14.7 14.7 
Pittsburgh .... 15.6 15.6 
Reading 15.3 15.3 
Scranton 15.3 15.3 
Wilkes Barre... ... ° 
eet -+ 15.6 


ATLANTIC 
REFINING 


York .. 
Wilmington, 
Del. 


o SM, Steet eee 
- © oooosco’ 


Bridgpt., Conn. 
Hartford 

New Haven ... 
Boston, Mass, 
Fall River .... 
Springfield 
Worcester 
Prov., R. 1. 
Camden, N. J. 
Newark , 
Albany, N. Y 
Binghamton 
Buffalo 

Elmira 
Rochester 
Syracuse 
Watertown os 
Baltimore, Md. 
Richmond, Va. 
Charlotte, N.C 
Jacksonville, 


ee ee ee 
SS ee 
Cwuwwwocosos 


pO DR DUDAARR OHM ASCCnnwr 


oosoe 


SPAR ARARAAVMNSAAABAWRON 
sscoooe 


Philadelphia, Pa. ‘ 18.0 
Pittsburgh . 21.0 


Heavy Fuel Oils—T.W. 
No. 5 No. 6 
Philadelphia, Pa. a 6.07 


Notes: 

Kerosine—Thru Penna, & Del.. add 2c per 
gal. for t.w, deliveries of less than 25 gals. 
at one time. Camden—aAdd ic for deliveries of 
100-299 gals., 2c for less than 100 gals. 

Minera] Spirits prices also apply to Stod- 
dard Solvent. 


CONT'L (N. B. Prices are Continental's 
tankwagon prices. Current selling 
OIL prices may vary from those shown 
because of local conditions.) 
Conoco 
N-tane (3ra Gaso- 
(regular) Grade) line 
Tank Wagon Taxes 
Denver, Colo, ... 14.8 13.8 
Grand Junc. 
Pueblo 
Casper, 
Cheyenne ....... 
on — ee 


ary 


unnomnosoeooooooos 


Twin Falls, Ida.. ’ 
Albuquer., N.M.. 
Roswell 


Muskogee, Okla.. 
Oklahoma City .. 
Tu 


reer errr ee 


@ 00 G0 &© G0 G0 GO =3 Go GO G0 OD Go GO On OP OO 


Taxes: 


Gasoline tax column includes these city taxes: 
Albuquerque & Roswell, 0.5c; Santa Fe, 1c; 
Cheyenne, 1c; Casper, ic. 

Discounts: 

Sait Lake City and Twin Falis 
and kerosine prices apply for deliveries of less 
than 200 gals.; 200-399 gals., deduct 0.5c; 
400 gals. and over, deduct ic, 

Notes: 
T.W. prices are to consumers and dealers. 


— Sept. 2, 


1952, as posted by principal marketing companies at 


3 offices, but subject to later correction. 


CALIFORNIA = iogiar) Av. 80/87 Gaso- 
¢ ¥. 
STANDARD .T. T.T. line 
400 Gals. & over 
San Fran., Cal. ... ; 18.0 
Los Angeles ...... 14. 17.5 
Fresno 19.2 
Phoenix, Ariz, 
Reno, Nev, .. 
Portland, Ore, 
Seattle, Wash. 
Spokane ...... 


¢ 


ix] 

3 

~ 
COMSSHBMOUS AGB 


eee 
0 & Gom bo tr Cot er 


SSRSBaRaas 


Honolulu, T.H. . 
Fairbanks, Alaska . 


PPROADHDHDHIIAAS 


bet C0 et et 


San Fran., Cal. .. 
Los Angeles ..... 
Fr 


Honolulu, a ae 
Fairbanks, Alaska 
Juneau 


> La tot mo tren ote ms 


Taxes: 


Boise—8c gas tax applies to motor fuel 
only; avgas taxes are 2c federal, 2.5c state. 

Salt Lake—7c gas tax applies to motor 
fuel only; avgas taxes are 2c federal, 4c 
state. 

Honolulu—8.5¢ gas tax applies to motor fuel 
only; avgas taxes are 2c federal, 4c terri- 
torial. Standard Diesel/furnace oil price is 
ex ic territorial liquid fuels tax. All T.T. 
prices are ex Hawaiian gross income tax of 
1% to resellers, 2.5% to consumers. 


Notes: 


Gasoline—For other deliveries of Chevron 
(Regular) and Chevron Aviation 80/87, add to 
400-gals.-and-over price 1.0c for 40-199 gals.; 
0.5¢ for 200-399 gals., except for deliveries to 
Marine trade in Alaska (excluding Chevron 
Aviation 80/87) where 0.5c differential applies 
to 40-399 gal. delivery; for less than 40 gals. 
add 4.0c gal., except at Honolulu add 4.5¢ for 
less than 40 gals. to Marine trade and less 
than 100 gals. to Shoreside trade. Prices for 
Chevron Aviation 80/87 at Salt Lake City ap- 
ply to all quantities in excess of 40 gals. 
Prices for Chevron Supreme (Premium) are 
2.0c gal, higher than Chevron (Regular) for 
quantity delivered, except at Salt Lake which 
is 1.5¢ gal. higher. For less than 40 gals. de- 
liveries, add 4.5¢c gal. to 400-gals.-and-over 
price, except at Honolulu, add 5.0c gal. for 
less than 40 gals. (Marine) and less than 100 
gals. (Shoreside). Add to evron Aviation 
80/87 quantity delivered prices, 2.0c for 91/98, 
5.0c for 100/130, and 8.0c for 115/145. 

Kerosine—T.T. prices, except at Salt Lake 
City, apply to deliveries of 40-199 gals. For 
other deliveries: less than 40 
200-399 gals., deduct 3c; 400 7 
deduct 4c; tank car-truck trailer, deduct 5.5c. 
Salt Lake City posted tank truck price is for 
minimum 40 gal. deliveries. 

Standard Diesel/Furnace Oi] & Standard 
Stove Oil—T.T. prices are for deliveries of 400 
gals. or more. For other deliveries: 40-199 
gals., add ic; gals., add 0.5c; less 
than 40 gals. 


8 


° 
a 


. 


goes 
eooo 


SEss 
oooo 
babs # 
© 0 @o 
S355 
eoooo 


are to all classes of dealers and 


. 1/40¢ on gasoline; Ark. 
2/25¢c; Kans, 1/100c; La. 1/32c; Minn, 5/200c; Mo, 1/25; Neb. 2/100¢ ; 
Nev, 1/20c; N. C. 1/4c; N. D. 1/20c; Okla, '2/25¢; 8, C, 1/8; 8. D. 
1/40c; Tenn, 2/5c; and Wisc. 3/100c 

Kerosine inspection fees only: Ala. 1/2c; Iowa 1/50c; Mich. 1/5c. 


; aendther mn fees per gal., included in both gasoline and kerosine prices, 
unless otherwise specified 


» are as follows: 
1/20c; Fla. 1/8c; Ill. 3/100c; Ind. 


Atlantic City, N. J. 
Newark 

Baltimore, Md. 
Cumberland 
Washington, D. C.. 
Danville, Va. 
Petersburg 
Norfolk ... 


Charleston, W. Va. 
Fairmont 


meeper wet Pe? flere rel er 


Columbia 
Spartanburg 
New Orleans, 
Baton Rouge 
Alexandria .. 
Lake Charles 
Shreveport 

New Iberia ..... 
Knoxville, Tenn. 
Memphis .. 
Chattanooga 
Nashville 

Little Rock, Ark. . 


Naphthas-T.W. & Steel Bbis. 
Min. Spirits V.M.&P. 


ends OW Oe HH IW OCAWOOHDPROOHHUUHOMONAD 
Wind SoH DH NWOCUNWOOHDPMOOHHUUHOM ONG 


So ty ep bees hie aden ce 


Newark, N. J. 
3,600 gals. & over... 17. 
Steel bbis. 23. 
Baltimore, Md. 
3,600 gals. & over... 15. 


0 18.5 
0 
7 
Steel bbls. 24.5 
0 
0 
2 
0 


24.5 


Washington, D. C. 
100-499 gals. 
500-3,599 gals. 
3,600 gals. & over... 
Steel bbis, 


FUEL OILS—T.W. 
No. 1 ys No.4 No.6 
13.0 


Atlantic City, N.J. 
Newark, J. 
Baltimore, Md. 
Washington, D, 
Norfolk, Va, 
Danville 
Petersburg ....... 
Richmond 
Roanoke 
Charlotte, N. C. 


$3_584 $2.656 
.52 2.59 
3.68 2.54 


POANwWADORWOOS 


4 ° 
Charleston, 8. C.. .. 
Columbia .... 
Spartanburg 12.4 hd 
Taxes: Louisiana kerosine prices do not in- 
clude ic state tax. 

Kerosine No. 1 — Atlantic City prices are 
for deliveries of 300 gals. or more; add 1c for 
100-299 gals. 2c for less than 100 

No, 6—Washington price is for min, ‘delivery 
of 1,050 gals.; for min. delivery of 2, 500 gals. 
price is $2.48 per bbl. 


x Effective Sept. 1. 
(Prices are per imperial gal.; to 


IMPERIAL arrive at price per U. 8. gal., 


OIL subtract 1/6th.) 


at 


St. John’s, Nfid. .. 
Halifax, N. 8S. .... 
St. John, N, B. 

Charlottetown, P. E. 1. 
Montreal, @. 2. 
Toronto, ‘ont. eevee 
Hamilton, Ont. .... 
Winnipeg, Man. ... 
Brandon, Man. ... 
Regina, Sask. .... 
Saskatoon, Sask. .. 
Calgary, Alta. .... 


Wo or Sw D Or Er BD BD bo bo bo 
comm 

cecoooooo 

* BeeBESBREEREES 


DRS wDOUAwNSwwwen 


Celle ioe 
Secoe 


(*) Price is for ‘Esso Extra ipreminm), 
Taxes: Gasoline taxes are provincial taxes. 
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Tahk Wagon Prices (Continued) 
SOCONY VACUUM 


Mobilgas (Regular Grade) 
Cons. Dir. Cons. Dir. 
Tr.c. T.W. T.W. 


14.7 14.7 
14.7 14.7 
14.7 14.7 


~ 
- 
a 


Cua os o 
-* 
. 


Binghamton 
Buffalo .... 
Jamestown 

Mt. Vernon .... 
Plattsburg .. 


$s SESS: oe 
eee 


+ he 
° 
me 


ea Owe wea SCCON DD WHOREHORODAIA 
[So NR oN: Dee oe 
cern ee OAAae 


ia 
tail 


Syracuse . 
Bridgeport, Conn. .. 
Danbury 


SACANDS HRW: BO: 
ae 


SERSREREESS 


Boston, » 
Concord. N. H. 
Lancaster 
Manchester ... 
Portsmouth 
Providence, R, I. .. 10.95 
Burlington, Vt. .... 12.25 
Rutland 


Tank Wagon Prices N. ¥. City Rochester 
17.0 20.0 


: BEEBE: | 
SUSRESSoSSSbaaeaaas 


tom OCON DH DRO HOME DAIA 


55 


SEEESSSESEESE 


we 
ara 
Qc 
Ses Soe Fe OIE Oe: 


~ 
a 


Minera! Spirits 7 
V.M.&P. Naphtha ° 20.5 18.5 21.5 
oe —— prices do not include 3% city sales tax applicable to price of gasoline (ex 
scounts: 
Mobil Kerosine—Mt. Vernon T.W. tess 0.5¢ for deliveries of 300 gals. or more. 
Mobilfuel Diesel—All points, 0.5¢ for T.W. deliveries of 800 gals. or more. 
oe le. Vernon T.W. less 0.5c for deliveries of 300 gals. or more. 


Syracuse V.M.&P. price is in steel barrels. Jamestown T.C. prices are delivered prices; all other T.C. prices are FOB bulk terminals. 
Mobil Kerosine and Mobilheat tank car prices are to bulk plant operators; tank car prices to commercial consumers are 0.15c higher. 
Mobilfuel Diesel tank car prices are to commercial consumers; tank car prices to bulk plant operators are 0.15c less. 


OHIO STANDARD 


Sohio X-Tane Gasoline 
Aviation Gas.-Cons. T.W. (Regular-Grade) Naphthas & Solvents—Cons, T.W. 
Sehio Sohie Con- Re 8.R. V.M.&P. 
Avia. 


se 
af 
if 


Cincinnati 
Cleveland 


es 


. 


cooooocoooooo 
ee 


Pererere 


‘9° 9° 
Zanesville 3 A ng 13 .9° 12.9° 


‘ 9. 20. 21. 21. - 
Taxes: Hangar operators can pur aviation gasoline less 4c per gal. State Road Tax by supporting purchase with State Tax Exemption Fcrm 
A-10 to supplier. 
Discounts: Sohio Aviation—on contract to hangar operators and resellers, 2c off consumer t.w. 
Kerosine, Nos, 1 & 2—Prices with asterisk (*) are for t.w. or drum deliveries of 100 gas. or more; less than 100 gals., 0.5c higher. Prices at 
other points are for t.w. or drum deliveries of 50 gals. or more; less than 50 gals., 0.5c higher. 
Naphthas—To contract consumers off t.w. prices (except Lucas County) 300 to 999 gals., 0.5c; 1000 to 2499 gals., 0.75c; 2500 to 4999 gals., 1c; 
5000 or more gals., 1.5c. Lucas County: less than 50 gals., tank wagon price, 50 to 249 gals., 0.5c; 250 to 499 gals., 1c; 500 gals. or over 1.5c. 
Notes: Renown (third-grade) gasoline prices are same as X-Tane unless otherwise noted. 8.8. prices are at company-operated stations. 


INDIANA STANDARD 


Tank wagon prices listed below were obtained by NPN correspondents who visited Standard of 
Indiana bulk — where the company's prices are publicly posted. Kentucky 
rade) 
Standard 
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Crown (Reg. G 
Red Or’n, Red Or’n. Ss lex Furnace Oi1l—————_ 
Cons. Dir. Gasoline Kerosine 1-99 100 gals. 106-174 175-999 1,000gals., 
T.W. Taxes w gals. & over gals. gals. & over 





Chicago, Ill. ... 17.3 . 6. 
South Bend, Ind. 18.0 
Detroit, Mich... 16.3* 
Mpls.-St. Paul . 17.5 
Des Moines, Ia.. 16.9 
St. Louis, Mo... 16.7 
Wichita, Kans.. 14.4 
Omaha, Neb... 17.0 

18.3 

18.2 

17.6 


Fuel Oils—T.W.—Chicago, Il. 


Covington, Ky. ........ 
Lexington 

Louisville 

Paducah 

Jackson, Miss. 
Vicksburg 

Birmingham, Ala. ..... 
Mobile 
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Savannah .... 
Jacksonville, 
1-99 gals. : 14.8 . 
100-149 gals, ........ ; ; Dallas, Tex. 
150 gals. & over..... ; bate Fort Worth ... 
100-399 gals. ...... bck : Wichita Falls 
400 gals. & over.... 


~ 
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SOM OeODOIHANHOE 
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tax a these city & 
county taxes: Mobile, 2c city; Birmingham, ic 
county; Montgomery, ic city & ic county; Pen- 
sacola, ic city. Other taxes not included in 
prices: Georgia, kerosine, ic; Montgomery, 
kerosine ic; Mississippi, kerosine 0.5c. 


1-749 gals. 10.15 
750 gals. & over .... 9.4 


Taxes: St. Louis, Mo., gasoline tax includes ic 

city tax. Des Moines, Ia., kerosine and furnace San Antonio .... . 
oll prices do not include 4c state tax. State Port Arthur .... . J 12.80 N a 
sales, occupation, consumer & use taxes to be Notes:—Dealer t.w. prices apply also to all jotes: 
add 


ed where applicable. classes of consumers with minimum delivery of Consumer t.w. prices are same as net deales 
* “‘Temporary”’ price. 50 cals. prices. 
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STATISTICS 





Midwestern Lubricating Oils 


(Compiled by Western Petroleum Refiners Assn. from a of 12 
reporting companies; figures in bbis. of 42 gals.) 


APRIL, 1952 
Total Solvent Total Solvent Paraf- Steam — 
Bright Bright Viscous Viscous fin 
Stock Stock Neutrals Neutrals Oils 


Dealer and Service Station Prices for Regular-Grade 
Gasoline in 50 Representative Cities*** 


August 1, 1952 
ents per Gall 
Dealer’s Indicated Gasoline.Tax Service 
Net Price Dealer (Ine. 2e Station 
(Ex Tax) Margin? federal tax) (Inc. Tax) 





Refined 
Stock Ste City 


Production 
Shipments: 
Domestic 
Export 
TOTAL 
Inventory 
April 30 
Days Supply 


. 323,363 263,340 520,168 436,599 102,687 


. 282,128 226,446 523,518 435,625 110,602 
41,191 27,641 60,660 60,660 2,812 
. 323,319 254,087 584,178 496,285 113,414 


.. 453,188 344,625 941,827 806,604 147,155 
: 43 42 50 50 


APRIL, 1951 
Production 5,962 610,575 526,426 119,631 
Shipments: 
Domestic 
Export 
TOTAL 
Inventory 
April 30 .... 299,440 199,381 686,081 581,561 118,603 
Days Supply ... 32 29 37 39 


- 291,970 22 


. 263,340 214,045 530,764 443,185 111,558 
.. 58,974 42,958 20,567 20,424 5,643 
. $322,314 257,003 551,331 463,609 117,201 





10,325 567,464 
19,088 572,007 

267 25,880 
19,355 597,887 


38,797 478,686 


21,233 610,833 
19,464 514,901 

270 103,314 
19,734 618,215 


38,668 319,865 


Average United States .. 15.31 5.11 
Portland, Me. . -» 15.00 3.90 
Manchester, N. H. ee 14.40 3.50 
Burlington, Vt, 15.60 5.20 
Boston, Mass. 
Providence, R. 
Hartford, Conn., 

it ie aa re 
New York, N. Y.. 
Newark, N. J. 
Philadelphia, 

Dover, Del, 

Baltimore, 

Washington, ‘ : 
Charleston, W. Va, 
Norfolk, Va. i OT 
Charlotte, N. C. ........ 
Charleston, 8. C. 
Atlanta, Ga, .... 
Jacksonville, Fla. 
Birmingham, Ala, 
Vicksburg, Miss, 


o 
328 


Pwr 
> 


— 
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BUBwee 
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Ss 
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27.78 
26.90 
24.90 
27.80 
26.50 
25.90 
23.90 
26.80 
27.50 
25.40 
26.90 
27.40 
27.00 
26.60 
30.20 
28.20 


Pennsylvania Lubricating Oils at Refineries 


(Compiled by National Petroleum Assn, from reports of companies re- 
fining Pennsylvania Grade crude oil. Figures in bbis. of 42 U. S. gals.) 


Total In- 
Pro- ventory Pro- 


Total In- 
ventory 


Memphis, 
Lexington, 


Youngstown, Ohio ...... 
South Bend, Ind. 


Chicago, 


Detroit, Mich, 
Milwaukee, 


Tenn, 
Ky. 


23333338 


Il. 


ARAH OOO OPO OPANANNAAAAHSSINSs 
Es 


Wisc, 


duction June, 30, 
June, 1952 1952 

. Raw Long residuum . 

. 600 steam refined stock 

. Other steam refined stock 

. Finished dewaxed ee 
residuum esos 

. Bright stock ... ° 

. Viscous neutral, below 180 vis. 
but not below 142 vis. @ 100 

. Viscous neutral, 180 vis. @ 
100 and above .........6+6+. 


234,299 


48,802 74,995 


161,777 172,504 
109,410 


106,574 190,771 





duction 
May, 1952 1952 


120,916 211, 


144,912 
141,605 101, 
101,782 


May 31, 
419 108,695 
176,391 


282 124,164 
180,113 


Pennsylvania Oil Other Than Lubes at Refineries 


(Compiled by National Petroleum Assn, from report of 
refiners, Figures in bbis.) 


June 30, 
1952 1952 


1. Naphthas & Gasoline 
(1) Straight run, unblended and/or unleaded, 
for sale as motor fuel 3 
(2) Naphtha and gasoline, for sale for blending 
or further refining or held at refinery for 
further distillation, reforming, blending or 
leading 220, 
(3) Below 65 octane, not included in (1) or 
(2) above 
(4) 65 octane and above 
2. Salable naphthas other than motor fuel mate- 
rial (does not include refinery process naphthas) 
3. Kerosine 
4. 36/40 gas oil (include furnace oil) 
5. Fuel Oil (not reported above) 
6. Oils held as cracking plant charging stocks 
7. Non viscous neutral 
8. Wax distillate 
9. Crude petroleum 
10. Wax (ibs.) 





Net Stocks of Pennsylvania Crude 
(Compiled by National Petroleum Assn. Figures in 
June 30, 

1952 
386,099 


1,553,547 
1,939,646 


May 31, 
1952 


At refineries 


465,565 
a, ae and tank farm .... 


1,636,647 
2,102,212 





District 5 Demand 
(California, eee, w 
(Bureau of 


1 
Gasoline & Naphtha .................. 
Liquefied Petroleum Gases 
Kerosine & Kerosine Distillates 
Lubricating Oils & Distillates 
Stove Oil & Diesel db eee 
Fuel Oil 


all region 


May 31, 


375 3,526 


428 209,798 


Oil 
bbis.) 
dune 30, 
1951 
526 


388, 
1,356,191 
1,744,717 


ashington, Arizona and Nevada) 
Mines Figures in thousands of bbls. daily) 


May 
952 


433 
22 
5 
18 
124 
336 
41 


os 
3s 


Twin Cities, Minn. 


8 


Omaha, Neb. 

Des Moines, Iowa ...... 
St. Louis, Mo. 

Wichita, Kans. 

Tulsa, Okla, .... 
Little Rock, Ark. 

New Orleans, La. 
Houston, Texas pede s 
Albuquerque, N. M. 
Denver, Colo. 

Casper, Wyo. 

Butte, Mont. es 
Boise, Idaho .......... 
Salt Lake City, Utah 
Reno, Nev. 

Phoenix, 

San Francisco, Calif. 
Portland, Ore. 

Spokane, Wash. 


2ue 
zssssses 


Szzze 
ossos 
4 
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3 
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* Includes city tax of lc per gal.. 
** Includes city tax of 0.5c per gal. 
*** API figures as reported by The Texas Co. 


+ Editor’s Note: Where there are price wars these indicated margins 
do not necessarily show what the dealer is actually realizing per gallon 
of gasoline sold. Special allowances temporarily are being granted to 


some dealers hit by the subnormai retail prices. 
tt Applies to deliveries of 400 gals. and over. 





Production of Natural Gasoline 
(Bureau of Mines figures in bbis., 000 omitted) 
June 


CGE CORE sc wi 0c 020 oswe coctcovescse ioe 
W. New York . 

W. Pennsylvania 

West Virginia 

Illinois 

Kansas .... 

Kentucky 

Michigan 


Mississippi 
New Mexico 
Texas: 
Gulf 
West Texas 
East Texas 
Panhandle 


2,386 


Total 17,271 
Daily average 576 


216 
2,506 


16,770 
541 


* Colorado, Nebraska and Utah gasoline products included with Wy- 


oming. 
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DISPLAYED: Advertisements set in special type or with border— 


per column inc h. 
“Wanted fe Buy”, “Help Wanted”, 
portunities lianeous classifica- 
tions set in type this size without border—30 cents a word. Minimum 
charge $7.50 per insertion. 


CLASSIFIED 





“Positions Wanted’’—15 cents a word. Minimum charge $3 per insertion. 
Box number counts 2 words. Copy must reach us by Wednesday 
preceding date of issue. 


All classified advertisements are payable in advance. 
No agency commission or cash discounts on classified advertisements. 





For Lease 


FOR LEASE: 5000-5600-6750 gallon Tandem 
tank trailers. Write for particulars. Bruce E. 

it Co., 621 West 58 St., Kansas City, 
Mo. Hiland 1385. 


For Sale 


FOR SALE: BULK PLANT equipment com- 
plete. Now operating. 2—10,000 gallon above 
ground tanks, pump, motor, metal pump 
house, valves, pipe and fittings. Near Harris- 
burg, Pa. Box 696. 


FOR SALE: Three sets steel supports, 7’ 0” 
high, 10 6” diameter, for twenty thousand 
gallon tank. One set for ten thousand gallon 
tank, 10’ 0” diameter. Box 697 


1950 WC22 WHITE, 1950 Fruehauf 4750 Lite 
Wt. Trailer like new replaced with tandem— 
$4985.00. Penn Economy Oil Co., Bedford, Pa. 


COMPLETE BULK PLANT, loading racks, 
motors, pipe, etc. with 11—1500 gallon 5/16” 
tanks, loaded on cars. Write Bruce E. Hackett 
Co., 621 West 58th St., ‘Kansas City, Mo. 
Hiland 1385. 


TRANSPORT — 4000 GAL, FRUEHAUF, 3 
compartment, single axle—excellent tires, 1948 
White WB-22 tractor, new pump, hose, air- 
brakes. Complete $3950.00—A, L, Ward, Box 
5102, Audubon Station, Baton Rouge, La. 


LUBRICATING OIL BUSINESS and property, 
approx., 2 acres, railroad siding, 20” x 30” 
cement bik. office bidg. 70’ x 80’ cinder bik. 
warehouse and blending plant, 100,000 Gal. 
storage, 18,000 gal. U. G. storage. Plant es- 
pecially set up to blend and process jubricating 
and industrial oils, can be used for solvent & 

pr ing as well. Plant located in 
N, W. Detroit near main trunk line. For more 
information call Vermont 8-7302 or write to 
Consumers Petroleum Co., 13507 Auburn Ave- 

, Michigan, + 





BULK PLANT FOR SALE in Sedalia, Mis- 
souri, 2 25,000 gallon and 3 18,000 gallon 
vertical tanks. Other customary plant equip- 
— Write P. 0. Box 166, Springfield, Mis- 


1947 FORD FUEL OIL TRUCK, completely 


For Sale 


4,000 GA. HEIL TRAILER, 3 compartment 
1247-2040-817-3” lines, 1000x20 Tires, 70%- 
Meter Comp.- and package goods cabinets 
both sides. Air brakes, excellent condition. 

1947 BROCKWAY TRACTOR, #260-1100x22 
Tires, 70% Air Brakes ist class mechanical 
condition. Will sell as a unit or separately. 

1937 WHITE TRUCK—Good Rubber—Excellent 
condition on which is mounted 1275 Gal. 4 
comp. Tank (174-203-398-500) Hyd. Internal 
Safety Valves, with Hose, Reel, Meter, Power 
Take off, and Pump. Ready for the road, 

1275 GAL. TANK, 4 Comp. (174-203-398-500) 
Safety Valves Hose Reel and manifolded so 
that pump can be installed. ist class condi- 


, tion. Write Box #695 





FOR SALE 

i—PROGRESS 1160 gal. 4-compartment stream- 
lined truck tank, package compartments, safety 
valves, on 1947 International KB-6 chassis. First 
class condition. 

i—PROGRESS 1500 gal. 4-compartments stream- 
lined tank; package compartments; safeiy valves, 
new 1950. Excellent shape. Will fit 96-104 inch 
cab to axle chassis. Both priced for quick 
me Norman 7. be Supply Co. Phone 4-5449, 
larksburg, W. 











Positions Open 


GENERAL MANAGER: Company operated 
independent multi-pump stations in mid-west 
area. Familiar with construction, operation 
and personne] handling at retail level. Ex- 
cellent potential for aggressve man under 40 
years of age. Reply with resume of back- 
ground with particular reference to above 
qualifications. Replies confidential if desired. 
Box 


. 


SALES MANAGER fully acquainted with pe- 

troleum industry on national scale wanted by 

established service station equipment manufac- 

turer located in midwest. Submit resume of 

experience, earnings requirements. Your pres- 

ent position protected. All replies confidential. 
x 


GENERAL FOREMAN: To assume responsi- 
bility for fabrication, assembly, piping, skirt- 
ing, ete. for petroleum trailer and truck tank 


Position Wanted 


YOUNG MAN with B.S. Degree, 2 yrs. with 
Major Oil, as sales trainee and sales corres- 
pondent, desires position as motor products 
salesman or equivalent. Experienced in mer- 
chandising, advertising and marketing. Will 
travel, resumé given. Box 693. 


YOUNG MAN now with major Ol] Company 
wants to stop travelling and settle. Wants to 
manage distributorship on a basis allowing for 
purchase of a working interest. Write Box 692 
for details and references. 


Dealers Wanted 


NATIONALLY KNOWN TANK TRAILER 
manufacturer specializing in petroleum, bu- 
tane and chemical tank trailers has attractive 
openings for severa] well established dealers 
throughout the United States, Canada and 
Mexico. Address inquiries to: P. 0. Box 886, 
Kansas City 41, Missouri, Include al) infor- 
mation about your company in first letter 
All communications strictly confidential. 


Wanted to Buy 


ESTABLISHED gasoline or heating. Will buy 
small, invest larger with option for majority, 
or lease. Experienced. Deal open from now till 
Spring. Confidential, Box 691. 





An advertisement in NPN’s Class- 
ified Section will bring you quick, 


effective results at low cost. 
WRITE TODAY 


NATIONAL PETROLEUM NEWS 
1213 West Third St. 


Cleveland 13, Ohio 


equipped, four compartments, 817 gallons, production. 
reel, hose and meter. New Paint, ready for wi i il 


Substantial company located in 





service. $1595.00. BORDERLINE OIL COM- 
PANY, 1010 Sixth, Port Huron, Mich, 


opportunity. 
training, experiences, 
family status and present earnings. Box 698. 


confidence describing 


Write in 














Pedernales (Venezuela) Crude Cut 13c 


NEW YORK—Creole Petroleum Corp., in its Crude Oil 
Price Bulletin No. 2, has revised its prices for several 
Venezuelan crudes, effective Sept. 1, as follows: 


Pedernales—Price for 20-20.9 gravity reduced 13c, 


from $1.40 to $1.27, FOB Capure (Pedernales). Reduc- 
tion, company spokesman said, was due to recent decline 
in heavy fuel prices. 

Mulata—New listing, with price of $1.63 for 35-35.9 
gravity oil, FOB Puerto La Cruz. 

La Rosa—Price of $2.00 for 20-20.9 gravity, FOB 
Amuay Bay or Las Piedras, discontinued. 

Also, company’s prices for al] Tia Juana crudes are 
now FOB Amuay Bay only, with Las Piedras as alterna- 
tive port of loading eliminated. 


SEPTEMBER 3, 1952 


For Creole’s prices for Venezuelan crudes other than 
those listed herewith see p. 55. 


Spot Trading Flurry Firms LP-Gas Market 


Continued firming in market for liquefied petroleum 
gases was consensus of reports here and from other dis- 
tricts of the Mid-Continent Aug. 27. A flurry of spot 
trading the past week has eliminated much of “summer 
distress” material. 

Spot offerings of one-and two-car lots of propane are 
still available at prices ranging from 2.75 to 3c, Group 3. 
Prices of principal manufacturers are reported unchanged; 
4c for propane, 4.5c for butane-propane mixtures, and 5c 
for butane, Group 3 basis. 

In the East, plants recently shut down for repairs, have 
resumed operations but propane continues closely held. 
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TBA TOPICS 


Oil TBA Men Can't Afford to Ignore 
Mushrooming Shock Absorber Market 


By Frank C. Sturtevant, TBA Editor 


Evidently the 
public has a lot 
to learn about today’s automobiles, 
especially the springs and shock ab- 
sorbers, judging from the facts dis- 
closed in the story in this issue telling 
about Shell’s shock absorber pro- 
gram (see p. 64). Apparently also, 
oil men, including dealers, jobbers 
and major oil company marketing 
men, have not fully grasped the 
significance of the basic changes in 
car design which have brought the 
shock absorber to the forefront and 
have made it a leading candidate 
for everybody’s TBA line. 


Any accessory which is easier to 
install than either a tire or a battery, 
and which needs to be replaced at 
least as often as tires and batteries, 
is something which the oil industry 
cannot afford to overlook. On top 
of all this is the most attractive 
margin of profit available to those 
who decide to handle shock absorbers, 
at both wholesale and retail levels. 


It all adds up to a wide-open source 
of new business running into very 
big dollars. No TBA man can risk 
ignoring the shock absorber in lay- 
ing out his future merchandising 
plans. 

The MHoudaille-Goodyear program 
of dealer education, described in the 
this week's shock absorber article, 
is being carried on simultaneously 
with several other oil companies, In 
general, dealers seem to have no 
trouble in learning quickly how to 
sell and install shock absorbers. It 
was once supposed that installation 
might be too slow, or too difficult, or 
too complex, for the average service 
station operator to handle. 

Instead, dealers seem to take to 
it naturally. After all, why shouldn’t 
they? Any man who can take off 
a tire and put it back on again—or 
install a new set of spark plugs, for 
instance—should find it equally easy 
to take off an old shock absorber, 
and put on a new one. 

Some of the erroneous notions 
about shock absorber installation un- 
doubtedly grew up during the era 
of the knee-action, rotary and lever 
types of shock absorbers, predeces- 
sor to the present direct-acting type. 


The switch to the direct-acting, or 
airplane type shock absorbers by the 
car designers, in effect has put the 
service station into the shock ab- 
sorber business. 


Some figures on the extent of this 
switch have been assembled by an- 
other of the shock absorber manu- 
facturers. In a brochure entitled: 
“Your Future in the Shock Absorber 
Replacement Market” the Heckethorn 
Manufacturing and Supply Co. of 
Littleton, Colo., makers of the 
“Columbus” brand direct-acting shotk 
absorber, tell us that by mid-1951 
the number of cars on the road using 
direct-acting shocks, began to out- 
number those using other types. 

As of July 1, 1951, the Hecke- 
thorn report points out that 48.7% of 
the registered passenger cars were 
equipped with direct-acting shocks, 
an increase of 260% during the five- 
year period 1946-1951, and an in- 
crease of 605% since July 1, 1938. 
Some idea of the unperceived change 
going on in recent years can be gained 
from a percentage tabulation of the 
proportion of cars using direct-acting 
shock absorbers year by year since 
1938: 


1938 .. hg Ey oe ‘ bess 6.9% 
1939 ... 

1940 bhawé 

eee ree os 

(war years) 

1946 .. eee 


a 

1948 

1949 

1950 . é bone ‘ . 
1951 . . 48.7% 


Perhaps a more concrete idea of 
the many new shock absorber cus- 
tomers which actually exist today 
can be gained from a look at the 
figures compiled by Heckethorn by 
makes of cars. When the figures 
were assembled half way through 
1951, there were the following totals 
of each make then equipped with 
direct-acting shock absorbers: 


Plymouth 3,935, 808 
Chevrolet . 2,936,066 
Ford ... 2,873,608 
Dodge ‘ . 2,091,668 
Pontiac 1,611,149 
Chrysler 866,110 
Hudson 786,784 
Nash 736,880 
De Soto : 719,597 
Mercury 709,617 
Kaiser . 371,843 
Studebaker 292,968 
Packard 281,359 
Willys 196, 708 
Cadillac ... 144,390 
106,355 
61,136 


Lincoln .. 
Oldsmobile 
Frazer . 32,998 


Finally, as all of the shock ab- 
sorber manufacturers emphasize, 
somewhat better than 90% of current 
car production is coming off the lines 
equipped with direct action shocks, 
and it is expected that in the near 
future this figure will be 100%. 

At a rate of around 5,000,000 new 
cars a year, more or less, it doesn’t 
take a slide rule to see what kind 
of a demand will be waiting in 1953, 
1954, and thereafter. Any oil TBA 
man who hasn’t heard about it, might 
find it worth while to study up on 
shock absorbers, because, as usual, 
if the TBA department doesn’t want 
to supply the dealer with a line of 
shock absorbers, there are others 
ready and willing to take the busi- 
ness. 


HONORED—Sam Gaylord, head of Goodyear’s petroleum sales department was one 

of three sales department men to qualify for service pins at a recent ceremony. Left 

to right: Max L. Kochheiser, senior staff man in the tire department; Irvin A. Wills, 

staffman in the dealer department; Mr. Gaylord; and Victor Holt, Jr., vice president 
in charge of tire sales, who presented the pins 
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CARS + TRUCKS - TRACTORS + TRAILERS 
ADVERTISER 


A ‘Tractor Div. « 
Tractors ; Road Machinery : 


ce ¢ Briggs & Stratton 
1 Motors Corp. « 


cau Motor geez Car Div., General Motors 
‘ars 
Catern terpillar Tractor Co. ¢ Caterpillar Tractors; 


; Earthmoving Equipt. 
Chevrolet Motor Div Gases Biptate Corp. 
Chevrolet Cars ; Chevrolet True 


Corp. « Institutional Advertising 
sler Sales Div., Chrysler Corp. « 
-ysler Cars 
Cushman Motors Works, Inc. « Eagle 
M Scooters 


otor 
De Soto Div., Chrysler Corp. « De Soto Cars 
Detroit Diesel Engi Div., General Motors 
Corp. « GM Diesel Engines 
Dodge ~ A sy Chrysler Corp Dodge 
n Wagons; Deda: Trucks: 
Tnatiiutional Advertising 
Body Div., General Motors Corp. « 
Fisher Bodies 
Ford oy. ey Motor = « Ford Cars; 
Ford Trucks; Station Wagons 
Ford Motor Co. « Institutional Advertising 
General Motors Corp, « Institutional 
Advertising 
GMC Truck & Coach Div., General. Motors 
. « GMC Trucker rae 
Gravely Motor Plow & Cultivator 
Gravely 


8 
Hudson “Motor Car Co. « Hudson Cars 
International Harvester Co, « 
International Trucke 
Kaiser-Frazer Sales Comp. * Kaiser Cars; 
Henry J Car, 
Motor Co. « 


. © Mack True 
., Ford Motor Co. « 
Cars 


eae. of Nash-Kelvinator Corp. 
Oldemobile | Div., General Motors Corp. « 
Oldsmobile Cars 
Packard Motor Car Co. + Packard Care 


Plymouth Cars 
Pontiac Motor — General Motors Corp. 
e Pontiac 
Redman Trailer Co. « New Moon Trailers 
Reo Motors, Inc. « Reo Trucks; Engines 
Studebaker Corp. * Studebaker Cars: 
Studebaker 


ks 
Trailer Coach Mfg. Assoc. « TCMA Coaches 
Vegans ae Coach Mfg. Co. « Vagabond 
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FIVE SIGNS OF BAD SHOCKS—Shell dealers learn how to recognize quickly the cars 
in need of new shock absorbers: look for leaks, tire wear, skidding, saggy springs and 
too much bounce 


Training Station Salesmen— 
Key to Shock Absorber Sales 


By FRANK C. STURTEVANT 
TBA Editor 

Five major oil companies, Atlantic, 
Shell, Sinclair, Tide Water and Stand- 
ard of Ohio, now include shock ab- 
sorbers as a regular part of their 
TBA line. In order to work up a 
worthwhile volume of business in 
shock absorbers, which are as yet 
new to many service station oper- 
ators, it has been found desirable to 
give dealers some special coaching. 

Following is an account of how 
this was done by Shell Oil Co. at one 
of a series of typical dealer meet- 
ings. Purpose of the meetings is to 
prove to dealers that it is easy to 
sell and install shock absorbers, that 
there is money in it, and that the 
market is growing bigger every year. 

For this particular meeting it was 
possible to use a classroom at the 
Shell Training Center in Columbus, 
Ohio. Elsewhere, use is made of such 


64 


facilities as are available, often the 
quarters of Goodyear distributors, 
who supply many Shell dealers with 
TBA merchandise. . 

The Shell shock absorber program 
is a three-way joint undertaking con- 
ducted by Shell, Goodyear and Hou- 
daille-Hershey Corp. Present at the 
Columbus meeting were representa- 
tives of the three companies, although 
the main part of the shock absorber 
presentation was conducted by a 
Houdaille representative, C. A. Hum- 
phreys. 

A group of about 20 Shell dealers, 
all served by Gus Grener, a Goodyear 
distributor in Columbus, were present. 
What follows is taken from the pre- 
sentation by Mr. Humphreys: 

Making Money — Addressing his 
dealer audience, he said: “All you 
folks are here for one good reason— 
you are interested in making money. 

“First, you want to handle an item 


with big coverage—somethjng you 
can sell to just about everybody who 
comes into your station. 

“Second, the item should have a 
long profit margin. 

“Third, it must be something that 
is easy to handle in a service station. 
For example, front end work is prof- 
itable too, but few stations are 
equipped for that type of service. 

“By the end of 1952 there will be 
112,000,000 direct action shock ab- 
sorbers on the road. Since 1907 some 
100 types of shock absorbers have 
been developed, of which only four 
types have attained general use. 
These four were the rotary; the knee- 
action; the lever type; and the direct 
action type. Some of these were not 
only expensive but were difficult to 
install. For example the knee-action 
type cost from $50 to $75, and in- 
stallation was a major shop job. 

Car Design Charnged—‘‘A few years 
ago car manufacturers began to 
adopt a new kind of front suspen- 
sion, consisting of an extremely light 
coil spring and a direct action shock 
absorber. The change was brought 
about for two reasons: 

1. The desire for better riding con- 
trol and a softer “floating” ride. 

2. Coil springs are much less ex- 
pensive than leaf springs. In recent 
years high costs and narrow profit 
margins have forced automobile 
manufacturers to build a less expen- 
sive car. This was accomplished 
largely by lightening the body and 
frame materials, which in turn called 
for a new type of suspension system. 

“So to protect today’s lighter 
frames and bodies, with their lighter 
parts and equipment all around, car 
makers now depend on this new type 
of suspension. The shock absorber 
does more work, and it wears out 
faster. Because it does wear out, and 
because it is so much more vital to 
the modern car, the manufacturers 
have adopted the easily-replaced di- 
rect-action type of shock absorber. 

“Plymouth, Dodge, Chrysler and 
DeSoto have used direct-action shocks 
as original equipment for many 
years; Ford, Mercury and Lincoln put 
them on in 1947 and 1948; Chevrolet 
and Pontiac in 1949. Today, with 
two minor exceptions, all of the new 
cars have direct-action shocks as 
original equipment, which should be 
replaced at 12,000 to 15,000 miles. 
For safety they should be checked 
at 10,000 to 12,000 miles.” 

Shock Absorber Style—All direct- 
action shock absorbers on the mar- 
ket are of the same simple con- 
struction, said Mr. Humphreys, He 
showed an enlarged diagram, indicat- 
ing the dust shield, piston, valves 
and working chamber. He pointed 
out the four different styles depend- 
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ENS of thousands of these handsome metal 
Trico Cabinets now are making money for 
dealers nearly everywhere. 

To get yours, you need invest only in a 
modest, balanced stock of Trico’s new Soft- 
Rubber Wiper Blades and Arms. Send us the 
coupon and we'll have your Jobber show you 
how you can own a Stock Organizer Cabinet 
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The new blades fit ALL FOUR types of 
wiper arms without adaptors. No more fumb- 
ling on the'shield! The Cabinet puts the right 
blade or arm at your finger tips. No more 
fumbling on the shelf. 

Mail the coupon to Trico today! The big 
blade season is just ahead. No obligation. 


Trico Products Corporation, Buffalo 3, N. Y. 
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ing on the method of attaching to 
the car. (See picture above right.) 


“Easiest to install is the double 
ring style,” said Mr. Humphreys. 
“Take off the top and bottom nuts, 
throw the old shock absorber in the 
ash can and put on a new one. After 
you have installed two or three, you 
can do it in five to ten minutes. 

, You don’t have to take the weight 
off the spring, because shocks auto- 
matically adjust themselves to every 
spring position. You can do the job 
on any kind of a lift, over a pit, or 
on the level ground.” 


“Sixty per cent of the market con- 
sists of cars using the bayonet style 
inside of a coil spring. To take off, 
you remove the top nut, take out 
two bolts holding the bottom plate, 
and the shock drops out. You can’t 
disturb the spring or the wheel align- 
ment. 

Easy to Sell—‘It is equally easy to 
sell shocks. The best way to detect 
worn out shocks is to look for leaks. 
Leaks result from wear and pressure 
at the point where the piston rod 
passes through the rubber seal. Worn 
shocks of the direct acting type can- 
not be refilled or repaired—they must 
be replaced. When manufactured they 
are carefully calibrated to deliver an 
exactly prescribed push and pull re- 
sistanee (not necessarily equal) so as 
to work as a unit with the car 
springs. Once this close relationship 
of shock resistance to spring tension 
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ALL DIRECT-ACTION SHOCKS are made in four styles, de- 
pending on method of attaching to car, Shell dealers were told 
at shock absorber clinic sponsored jointly by Shell, Houdaille 


and Goodyear 


SERVICE STATION rack holds a large stock of shock ab- 


sorbers. 


and car weight is destroyed it cannot 
readily be restored in a repair shop. 

“The leaking shock is easiest to 
detect, because it is open to view in 
the process of lubricating a car. The 
hand of the man doing the lube job 
comes within five inches of the shock 
absorber. 

“But there are also other signs of 
bad shock absorbers. Bouncing the 
frame from the rear bumper will 
readily indicate if the shocks are 
working. Watch the cars coming in- 
to your drive for sagging springs. 
Wherever you see a car with a sag 
to one side, you can bet the shocks 
are gone. 

“Look for signs of uneven tire 
wear. When there is no shock ab- 
sorber action, the wheels lift off the 
road, and the resulting continuous 
hammer and pound causes fast tire 
wear. Poor shock absorber action al- 
30 permits the wheels to leave the 
ground upon a sudden application of 
brakes, with a resultant tendency to 
skid. 

“Poor or non-existent shock absorb- 
er action also causes a car to rock 
and sway on curves. Today’s lighter 
car frames are no longer fitted with 
stabilizer bars. Instead this function 
is entrusted to the shock absorbers. 

“Stabilization, good steering, level 
braking and shock absorber control 
go hand-in-hand in accident preven- 
tion.” 


These were given as just a few 


It is on view for Shell dealers at the Shell training 
center at Columbus, Ohio 


reasons for replacement, but there 
are many more. 

Shock absorber servicing is a good 
preventive of other mechanical de- 
fects, training session was told. For 
example an automobile driven 5,000 
to 10,000 miles with a bad shock ab- 
sorber will come up with a ruined coil 
spring in the case of individual sus- 
pension systems used on most of to- 
day’s cars. 


Profits—Turning to the question of 
dealer profit, Mr. Humphreys pointed 
out that a Houdaille standard car- 
ton, containing a pair of shock ab- 
sorbers with all needed rubber bush- 
ings and other fittings, costs the deal- 
er $6.55. The dealer can sell a pair of 
shocks costing him $6.55 for $12.30, 
plus an installation charge of $1 per 
shock, for a total sale of $14.30, leav- 
ing a gross profit of $7.75. 


He reminded his hearers that it is 
easy for a dealer who has tried it a 
few times to change a pair of shocks 
in 15 minutes, and that four out of 
every five cars coming in for lube 
jobs are prospects for shock absorber 
replacement. 

A special service station assort- 
ment in a display carton was shown 
to the dealers. It was explained that 
the special assortment of six cartons, 
each holding a pair of shocks, would 
enable the dealer to take care of 
Fords, Chevrolets and Plymouths, 
comprising most of the replacement 
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For Faster Sales! 


Here's the greatest sure-fire sales story in the tire 

business and it can be exclusively yours with a 

Pennsylvania Franchise. Result of more than two years 

of consistent research, Flexomatic Action, found 

only in the new Aerolux Tire, provides up to 35% CUSHION @ TIRE 
more sidewall flexing area for safer, softer, cooler 

running plus plenty of extra mileage. Get the full dada 

story today for bigger sales tomorrow. It’s another i 
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Hows the filter business? Tou ASK!” 


Bert’s surprised. And naturally! With him business 
is better and better—every day. 


In fact, according to a recent nation-wide survey 
9 out of 10 motorists buy when the dealer shows them 
a dirt-clogged filter. 


And motorists—most of them—buy Purolator 
Micronic* when they’re told and sold the advantages. 


For example, dealers find it always pays to show 
motorists how the Purolator* Micronic element filters 
more dirt faster . . . how it leaves additives in. 


All in all, it all adds up . . . business for dealers— 
business that’s easy to get—easy to hold—thanks to 
Purolator’s powerful, all-around, year-around advertis- 
ing. For every car with an oil filter (any make) can be 
sold two—often more—new Purolator* Micronic 
refills a year; and—every Purolator refill sold means 
the sale of an extra quart of oil. 


So . . . stock your dealers to sell every car that calls. 
Everyone will profit! 


REMEMBER... First, last, and all the time— 
Purolator is No. 1... with everyone! No. 1 in the 
way it’s built. No. 1 in the way it’s backed by 
constant, powerful national advertising. 


PUROLATOR PRODUCTS, INC. 

Rahway, New Jersey, and Toronto, Ontario, Canada 

Factory Branch Offices: Chicago, Detroit, Los Angeles 
*Reg. U.S. Pat. Off. 
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SHOCK PREVIEW—Taking a look at the product, prior to presentation to dealer 

meeting, are left to right: M. O. Sorrells, district sales manager, Shell Oil Co.; H. W. 

Schreiner, in charge of Shell training center; C. A. Humphrey, Houdaille-Hershey Corp., 
George Schiff, representing Gus Grener, Goodyear distributor 


market. On a cost to the dealer of 
$39.30, the gross profit, including in- 
.Stallation labor, is $50. ’ 

On the Houdaille heavy duty line of 
shocks, known as the “Husky” dealers 
were told that they could offer cus- 
tomers 55.5% greater strength with 
more control and longer life, and 
show considerably more profit. The 
“Husky” is a heavy duty, oversize 
unit, said Mr. Humphreys, but it is 
made for passenger cars, and is not 
a truck-type shock absorber. Deal- 
er cost for a pair is $11.94, and the 
sale price is $20.63, plus $2 installa- 
tion, for a total of $22.63, leaving 
a gross profit of $10.69. 

At the conclusion of the session, 
refreshments were served through the 
courtesy of Gus Grener and Hou- 
daille. In a general discussion dur- 
ing this period a number of dealer 
questions were answered. 

Among other things Mr. Hum- 
phreys explained that conversion kits, 
for installing direct-action shocks as 
a replacement for other types, are 
still being manufactured, but that 


FOLLOW UP—At 
close of Shell 
shock absorber clin- 
ic, R. C. Raduege, 
of Goodyear (left) 
listens to sample 
sales talk by J. W. 
Harig, of Houw- 
daille, who makes 
personal calls on 
dealers unable to 
attend the meeting 


dealers might well ignore them. “Cars 
using the old types of shock absorbers 
are fast going off the market,” he 
said. “There were fewer conversion 
kits sold last year than in the previ- 
ous year, and there are still fewer 
being sold this year.” 

Demonstrating Shocks — Dealers 
were also reminded to demonstrate 
shocks by handing one to the cus- 
tomer and letting him make a hand 
test of its resistance to pull. “But 
be sure to hold the unit right side 
up,” he warned, “because the air 
pocket shifts from its position when 
the shock is inverted, and momen- 
tarily prevents proper action.” 

As evidence of dealer interest, one 
man told of a customer who saw his 
doctor about a chronic backache, and 
was advised to get new shock ab- 
sorbers on his car. 

Final word to the dealers assured 
them that another Houdaille man, 
J. W. Harig, would remain in Co- 
lumbus for the succeeding week, per- 
sonally visiting Shell dealers. Since 
it is never possible for all dealers 


in an area to attend any given meet- 
ing, the supplementary program of 
personal visits not only follows up on 
the dealers who appeared at the 
meeting, but gets the story to others 
unable to appear. 


Hose Sales Contest 


Richfield (of California) is in the 
middle of a special Flexrite radiator 
hose sales contest for dealers. Un- 
usual feature of the campaign is the 
variety of merchandise prizes being 
offered ranging from lighters to ma- 
jor electrical appliances. For the pur- 
pose of the campaign, Richfield deal- 
ers have been divided into three 
classes, according to gallonage, and 
minimum quotas of hose sales have 
been set for each class by way of 
qualification for grand prizes. Many 
other prizes are available on a point 
system for dealers who do not qualify 
for grand prizes. 


New Additive Marketed 


Gulf has brought out a new gaso- 
line additive claimed to serve the 
triple purpose of an antifreeze, a 
gum colvent, and a lubricant. In fact 
the name of the new specialty con- 
sists simply of ‘the initials SDL, and 
the can label indicates that these 
letters stand for “solvent-dryer-lubri- 
cant.” 

The label also designates the new 
product as an “All Year Fuel Sys- 
tem Conditioner.” Claims advanced 
for SDL are that it guards against 
corrosion of white metal carburetor 
parts; against formation of rust in 
steel gasoline tanks; against carbure- 
tor icing; that it dissolves gum in 
the carburetor and fuel system and 
helps sticking valves; that it lubri- 
cates top cylinders and valves; and 
finally that it is a fuel system anti- 
freeze. 


Accessory Plant Grows 


Wix Accessories Corp., of Gastonia, 
N. C., has embarked on a consider- 
able expansion of its plant facilities, 
through the acquisition of plant space 
adjacent to its present headquarters. 
The site acquired by Wix includes 
a large, modern brick building for 
manufacturing and warehousing pur- 
poses, with railroad and truck facili- 
ties which will practically double 
present capacity. 


TBA Department Head Named 


E. W. Smith, formerly general sales 
manager at Champlin Refining Co., 
Enid, Okla., has been placed in charge 
of Champlin’s new and expanded TBA 
department. 
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Cooper Dealers can 
paddle their own canoe... 


Whether the sales waters run calm or rough . . . Cooper dealers are well 
able to take care of themselves. Cooper sees to that! 


Cooper sees that its dealers have a close and personal contact with top 
management direct. Competitive conditions can be more quickly and 
effectively met. Cooper sees that its dealers have a protected market 
with plenty of room to expand and grow. No company-owned stores to 
compete against, no multiple dealer distribution, no pet house accounts 
to take away the business. 


And Cooper sees that there is plenty of merchandising support to help 
dealers sell and sell—including a value-packed tire line that's backed by 
a double service guarantee! Cooper gives its dealers both the strength 
and the means to take care of themselves. That’s why dealers go ahead 
when they go Cooper. 








Ask about a Cooper Franchise today! 


The future is brighter when you go Cooper. And all 
we ask is the opportunity to prove our case. Let us 
show you facts and figures. Let us show you the names 
of other dealers like yourself who are making real 
money with a Cooper franchise. Write us today—no 
obligation, of course. 


Cooper 


TIRE &2 RUBBER COMPANY 
Factories at Findlay, Ohio 


TIRES © TUBES © BATTERIES © ACCESSORIES * REPAIR MATERIALS 
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Statements Carry Ad Message 


Atlas tires and batteries get a spe- 
cial plug in Esso Standard’s West 
Virginia division, which mails month- 
ly statements to credit purchasers 
with a special TBA message imprint- 
ed in red across the face of each 
statement. Copy calls attention to 
the time payment facilities available 
to Esso credit card holders. 


Canadian TBA Meeting Delayed 


The Canadian section of the Oil 
Industry TBA group has found it 
necessary to postpone the one-day 
conference originally set for Thurs- 
day, Sept. 25, in Toronto. Because 
of a conflict, the date has been moved 
along to Friday, Oct. 3, but the con- 
vention still will be held at the Royal 
York hotel in Toronto, according to 
Ralph K. Schantz, Supertest Petrole- 
um Limited, London, Ontario. 


TBA Convention Set in West 


W. J. Matson, Tide Water Asso- 
ciated Oil Co., San Francisco, and 
chairman of the West Coast division 
of the Oil Industry TBA group, is 


letting everybody know a long way 
in advance that the 1953 Pacific 
Coast TBA convention will be held 
on Feb. 24, at the Whitcomb Hotel, 
in San Francisco. 

The West Coast committee thought 
it advisable to establish the time and 
place now, so that all interested par- 
ties can plan to attend. The meeting 
date is two days before the opening 
of the Pacific Automotive Show at 
San Francisco’s Civic Auditorium. 
Reservations should be sent to How- 
ard C. Logan, General Petroleum 
Corp., 417 Montgomery St., San Fran- 
cisco. 


Littelfuse Changes Personnel 


, 





PREMIUM PRIZES for your customers! 
BIGGER PROFITS tor YOU! 


Here’s that extra incentive to make 
your salesmen . . . and your dealers 
. .. step out and sell Warner Radi- 
ator Products as never before! 


Take a look at this sensational 
offer—your customers will receive, 
directly from you, with our compli- 
ments, one complete set of this fa- 
mous EKCO kitchenware with 
every three dozen cans of Warner 
Radiator Products that they buy— 
in any combination—from now un- 
til September 30th! 


A complete 8-piece EKCO kitchenware set for 
every three dozen cans—in any combination! 


HERE'S THE SET THAT'LL 
SEND SALES SOARING! 
This sparkling EKCO "1400" eight-piece 

gift set. Useful, beautiful! 

Basting Spoon Small Turner 
Mixing Spoon Icing Spatula 
Cake Turner 24” Tea Strainer 
2-Tine Fork 7-Piece Wall Rack 


© Hang-up style, triple dipped enameled wood 
hondies . . . RED with WHITE stripe. 


© Sparkling finish —heavily nickel plated 





sales territory is Utah and West, you'll be able to 
offer your customers a SPECIAL GIFT PRIZE of a CHEFMAS- 
TER Spice Rack instead of the offer described above. For 
full details, write, wire or phone O. C. Foster, inc., 1330 

Grand Avenue, Los Angeles. 











promotional material to: 


WARNER-PATTERSON COMPANY, 920 S. Michigan Ave., Chicago 5, Illinois 


Warner-Patterson Company of Canada, Limited, 191 Queen Street East, Toronto 
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Bob Abbott 


The Littelfuse, Inc., advertising 
agency, Burton Browne, of Chicago, 
has acquired the services of Bob 
Abbott, who has been advertising 
manager and assistant sales manager 
of Littelfuse for the past eight years. 
He will continue to handle the ad- 
vertising and merchandising of Littel- 
fuse as account executive, and at 
the same time will be co-ordinator 
of the agency creative departments. 
Herb Cornelius becomes assistant 
sales manager at Littelfuse. 


Herb Cornelius 


Hazeltine Joins Tungsol 

The former as- 
sistant merchan- 
dise manager of 
Atlas Supply Co., 
Edward G. Hazel- 
tine, is now with 
Tung-Sol Elec- 
tric Inc., Newark, 
N. J., as sales 
manager of Tung- 
Sol TBA lamp 
sales. George W. 
McKeown is gen- 
eral sales mana- 
ger of Tung-Sol 
Electric. 


Mr. Hazeltine 


Joins Hollingshead 

A newcomer to Hollingshead Corp. 
is Philip Jones, who is now assist- 
ant director of sales and merchandis- 
ing. He has been with Montgomery 
Ward for the past 20 years in a num- 
ber of sales and administrative posts. 
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The invitation to refresh 
is a profit-builder for you 


Coca-Cola advertising on your service station place to trade. At the same time, you'll be tying 











invites people to pause and be refreshed. More up with all Coca-Cola advertising and the tremen- 
than that— it is a friendly invitation to come in dous consumer demand it has built up. 
for gasoline and oil and everything you carry. 


a If you’re interested in your cash register, I 
You see, a survey of 15,597 customers at service can help you “fill ’er up.” We checked what 


stations showed that Coca-Cola is second only to -- 15,597 customers did at service stations. 

‘ ‘ P ‘ = As a result, we have some answers that 
gasoline as an item that brings people in. You can . will answer your need for more business. 
take advantage of this fact by using Coca-Cola 


advertising to identify your station as a refreshing Gf Qn, - Ob Aakeiman, 


Berra + 








“COKE” 16 A REGISTERED TRADE-MARK 


73 


SEPTEMBER 3, 1952 





TIRES-BATTERIES-ACCESSORIES 





BATTERY CHARGERS may be plugged into handy outlets fitted on all pallet racks, so that batteries need never be moved by hand 


until the day they are shipped 


Shaving Battery Storage Costs 


READY FOR CHARGING—After cartons are removed and connectors hooked up, the 


whole pallet load is spotted on a rack and connected to a charger 


By NPN Staff Writer 


One of the largest wholesale stocks 
of storage batteries in the petroleum 
industry is maintained by Standard 
of Ohio at its Cleveland warehouse. 
From this one central point, batteries 
for the company’s entire marketing 
area, which is the state of Ohio, are 
shipped daily. 

Two objectives, not necessarily re- 
lated, have inspired some of the meth- 
ods now in use. 

First, to lower the handling costs 
of the considerable tonnage of bat- 
teries going in and out every day, a 
plan was adopted about a year ago 
of having the two battery plants 
which supply Sohio with Atlas brand 
batteries load all shipments onto pal- 
lets at the factory. 

Second, to cut down unfounded 
claims for battery guarantee adjust- 
ments, a system of inspecting and 
recharging is followed which has 
worked out well in practice. This 
has been supplemented by the sea- 
sonal use of public cold storage ware- 
house space for a portion of the bat- 
tery stock. 

Labor Costs Sliced— The orginal 
pallet loading of batteries at the bat- 
tery factory is not disturbed 
throughout all the phases of shipment 
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Globe-Union Grids 


Help make your customers “Battery happy” 





ae “NONSPILL” safety vents 
; prevent acid spilling over 


—protect adjacent vehicle 
parts. | FLEXIBLE, rubber. 
ted posts ab- 
sorb shock, prevent 
bottery leakage 
and snapping of 
terminals. 
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Ne (D GLOBE-UNION GRID features 
xX ~< combine to assure longer 
; capacity. They are cast from 
pure, laboratory-checked lead 
and are scientifically alloyed 
with antimony for rugged 
durability. V-shaped interlocking construction 
holds active material more securely. Pebble 
coating of grid bars provides a stronger bond 
with the super-active oxides. Life-lengthening 
balance is built in by giving extra thickness 
to the positive grids. Corrosion is minimized 
because virtually al! of the grid is covered 
with active material. The fougher, stronger 
Globe-Union grid maintains a uniform flow of 
current through the mass of active oxides. 


sr 

\ 

| plate life and high battery 
— 


7 


b 


HIGH - POROSITY sepa- 
rators permit quick 
If it’s engineered and made release of power. 


by Globe Union—it's RIGHT 
CHEMICALLY SET 


FROM THE A Kf 
plates promote more 


power, prolong bat- 
Globe-Union builds quolity batteries for 9 
original equipment and for mass mer- ' tery performance. 
chandising under the trode nomes of . 
GLOBE SPINNING POWER and leading 
private brands. 


GLOBE-UNION INC. MILWAUKEE 1, WISCONSIN 


Battery Production Plants At: ATLANTA, GA. © BOSTON, MASS. © CINCINNATI, O. © DALLAS, TEXAS © EMPORIA, KANS. ® HASTINGS-ON-HUDSON, 
N. ¥. © LOS ANGELES, CALIF. © MEMPHIS, TENN. © MINERAL RIDGE. O. © OREGON CITY, ORE. © PHILADELPHIA, PA. © REIDSVILLE, N. C. 
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hermol 
helps you 


get your share 
of the big market 
for fan belts 
relate Mcole loli) mm aleyy-¥. 


When you make Thermoid your source of supply for fan belts and 
radiator hose, you have the advantage of top-quality merchan- 
dise backed by the kind of sales help that produces results. Yes, 
only Thermoid can give you these advantages: 


@ An aggressive source of sales helps and merchandising ideas. 


@ A source of supply that is large enough to handle any produc- 
tion requirements; small enough to assure close, personal 
supervision of all accounts. 


@ Thermoid guarantees top-quality—under your own brand 
name if you desire. 


Thermoid Fan Belts are pre-stretched! This eliminates costly 
come-backs for adjustments . .. means lasting fit ... longer, more 
dependable service. 


What’s more, the Thermoid Line is arranged to provide maximum 
coverage with a minimum of fan belt inventory. 


Thermoid Redi-Curv Hose is the finest universal radiator hose 
available. Its patented, spring-wire construction makes installation 
easy, even in tight places ... means a minimum inventory takes 
care of a wide range of applications. 


Thermoid gives you sales help all along the way... helps you 
build and broaden your base of aggressive dealer salesmanship 
...helps you get your share of the big market for fan belts 
and radiator hose. 


Give your dealers an exclusive quality line. Write now and find out 
how Thermoid can help you sell more fan belts and radiator hose. 


ermol 


Fan Belts, Radiator Hose, Heater Hose 
Brake Linings o Clutch Facings 
Hydraulic Brake Parts and Fluid 


Thermoid Company ® Special Sales Division * Trenton, N. J. 


TBA 





in full truck loads, unloading at the 
Sohio warehouse door, and stacking 
on pallet racks. The biggest savings 
in labor occur at two points in the 
handling of incoming battery ship- 
ments. 

Trucks arrive daily from the bat- 
tery plants. Each truck load consists 
of 500 batteries, stacked 20 batteries 
to a pallet. A uniform 40 x 44 double 
faced wood pallet is used, because 
that size has been found just right to 
hold 20 batteries of any of the sizes 
in the Atlas line. 

When an incoming truck backs up 
to the loading dock, a fork lift truck 
picks up the pallets from the truck 
bed and transfers them to pallet 
racks. The two transfers involved— 
first, to unload the batteries from the 
truck; and second, to place the bat- 
teries on shelves in the stockroom— 
were originally both manual opera- 
tions. It is at these two points where 
the greatest amount of time has been 
saved. 

To unload and store a 500-battery 
truck load once took a four-man crew 
about five hours, or a total of 20 
man-hours. The first improvement 
was the use of pallets inside the 
warehouse only, which cut the job 
down to where a 3-man crew, plus a 
fork lift truck, completed the job in 
three hours, for a total of nine man- 
hours. The final change, to the 
practice now used of starting clear 
back at the factory with pallets, 
makes it possible for one man with 
a lift truck, to move 500 batteries 
(25 pallet loads) from truck bed to 
pallet racks in half an hour. 

These labor saving results speak 
for themselves. 

Watching Battery Condition—The 
second objective, to cut down on 
claims for adjustment under battery 
guarantees, involves first of all a 
policy of maintaining only one central 
warehouse stock of batteries, where 
proper care of the battery inventory 
can be closely supervised. The steps 
needed to keep warehouse stocks of 
storage batteries in good condition are 
simple and well known, and can be 
practiced anywhere. Standard of 
Ohio’s problem, like that of the rest 
of the oil industry, was to enforce 
these recognized practices. 

Since the tendency for field ware- 
houses is to agree in principle with 
the need for continuous checking of 
battery stocks, but to vary widely 
in the practice of those principles, 
Standard of Ohio came around to the 
single warehouse idea. The central 
warehouse is close to the home office, 
and it is easy for the operations de- 
partment to watch what goes on. 

The simple requirement for keep- 
ing battery stocks fresh is periodic 
checking of the state of charge, and 
recharging as the need is indicated. 
About 30%, on the average, of the 


NATIONAL PETROLEUM NEWS 








Wp e Dad, lin COLD on wf 
Geling Dayton Thorobreds 


. earner on 
My dad, Julius, got his Dayton franchise Dayton Distributor 

nearly 20 years ago,” reports Bernie Ceazan, distributor 
for Dayton Thorobred Tires in Los Angeles, San Francisco, 
and San Diego, “and that marked the beginning of a 
tremendous growth in his business. It didn’t take me long, 
after joining his company, to learn why, either. You see, 
we do an exclusive wholesale business, and Dayton’s 
complete line of Thorobred truck and passenger car tires 
has been a big factor in helping us build and retain a large, 
successful dealer organization. Dayton tires have always 
been a favorite of leading truck operators — and discrim- 
inating passenger car owners, too — because of their top 
quality, longer life and greater safety. Believe me — like 
dad, I’m sold on selling Dayton Thorobreds!” 








Dayton 
Thorobred 


FOR “PLUS” 
DAYTON DISTRIBUTORS APPRECIATE AND VALUE 
the Dayton Franchise and the Dayton complete line of Thorobreds 
because (1) they guarantee them top-quality products, backed 
by Dayton’s reputation for customer satisfaction, and (2) they're 
fortified with a progressive merchandising program which in- 
cludes the most liberal local cooperative ad plan in the industry, 
trade journal and national advertising, specialized promotions, 
point-of-sale tools, direct mail, etc. Investigate the profit-possibil- 
ities of a Dayton Franchise today by writing to Dayton Rubber 
Company, Dayton 1, Ohio. 


Hayton Rubber 


A COMPLETE LINE OF PASSENGER AND TRUCK TIRES—EVERY ONE A THOROBRED! 
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COLD STORAGE for batteries. This is the stock of batteries in the Sheriff Cold Storage Co. warehouse at Cleveland, maintained by 
Standard of Ohio as a reserve for its central TBA warehouse. A constant temperature of 29-30 deg F. is maintained and no boost 


charging is required 








PALLET LOADING begins at the factory, where these Atlas batteries, 20 to a 
paHet, are loaded onto a truck bed, for shipment to the Standard of Ohio warehouse 
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batteries coming into the Standard of 
Ohio warehouse, will remain long 
enough to require one or more booster 
charges. 


Cold Storage—About 70% of the 
warehouse stock of batteries never 
needs to be hooked up to the charg- 
ing lines, because incoming shipments 
from the factory are geared as close- 
ly as possible to the flow of dealer 
orders. The exception to this is the big 
build-up of battery stocks in the fall, to 
meet the peak season demand. When 
a larger than normal reserve invento- 
ry must be held in stock, full truck- 
loads from the factory are diverted 
to the plant of the Sheriff Cold Stor- 
age Co. in Cleveland. 

In the cold storage warehouse, bat- 
teries are also handled in and out 
on pallets. The warehouse maintains 
a constant temperature for the bat- 
teries of 29-30 deg. F, which retards 
self-discharge. A large portion of the 
cold storage battery inventory moves 
out after about 60 days, and ex- 
perience has shown that self-discharge 
within the average storage period, 
under the low temperatures main- 
tained, is so small that no booster 
charging is required. Moreover, for 
any lots of batteries which may re- 
main in cold storage for longer 
periods, the trouble and expense of 
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ees + Conforms 
to Standards 
... Suitable 


for All Pumps 


In cooperation with the Gas Pump Manufacturers Association, 
and in the interests of standardization in the gas pump field, 
Delco has developed a standard motor suitable for all service 
station pumps. 


This motor is 1/3 h.p., single phase, designed and constructed 
to withstand the rigorous conditions encountered in gas pump 
operation in all climates at all seasons. It conforms to Delco’s 
own high standards of precision manufacture and dependable 
service. Any of the Delco offices listed below will gladly 
supply details. 


Division of General Motors Corporation, Dayton, Ohio 
CLEVELAND =~ ‘DALLAS - DETROIT - NARTFORD - PMILADELPMA - ST. LOUIS + SAN FRANCICD 
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A reputation for dependability born 100 million batteries ago 


Fifty years and 100 million batteries ago, Willards started to prove their dependability. 
They were first used to put the spark of life into chattering telegraph systems. Train 
lighting and railway signal systems depended on them, too. 


Willard dependability, proved in those early days, was put to good use by pioneers in 
the automotive industry. First, Willard batteries powered the sedate all-electric auto. 
And when the gas powered horseless carriage came into its own, manufacturers picked 
Willard to provide safe, clean, efficient lighting. Then, at the birth of the electric starter, 
Willard helped to put the crank out of business. 


Some of those early Willard customers are stil] in business, and they still use Willard 
batteries as original equipment. Year after year Willard supplied more manufacturers for 
original equipment than any other battery maker...and will again in 1952. Willard de- 
pendability is recognized by car owners, too. National surveys show that more car owners 
prefer Willard than any other brand. For dependable power in any weather see your 
Willard Dealer soon . . . look for his name in the yellow pages of your phone directory. 


WILLARD STORAGE BATTERY COMPANY 
Factories in: Cleveland « Los Angeles * Dallas « Memphis * Portland « Allentown * Toronto 





Famous Firsts pioneered by Willard during its first 50 years . . . 1902 Sparking 
Batteries for ignition systems. 1906 One-piece rubber containers. 1908 Electric lights for avto- 
mobiles. 1909 Batteries for Electric Starters. 1913 First Battery Service Station. 1917 Thread 
Rubber Insulation and Non-Spill Aircraft Batteries. 1918 Charged Bone Dry Batteries. 1921 Radio 
Storage Batteries. 1930 The Willard 110.’ 1934 Low Discharge Batteries. 1938 Willard “’Safety-Fill.”’ 
1941 Electrical Check, Plastic Batteries, Charge Preserver. 1949 Greater starting power and Metalex 
Grids for protection against overcharging. 1951-52 New, more powerful, popular priced batteries. 
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boost charging during that period is 
entirely eliminated. A single boost 
charge when the batteries are re- 
moved from cold storage is all that 
is needed. 

One lot of batteries which remained 
in the cold storage inventory for a 
period of six months, when removed 
was found to have gravity readings 
of 1240, indicating a gravity loss 
about equal to 30 to 60 days self dis- 
charge at normal temperature, or no 
more than could be restored by a 
booster charge. 

It has been found that self dis- 


SPOT CHECKS of 
a few batteries on 
each pallet are 
enough to indicate 
whether the pallet 
load needs a boost- 
er charge. August 
Scherler marks the 
battery cartons 
with a crayon date 
at the time of each 
check 


ONE MAN OPERATION—Clifford Brooks, at Standard of Ohio warehouses, can take 
off 500 batteries, all loaded at the factory on pallets, and move the loaded pallets to 
pallet racks in half an hour 


charge can be slowed to an almost 
imperceptible rate, by reducing the 
cold storage temperature to zero. The 
extreme low temperature has been 
found impractical, however, because 
of damage to cartons caused by the 
heavy condensation which occurs when 
the batteries are brought back to 
normal temperatures. 


Spot Checking—For the 70% of 
the batteries which are shipped out 
to dealers from the central TBA ware. 
house before enough self-discharge 
has taken place to warrant booster 
charging, a system of spot checking 
a few batteries on each pallet begins 
with the arrival of a factory ship- 
ment. Thereafter, at intervals of 
about 10 days, further spot checks 
are made, either with the hydrometer 
or with the voltmeter. 


Naturally the spot checking locates 
that 30% of the battery stock in need 
of booster charging. All the battery 
pallet racks have been wired with 
charging lines terminating in con- 
veniently located outlets. Battery 
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chargers stand on the floor beneath 
the racks. They are portable, and 
can be moved about from one rack 
to another as needed. 

Adjustment Claims Cut— Thus a 
constant process of checking and 
charging insures that only fully 





charged batteries are shipped out to 
service stations. While the batteries 
still have to get past the hurdle of 
storage at the station until sold and 
installed in a customer’s car, the 
certainty of fully charged delivery 
from the warehouse puts Sohio’s TBA 
department on firm ground in han- 
dling adjustment claims. In the year 
in which the present system has been 
operating, other steps have been em- 
ployed to reduce battery adjustment 
claims. It is not the purpose to ex- 
plore here the TBA department's en- 
tire program on battery adjustments. 
It is enough to point out that battery 
adjustment claims have been material- 
ly lessened, as a result of all of the 
measures adopted, of which the ware- 
housing practices form a part. 

Manager of the TBA warehouse is 
Harold Becker, while the battery sec- 
tion is under the direct supervision of 
foreman Joseph Berger. Warehous- 
ing practices are developed under the 
_general direction of the sales opera- 
tions department, headed by Dean 
Henderson, manager. 


Z2-5| OIL DISPENSER » NEW-TIMESAVING 


62 © Speeds Service 
e Avoids Waste 
Quart cans rest in dispenser, are 
punctured by light pressure on 
handle-lever only after in place 
in oil filler pipe...no spillage. 
Two cutting blades assure quick, 
complete drainage... fast, no 
waste. Rests without support in 
oil filler pipe... frees attendant 
for other duties. 
Clip this ad. Ask your jobber 
about it, or write for name of 
jobber in your area. 


STANLEY D. BOWLES CO. 


1910 S. Lamar St. © Dallas, Texas 
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(AAR reports over 10 million car breakdowns 
| caused by battery trouble in one year! 





DON'T LET THIS HAPPEN TO YOU 


GET THE NEW WILLARD 
5-minute Battery Condition Test 


vlts Free! +Its Fast! +Tts Accurate ! 


Becrery Charge and parka Nelacnry eiparce hee aches edger pte 


Terduie hows. sexe Switend Suaclertas eee ee te or eae cate 
shew you dhe exact condiien of each See your Wi r 


benery  Sumumgs 
bante: 


Ads Urge Public to Ask Battery Check 


One storage battery manufacturer, 
Willard, is alloting a portion of paid 
space in its fall advertising campaign 
to selling the public on the idea of 
getting a battery condition test. The 
first ad appears in the Saturday 
Evening Post issue of Sept. 6. 

Ads in other publications will fol- 
low, and concurrently Willard will 
conduct a strong drive to see that 
every dealer who handles Willard bat- 
teries is equipped to give regular 
battery condition tests to the car 
owning public. 

Copy urges the value of a battery 
checkup by means of the “Willard 
Battery Charge and Condition Tester” 
and also suggests that a recharge 
may be helpful. 

The opening ad also announces the 
adoption by Willard of Western 
Union’s “Operator 25” service for 
putting customers in touch with local 
Willard dealers. 

Want Motorist to Ask—The ob- 


jective of the campaign is identical 
with that of the Assn. of American 
Battery Manufacturers, which seeks 
through the medium of publicity re- 
leases to persuade car owners to take 
the initiative in asking for a battery 
condition test, rather than rely on 
the service station operator to sug- 
gest a test. 

Many oil marketing companies in 
recent years have conducted internal 
educational campaigns aimed at deal- 
ers, in an effort to show them how 
battery testing prevents battery ad- 
justment claims, and at the same 
time helps to sell more batteries at 
the service station. There has also 
been a limited amount of oil company 
advertising directed at the consumer, 
urging him to have his battery tested. 

The current Willard campaign is 
aimed at cutting down battery fail- 
ures “on the road” and at the same 
time reducing unwarranted adjust- 
ment claims. The latter have been 
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a source of needless expense both to 
oil companies and to battery makers. 


Battery Checking Campaign 


The September publicity release of 
the Assn. of American Battery Man- 
ufacturers, directed to the consum- 
ing public via press wire services 
again urges motorist to take the ini- 
tiative in asking for a battery test 
at the service station. 

In part, the release has this to say: 

“Efficient service stations make it 
a practice to test the batteries of 
their customers regularly,” said R. 
L. Sommerville (Exide), president of 
the association, “but many overlook 
that simple but important item of 
service unless they are reminded. Ask- 
ing for a complete test and getting 
a recharge or replacing with a new 
battery when nece-sary are always 
more economical than waiting for a 
breakdown and facing the added cost 
of towing, loss of time and incon- 
venience.” 

“The last miles in a battery, just 
as the last miles in a tire, can be 
costly,” he said. 

In a second release directed to 
trade journals, the battery associa- 
tion points to surveys showing that 
out of every 10 batteries tected, four 
need recharging and one needs re- 
placing. 


Mr. McCrory Mr. Miller 


Manage Truck, Farm Tire Sales 


C. J. McCrory is the new truck 
tire sales manager at Firestone; and 
Cc. R. Miller succeeds Mr. McCrory 
as manager of farm tire sales. 


New Oil Filter Kit 


A low-price oil filter package for 
Chevrolets has been put on the mar- 
ket by Fram. Because it needs only 
one fitting to install, Fram claims 
that installation is foolproof, and 
can be done in 12 to 15 minutes. 
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TBA NEWS 


Skelly Executive Joined 
Company as Ball Player . . . 
Knows the Value of Teamwork 


Jess Knowles Tells How Cooperation 
Between Supplier and His Company 


Helps Boost Tire Sales 


Twenty-five years ago Jess Knowles 
joined Skelly Oil Company as a 
pitcher for the company’s baseball 
team that met all-comers through- 
out the Midwest. Today as Skelly’s 
vice-president-in-charge-of-market- 
ing and a member of the board of 
directors, he still appreciates the 
value of teamplay whether it be in 
baseball or selling. 

Says this hard-hitting, enterpris- 
ing sales executive, “In our TBA 
program we realize that the mer- 
chandising support and cooperation 
of our supplying companies can be 
of great value to us. Our tire sup- 
plier, the Hood Rubber Company, 
for instance, has given us outstand- 
ing assistance in the form of sales 
training programs for our dealers 
and operators and in timely mer- 
chandising programs. We attribute 
a great deal of the growth of our 
tire business to this teamwork.” 
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JESS KNOWLES, SKELLY’S vice-president-in-charge-of-marketing 


and a director of the com 


ny, has also served as division manager 


and retail sales manager of this leading oil company that operates in 
18 Midwestern States. With Skelly 25 years on last St. Patrick’s Day, 


March 17, Mr. Knowles is recogni 


as one of the oil industry's 


pioneer TBA marketers. An all around sportsman, likes hunting, 
fishing, and golfing. 


Offer Complete Program. Many lead- 
ing petroleum marketers ... such 
as Skelly Oil Company . . . have 
discovered the value of Hood’s mer- 
chandising assistance in expanding 
their TBA sales and profits. This 
consists of traffic-building, sales- 
making seasonal promotions; a 
year-round advertising and sales 
promotion program that is tailor- 
made to the company’s marketing 
policies; and a well-rounded sales 
training plan for all levels of the 
company’s sales force. 

Territories Protected. Hood affords 
oil companies their own, exclusive 
tire line on a protected territory 
basis. This combines the advantages 
of private brands with the public 
recognition and acceptance that 
goes with the 60 year old Hood 
name. In addition to this merchan- 
dising and marketing teamwork, 
Hood offers two other important 


advantages: 1... Quality of prod- 
uct that is backed by the tire indus- 
try’s foremost research and manu- 
facturing facilities, and, 2...A 
complete line of passenger car, truck 
and farm tires. 

Write For Details. For complete de- 
tails on how you can have a tailor- 
made tire program that is backed 
by outstanding merchandising 
teamwork write Dept. NH-9, Hood 
Rubber Company, Petroleum Mar- 
keting Division, a Division of The 
B. F. Goodrich Company, Akron, O. 
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TBA Man in New Post 


S. J. Heidemann is leaving his 
post as head of the Atlantic Refining 
Co. TBA department, to go with Lee 
Tire & Rubber Co. of Conshohocken, 
Pa. So far, Lee Tire has not issued 
an official announcement defining 
Mr. Heidemann’s new responsibilities, 
but it is thought probable they will 
concern sales through petroleum chan- 
nels. Atlantic Refining handled the 
Lee tire for many years until the 
recent switch to a sales commission 


arrangement with Firestone and 
Goodyear. Lee tires are in the TBA 
line of Phillips Petroleum and Signal 
Oil Co., as well as a number of oil 
jobbers. 

Successor to Mr. Heidemann is R. 
T. Mulholland, ‘who has been in At- 
lantic’s sales department. 


Charger Is Arc Welder Too 


A combination arc welder and bat- 
tery charger has been put on the 
market by Mid-States Welding Manu- 


Car manufacturers 
KNow lamps - and 
moct of them 
Quip with Tund-Sol 


WHAT BETTER ENDORSE- 
MENT OF TUNG-SOL FOR 
REPLACEMENT USE? 


You couldn't ask better proof that Tung-Sol 
lamps are the best for replacement use, too. 


Don't forget that every car and truck that 
comes into your place is good for an average of 


$1.50 a year in replacement lamp sales. 


(The 


total lamp replacement market is $72 million a 


year. Get your share.) 


Tung-Sol gives you a complete line for 
every car on the road -— including the new line 
of real tough 12-16 volt lamps for trucks 


and buses. 


Make double profit on lamps by 
installing them when doing other work, 
so you can charge for labor as well 


as lamps. 


P.S. Over 13,000,000 cars have 
been factory—equipped with Tung-Sol 


signal flashers. 
for replacement work. 


Order a supply 


Tng5ol 


AUTO LAMPS 


TUNG-SOL ELECTRIC INC., NEWARK 4, N. J. 


Sales Offices: Atlanta, Chicago, Culver City, Dallas, Denver, Detroit, Newark, Philadelphia 








TUNG-~SOL makes: Ali-Gloss Sealed Beam Lamps, Miniature Lamps, Signal 
Flashers, Picture Tubes, Radio, TV and Special Purpose Electron Tybes 











facturing Co., of Chicago. It is a 
slow charger only, with a battery 
charging rate of six amperes. 


Mr. Endsley Mr. McBride 


New Service Manager 


Pennsylvania Rubber Co., Mans- 
field, Ohio, has a new service man- 
ager, J. D. Endsley, formerly serv- 
ice manager for the company’s Pa- 
cific Coast division. He succeeds B. 
G. Treece, who has resigned to enter 
business for himself, possibly in part- 
nership with his brother in a Penn- 
sylvania dealership in Rome, Ga. 


Pennsylvania Rubber also has made 
James J. McBride manager of the 
Pennsylvania Tire Acceptance Corp., 
through which the company handles 
financing and supervision of instal- 
ment tire sales for dealers. 


New Tire Bead Expander 


A new tire tool for use with tube- 
less tires is the bead expander de- 
veloped by Bishman Manufacturing 
Co., Osseo, Minn. It compresses the 
crown of the tire with a double ac- 
tion that expands the beads evenly 
during the inflation process. 


Another new Bishman product is 
Rub-Er-Slide, which as its name im- 
plies, is a tire and tube lubricant. It 
was originally developed for use with 
the company’s power tire changer, 
but is now being packaged for gen- 
eral distribution. 
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Seiberling Promotes Johnson 


Walter x ¥ 
Johnson will be- 
come assistant 
general sales 
manager at Sei- 
berling on Sep- 
tember 15th. He 
has been with 
the company for 
25 years, starting 
as a salesman in 
Arkansas, and 
serving as dis- 
trict manager at 
Buffalo, Boston 
and Atlanta. 


Gumout Names Pearce 


The Gumout 
Division of Penn- 
sylvania Refining 
Co., Cleveland, 
has appointed S. 
A. Pearce to han- 
dle sales contacts 
with major oil 
company TBA 
departments and 
with oil jobbers. 
He will promote 
the sale of the 
“on - the - engine 
carburetor. clean- 
er.” Mr. Pearce had an extensive pe- 
troleum background prior to his as- 
sociation with Pennsylvania in 1941. 
He was at one time a branch man- 
ager for Sherwood Petroleum Co., a 
Sinclair affiliate in Baltimore, and 
before that an assistant bulk plant 
manager for Shell. He is a native 
of Aurora, Ill, and a graduate of 
the University of Illinois. 


Mr. Pearce 


Cold Weather Battery 


Grant Storage Battery Co., Minne- 
apolis, has brought out a battery 
designed especially for cold weather 
starting. A new plate material is said 
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to give greater starting voltage, as 
well as less self-discharge. The Polar 
King, as it has been named, is de- 
signed for normal operation in 40- 
below-zero weather. 


Tire Trade-in Drive 


The Fisk Division of U. S. Rubber 
is putting on an unusual trade-in 
campaign for the end of the summer 
season. For the duration of the cam- 
paign, Fisk distributors will exchange 


AUGLYDE™ 


RUBBER LUBRICANT 





This triple-purpose, 
industry-approved 
product comes in one 
and five gallon cans; also 
8-oz. refillable applica- 
tors. Order from 

your jobber. 


an AMERICAN GREASE STICK CO. 
AG. MUSKEGON, MICHIGAN 





a fully guaranteed Bulova watch for 
every set of used tires traded in on 
a set of new Saft-Flights or Fisk 
Air-Borne tires. 

A company announcement says 
“This dramatic new gimmick in mer- 
chandising is the baby of Jim Tully, 
merchandising manager for Fisk-Gil- 
lette, and was made possible by a 
central buying arrangement on Bul- 
ova watches. For the time being at 
least, the Fisk Sleeptime Boy trade 
mark will be Fisk-Bulova Time to 
Retire.” 
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Cadillac Adopts New API Motor Oil Classification 


By NPN Staff Writer 
Tangible evidence of automobile 
manufacturers’ acceptance and adop- 
tion of API’s new motor oil classifica- 
tions and service designations (see 
NPN Aug. 13, p. 66) will be found 
in the 1953 Cadillac owners manual. 
Cadillac motor oi] recommendation 
referring to new API classification 


POSITHVE 
SELF-PRIMING 


spells out the use of SAE 5W oils in 
northern sections of the country where 
below-zero temperatures are encount- 
ered. Partial text of Cadillac owners 
manual recommendation states: 
“SAE 5W oils, which combine the 
low temperature easy starting char- 
acteristics of 5W with the perform- 
ance characteristics of high quality 





Interested in cutting pump equipment costs 30 
to 50%? Here’s your answer—the Gilbarco Roto-Prime Centrifugal, 
the versatile pump for more than one job. Because it handles 
liquid, air and vapor, Roto-Prime serves in both transferring and 
loading. No priming required because this pump automatically 
evacuates any air or vapot present in the line either at the start, 
finish or during the run. Simple construction cuts down servicing 
headaches and maintenance bills. And Roto-Prime’s careful engi- 
neering assures quality performance and longer, more efficient 


pump life. 


A complete centrifugal pump unit — base, electric motor, coup- 
ling, and mechanical seal. For the complete story on Gilbarco 


Roto-Prime Pumps, write today. 








































10W at the higher engine operating 
temperatures, are intended for use 
under all operating conditions and 
under all atmospheric temperatures 
that may be encountered when below 
zero temperatures may be expected. 
They should be used not only at the 
lower temperatures (—10° F or low- 
er), but may be retained in the crank- 
case for use during the warmer days 
that occur during the winter season. 
These SAE 5W oils are generally 
identified as designed ‘For Service 
MSs’.” 

It is understood that H. C. Mougey 
of General Motors has made similar 
recommendations for use in the GM 
organization, and that the subject of 
the GM recommendations will be dis- 
cussed at the API Lube Committee’s 
business meeting in Atlantic City 
Sept. 10. 


Possible Lube Dispute—Another de- 
velopment which is expected to come 
up for discussion is Oldsmobile’s re- 
cent recommendation that the follow- 
ing lubricants be used to lubricate 
Oldsmobile steering gear: “Shell 
Retinax ‘A’, Sinclair Litholine and 
Texas Co. Marfak ‘0’.” In a bulletin 
sent to Oldsmobile dealers, it is point- 
ed out that United Motors Service Di- 
vision has discontinued merchandising 
Saginaw All-Seasons Steering Gear 
Lubricant GM specification (GM4673- 
M), and that the aforementioned 
lubricants be used for refills or make- 
up. Bulletin adds that there may be 
other brands with which Oldsmobile 
is not familiar which meet specifica- 
tion GM4673-M and that these may. 
be used. 

Point of contention at API meet- 
ing—if the subject comes up—will be 
that for years API Lube Committee 
has opposed just such brand recom- 
mendations. While the volume of lub- 
ricant involved is minute, it is antici- 
pated that the principle of such recom- 
mendations will be the target of any 
discussion developing. 

Classification Booklet Out Soon— 
A progress report also may be made 
on the API educational campaign on 
new motor oil classifications and 
service designations. NPN was told 
that numerous inquiries have been 
received pertaining to the educational 
booklets (NPN Aug. 13, p. 66), but 
the booklets may not be available un- 
til about Sept. 15 from the publisher. 
Single samples of the booklet are 
free. Prices in lots are: 1,000—$47; 
500—$25, both FOB Baltimore; 100 
—$6; 14—$1, all postpaid. 

Chairman B. G. Symon says the 
Atlantic City meeting will be open, 
and all interested persons are in- 
vited to attend. 
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OIL WOMEN make plans for Oil Progress Week parades and rallies in Nebraska. 


¢ 


Left to right, Patricia Hajek, Margaret Spoon- 


er and Lynn Boulden discuss plans and OIIC promotional material with Manley F. Ousley, Nebraska chairman of the OIIC and 


Mr. Brack 


Walter E. 
Black has taken 
on a special as- 
signment with 
Esso prior to his 
retirement this 
February. Mr. 
Black, who has 
been manager of 
the Pennsylvania 
division since 
1945, has been 
with the com- 
pany almost 50 
years. Like many Mr. Butler 
others, he started as an office boy— 
working in the Baltimore office. 
Mr. Black was the originator and 
founder nine years ago of the Phila- 
delphia Discussion Group, which pro- 
motes better understanding among 
national and community leaders. He 
is active with the OIIC and for two 
years served as chairman of the 
Middle Atlantic district. 


Jesse F. Dixon has taken Mr. 
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division manager for Phillips Petroleum 


Black’s place as manager of the 
Pennsylvania division. Mr. Dixon 
joined the company in 1928 as a serv- 
ice station helper, later holding posi- 
tions as an instructor and supervisor 
of service station operation, TBA 
salesman, district sales supervisor, 
district manager and merchandising 
manager. In 1948 he was made as- 
sistant division manager, and in 1951 
took a six-month leave to make an 
economic study for Jersey Standard 
in England and Norway. Prior to 
this recent appointment, he was as- 
sistant division manager in New Jer- 
sey. 

George W. Butler succeeds Mr. Dix- 
on. He was formerly assistant mana- 
ger of the West Virginia division 
and before that was merchandising 
manager at New York. He joined 
the company 25 years ago. 


On Sept. 1, 
Wilbur S. Mount 
started his new 
job as manager 
of Socony - Vac- 
uum’s aviation 
department. Mr. 
Mount has been 
manager of prod- 
uct engineering 
in the company’s 
gasoline and fuel 
oil department. 
He is a mem- 
ber of the Insti- Me. Mount 
tute of Aeronautical Sciences, the 
Society for Automotive Engineers, 


American Society for Mechanical En- 
gineers and the American Society 
for Testing Materials. 
Mr. Mount succeeds 
Baker who has retired. 


New chief 
economist for the 
Arabian Ameri- 
can Oil Co. is 


Warren L. 


Mr. Ellender 
was formerly as- 
sistant manager 
of the economics 
department of 
Texaco, a  posi- 
tion he took af- 
ter his wartime 
mrtien Utth fe Mr. Ellender 
troleum Administrator for Defense. 


He has served as a member of the 
API's Statistical Advisory Commit- 
tee and was a member of the Eco- 
nomic Advisory Committee to the 
Interstate Oil Compact Commission. 
He also served on the Subcommittee 
on Demands of the Military Petro- 
leum Advisory Board. 


> . . 


Frank W. Abrams, board chairman 
of Jersey Standard, last week was 
elected a trustee of the Industrial 
Relations Counselors, Inc., a non-pro- 
fit organization to promote the ad- 
vancement of employer-employe re- 
lations, and which is supported by 
more than 50 American businesses. 
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COMING MEETINGS 


SEPTEMBER 


American Society of Lubrication Engineers, 
Symposium on Fundamentals of Friction and 
Lubrication in Engineering, Hotel Sherman, 
Chicago, Sept. 8-11. 

Ol Industry Inf Committee, The Tray- 
more, Atlantic City, Sept. 9-11. 

Society of Automotive Engineers, tractor meet- 
ing, Schroeder Hotel, Milwaukee, Wis., Sept. 
9-11. 

Petroleum Institute, Division of Mar- 
keting, Lubrication Committee, The Tray- 
more, Atlantic City, Sept. 10. 

National Petroleum Assn., 50th annual meeting, 
Traymore Hotel, Atlantic City, Sept. 10-12, 

Desk and Derrick Club, national convention, 
Shamrock Hotel, Houston, Sept. 12-13. 

Ohio Petroleum Marketers Assn., Inc., fall 
conference and golf tournament, Commodore 
Perry Hotel, Toledo,.Ohio, Sept. 16-17. 

Western Petroleum Kefiners Assn., regional 
meeting, Rocky Mountain Area, Henning 
Hotel, Casper, Wyo., Sept. 25-26. 

Ind d on C ders Assn., 5th annual 
meeting, Edgewater Beach Hotel, Chicago, 
Il., Sept. 25-26. 

Empire State Petroleum Assn., Lake Placid 
Club, Lake Placid, N. Y., Sept. 29-Oct. 1. 





OCTOBER 


Canadian Oil Industry TBA convention, Roya! 
York Hotel, Toronto, Ontario, Oct. 3. 

National Dixie Distributors, Statler Hotel, St 
Louis, Oct. 3-4, 

National Assn. of Oil Equipment Jobbers, sec- 
ond annua! meeting, The Neil House, Colum- 
bus, Ohio, Oct. 6-8, 

Indiana Indrperdent Petroleum Assn., 
Hotel, Indianapolis, Ind., Oct. 8-9. 
California Natural Gasoline Assn., Ambassador 

Hotel, Los Angeles, Oct. 9-10. 

American Society for Testing Materials, Group 
D-15 on engine antifreeze, Oct, 11, New 
York, N. Y. 

American Petroleum Credit Assn,, 
Hotel, Chicago, Oct, 12-15. 

Ol Progress Week, Oct. 12-18. 

Virginia Petroleum Jobbers Assn., 
ing, Chamberlin Hotel, 
Va., Oct. 16. 

Western Petroleum Refiners Assn., regiona! 
technical and industria) relations meeting, 
Garrett Hotel, El Dorado, Ark., Oct. 16-17. 

Virginia Oil Men’s Assn., fall meeting, Cham- 


berlin Hotel, Old Point Comfort, Va., 
Oct. 17. 


South Dak Independ 
Alex Johnson Hotel, 
Oct. 20-21. 

Packaging Institute, annual forum, (includes 
Petroleum Packaging Committee seminar Oct. 
20) Hotel Commodore, New York, Oct. 20-22. 

National Safety Council, 40th National Safety 
Congress and Exposition, Conrad Hilton Ho- 
tel, Chicago, Oct. 20-24. 

Society of Automotive Engineers, 
transportation meeting, 
Pittsburgh, Oct. 22-24. 

Assn. of American Battery Mfrs., 

House, pogroms Oct. 23-25. 


Severin 


La Salle 


fall meet- 
Old Point Comfort, 





1 Men’s Assn., 
mania City, 8. D., 


national 
Hotel William Penn, 


Palmer 





of America, an- 
nual meeting, Skirvin Hotel, Oklahoma City, 
. 23-24. 

Pennsylvania Petroleum Assn., 7th annual 
meeting, Pocono Manor Inn, Pocono Manor, 
Pa., Oct. 26-28. 

National Labricating Grease Institute, annua! 
meeting, Edgewater Beach Hotel, Chicago, 
Oct. 27-29. 


NOVEMBER 


Seclety of Automotive Engineers, Diesel engine 
meeting, Chase Hotel, St. Louis, Nov. 3-4. 
Nebraska Petroleum ig ap . Inc., Paxton 

ov. 4-5. 

Seciety of Automotive Engineers, national fuels 
and lubricants meeting, Mayo Hotel, Tulsa, 
Nov. 6-7, 

National Oil Jobbers 


» annual meeting. 
Congress Hotel, Chicago, 


Nov. 8-10. 
‘ormation Committee, Conrad 
Chicago, Nov. 8-13. 

, annual meeting, 
and. Palmer House, 


Industry 
Hilton Hotel, 


American Petroleum 
Conrad Hilton Png 
Chicago, Nov. 10-13. 

ou > 
Little Rock, 

Ou Industry TBA 
Louis, Nov. 17-18. 


“we Arkansas, Marion Hotel, 
Ark., Nov. 17- is, 
Group, Chase Hotel, 8&t. 


IOWA OIL MEN explain the OIIC’s educational program to J. B. Hungerford, super- 


intendent of schools in Coggon, Iowa. 


Left to right, are E. R. Potter, Cities Service, 


Cedar Rapids; Mr. Hungerford; and A. H. Iverson, Socony-Vacuum, Des Moines 


Kenneth H. Shaffer, formerly as- 
sistant general manager of Standard 
of California’s producing department, 
has been appointed a vice president 
and director of The California Co., a 
subsidiary. - 

* * 


William R. 
Ziegler, president 
of Houma Oil 
Co., Houma, La., 
has been elected 
National Vice 
Commander of 
the China, Bur- 
ma, India Veter- 
an’s Assn. 

The election 
took place dur- 
ing the associa- 
tion’s annual con- 
vention in Oma- 
ha, Aug. 7-10. 

During the war Mr. Ziegler served 
with the Army’s pipe line depart- 
ment and was engineer supply of- 
ficer at Calcutta, India. At present, 
he is a Colonel in the U. S. Army 
Reserve, Engineers Corps. 


* * * 


J. A. Lampe is now in St. Louis, 
Mo., as assistant-manager-consumer 
of Indiana Standard’s sales field, suc- 
ceeding F. M. LeValley. Mr. Lampe 
was formerly in the Chicago gen- 
eral office as merchandise manager, 
naphtha and gasoline. 


* * * 


Franklin Eirich, president and 
treasurer of Seacoast Oil Co., Point 
Pleasant, N. J., has remodeled his 
plant at Point Pleasant, built a new 
office building and purchased two new 
tank trucks. 


Mr. Ziegler 
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Baton 2-Speed Axles provide 
a gear ratio for every load and road situa- 
tion; permit engines to run in the most 
economical speed range; reduce stress and 
wear on engines and power transmitting 
parts. This means lower cost right down the 
line: through reduced operating and mainte- 
nance costs, through faster trips, through 
longer truck life. And Eaton 2-Speed Axle 
trucks are worth more on the trade-in. 


Let your truck dealer explain how Eaton’s 
exclusive planetary gearing, forced-flow 
lubricating system, and positive shift control 
keep trucks on the job without expensive 
axle repairs. 


Axle Division 
EATON MANUFACTURING COMPANY 
CLEVELAND, OHIO 


Today, America’s roads are crowded with twice the traffic they were designed to 
carry. Help end the national traffic jam by speaking up for more and better roads. 





Items of interest to dealers, 


from The Pure Oil Company, jobbers and distributors 


35 East Wacker Drive, Chicago 1, Illinois 


Race-Winning Quality! 


PURE gasoline named official fuel for leading stock car classics 


World's toughest proving ground for standard passenger cars like yours) —and for gasoline—are the gructhng Grend —-Pure-Premium has been named official gasoline for many top stock car races like the Daytona Beach 
National Circuit Races sponsored by the National Association of Stock Car Automobile Racing on big-time tracks Detroit . .. Dayton, Ohio... and Darlington, S. C.. Grand Netionals*. Record-breaking performances 
and speedways throughout the United States. In a single race a driver demands more all-out performance of his Prove it is high im anti-knock and packed with quick, eager, responsive power. These race-winning 
ar—and his gasoline —than you do all year long! He jams his gas pedal to the floorboard hundreds of times on qualities are just as essential to safe. carefree driving on the highway! Uf you want instant 
the straightaways brakes and guns his way around hundreds of tire-squealing turns. No tougher test exists acceleration, smooth performance at any speed. and sure, silent power that never 

Of 3 gasoline’s ability to give split-second pickup and all-out power without power-wasting knocks and pings! falters, never sputters, never stalls— use Pure-Premium in your car, tao’ 


GASOLINE 4ce¥imns cua 


Be sure with Pure! 





